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1. CTpykTypa BUBUYEHHSI HABYAJIbHOI IUCHUILIIHA

1.1. Temamuunuii nian HaguaIbHOT OUCYURIIHU

Ne temu

Ha3zBa Temu

Kinekicts roany

Jlenna ¢opma 3aouyHa hopma HaBYAHHS

YChOTO

y TOMY YHCTIi y TOMY Y9HCITI

/c
120
1HT
c.p
YCBOTO
bl
n/c
1120
1HT

c.p.

=

Tema 1. Modern means
of delivering
information / Cyuacni
3acobu nepeoaui

iHpopmayii

22

12 10

Tema 2. Tourist
motivations. Marketing
and Promotion in
Tourism/ Momueayis 0o
mypusmy. Mapkemune i
peKiama 8 mypusmi

24

14 10

Tema 3. e-Travel and
Tourist information
services / Typucmuuni
iHhopmayiuni nocayeu

24

12 12

Tema 4. Touroperators
and Travelagencies/
Typonepamopu ma
MYPUCMUYHI A2eHIMCNEA

27

16 11

Tema 5. Tour as the
main market product /
Typ ax ocnogHuu
PUHKOBULL NPOOYKM

25

14 11

Tema 6. Arrivals |/
Ilpubymms

18

12 6

Tema 7. Holiday
representatives at work
and events management
/ Jisnvnicmo
animamopis ma
opeauizayis 3ax00i6

27

16 11

Tema 8. Hotel Economy
and Management/
Tomenvne
ZOCI’lOOClpCWlGO ma
VAPABAIHHA 20menem

28

16 12

Tema 9. Hotel’s
entertainment /
Opeanizayis 0036111 8
20MenbHUX
NIONPUEMCMBAX

26

14 12




10. | Tema 10. Food tourism.
Restaurant industry. In
the restaurant /
Xapuysanus mypucmis.
Pecmopanuna cnpasa. B
pecmopani

26 14 12

11. Tema 11. Urban, rural,
ecotourism and
sustainable tourism /| 26 14 12
Micoxuii, cinbcokuii ma
EKON02IYHULL MYPUIM

12. Tema 12. Specialized
tourism. Social tourism
/ Cneyianizoeanutl | 26 14 12
Mypusm. Coyianvruu
Mypusm

13. Tema 13. Business
travel and the tourism
industry/ Teoepadhisn
0i108020 MYPUIMY

26 14 12

14. Tema 14. Tourism as a
Field of Economics.
Tourism today/ Typusm
JIK 2ajly3b eKOHOMIKU

26 14 12

15. | Tema  15.  Tourist
organizations/ 28 16 12
Typucmuuni opeanizayii

16. | Tema 16. Quality in
tourism. Tomorrow’s

tourism [/ Axicmo 6 28 16 12
mypusmi
17. | Tema 17. Business
Papers and
Corr_espondence i) g 16 12
tourism / linosa
KOpeCcnoHOeHyis 8
mypusmi
18. | Tema 18. Employment
in the tourism industry /
30 18 12
llpayesnawmysanns 6
MYPUCMUYHIU 2aTY31
Ycboro roann 465 262 203

1.2.  Ilpaxmuuni 3anamms
Tema 1. Modern means of delivering information / Cyuacui sacobu nepeoaui inghopmayii
Ipakruyni 3anarTa 1-2 (4 rox)
Ilumanns 0na ycHo2o onumysanHs ma OUCKycii
- Advantagesanddisadvantagesoftechnologicalprogress / Ilo3utuBHI Ta HeratuBHi
CTOPOHH TE€XHOJIOTIYHOTO MPOTrPeCy
- Broadcastmessaging / Ilepemaya TOBITOMJICHHS 3a JIONMOMOTOK MOOIIBHOTO
tenedony abo KoMIT toTepa




- Electronicmailvs. postmail/ Enextponna nomira Ta 3Bu4aifHui OMITOBUH 3B's130K

— Facsimile / @akcuminbHUI 3B'I30K

- Textmessages / TekcTOB1 MOB1IOMIICHHS

- Piecesofadvicehowtousethelnternet / ITopaau moa0 KopucTyBaHHs [HTEpHETOM

- Educationalandentertainmentwebsites / [Tomymnsipai OCBITHI Ta po3Ba)kalibHI CAUTH

- Telephonemessages / TenedhoHH1 TOBITOMICHHS

- Exchangeofinformationonphone / O6min iHbOpMariiero 1o Tenedony

- Languageetiquette / MoBuwuit etuket Tunori ¢gpas3u npu 3HariomcTBi. [IpuBiTanHs Ta
BianoBiai Ha HUX. TuTynu Ta popmu 3BepranHs. Tunosi gppasu A1 MOYATKy PO3MOBH / TPOIIAHHS.
Crnenudika odimiiHOTO IPUBITAHHS

Ayoumopna poboma
Buxonannsa CTyACHTAaMU YCHHUX Ta IIMCbMOBHUX 3dBJIaHb 3 IIUTAHb TCMHU
Memoouuni pexomenoayii

3 memoro 2nub0K020 3aC60€HHA HABYAILHO20 MAMEPIANY NPU 6UEUEHHI MeMU CHYOEeHmY
eapmo ocooausy yeazy 30cepeoumu Ha MAKUxX acHeKmax:

Jlekcuunuit miniMym, AKUM He0OXIOHO onepysamu:

Personalcomputer/PC/desktopcomputer, laptop (computer), palmtop (computer), hardware,
software, floppy (disk)/diskette, harddisk, diskdrive, modem, scanner, todownload, RAM (random
access memory), spreadsheet (program), computer graphics, word processing, virus; the
Internet/’the net’, World Wide Web/’Web’, to surf the net/the Web, website/home page,
newsgroup, chat room/chat forum, FAQ); attachment, crash.

Prepositions: patient with sb, keen on, pleased with sth, kind to sb, responsible for sth,
satisfied with sth, terrified of sb/sth, similar to sth, suspicious of sb/sth, mean to sb., hopeless at sth.

Phrasal Verbs: make out, make up, make up one’s mind.

Languageetiquette / Moenuui emuxem. TumnoBi ¢pa3u npu 3HailomcTBl. [lpuBiTanHs Ta
BiANOBII Ha HUX. TuTynu Ta ¢popmu 3BepTanHs. Tunosi ppasu A8 NOYATKy PO3MOBH / MPOILAHHS.
Crneuudika oiniiHOTO NPUBITaHHS

Bukonanna nexcuunux énpae

Unit 57. Scienceandtechnology. — MichaelMcCarthy, FelicityO’Dell. English Vocabulary in
Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 116-117.

Unit 58. Computers and the Internet. — Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 118-119.

Unit 59. The press and the media. — Michael McCarthy, Felicity O’Dell. English Vocabulary
in Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 120-121.

I'pamamuynuit minimym, AKuUmM HeoOXiOHO onepysamu:

Conditionals / YM0OBHI peueHHS

Word Formation. Suffixes. / CiaoBotBip. Cydikcu

Bukxonanns nexcuunux ma pamamuiHux enpae

Unit 8. Conditionals — Wishes — Would Rather/Would Sooner/Had Better. - Ex. 1-30. -
Grammarway 3. Jenny Dooley, Virginia Evans. — Express Publishing. — pp. 98-110.

Unit 8. Suffixes. Common noun suffixes. Adjective suffixes. Verbs. Other suffixes that can
help you recognize the word-class. - Michael McCarthy, Felicity O’Dell. English Vocabulary in
Use. Upper-intermediate. — Cambridge University Press, 2008. - pp. 18 — 109.

IpakTuyni 3ausarTs 3-4 (4 ron)
Ilumanus 018 ycCHO20 onumysanHs ma OUCKYcii
- Communicationtechnologies / KomyHikaTuBH1 TeXHOJOT1{
- Innovativecapabilitiesofmoderncommunicationtechnologies / [HHOBAITIHHI
MOXJIMBOCT] CYJaCHUX KOMYHIKATUBHHX TE€XHOJIOT1H
- Communicativetechnologiesintourismdevelopment / KomyHikaTuBHI TeXHONOTIi Yy
PO3BUTKY TYpU3MY




- Mobiledevicesandcommunicationtechnologiesintheworkofatravelagency / Mob6inbH1
MPUCTPOT Ta KOMYHIKAI[ii{HI TeXHOJIOTi1 Y poOOTi TYpUCTUYHOTO areHTCTBA
Ayoumopua poboma
Buxkonanus CTYACHTAaMH YCHUX Ta NNCbMOBHUX 3aBJIaHb 3 IIUTAHb TCMU
Memoouuni pekomenoauyii

3 Memoto 2nub0K020 3AC60EHHA HABUAILHO20 MAMEPIAY NPU 6UEGYEHHI MeMU CHLYOeHmY
eapmo ocoonuey yeazy 30cepeoumu Ha MAKUX ACNeKmax:

Jekcuunuit minimym, aKum HeoOXIOHO onepysamu:

Topic vocabulary in contrast: artificial/false; natural/physical; true/accurate; method/way;
engine/machine/motor; aim/cause/reason; estimate/calculate; electric/electronic; invent/discover;
research/experiment; progress/development; modern/new; industry/factory; award/reward; take
place/occur.

Phrasal verbs: break down, carry out, come off, come on, come up with, cut off, find out,
give off, narrow down, plug in, put through, turn into, turn off, work out.

Phrases and collocations: attempt (make an attempt at sth/doing/to do; in an attempt to do);
average (on average); beginning (in the beginning; at the beginning of sth; beginning with); bottom
(at/on the bottom of sth); cause (be/find/look for/etc the cause of sth); conclusion (come to/reach the
conclusion (that); in conclusion); experiment (do/perform/carry out an experiment (on sth);
experiment with sth/doing); fact (in fact; as a matter of fact; the fact (of the matter) is (that); face
the facts); introduction (with the introduction of sth; an introduction to sth/sb); phone call
(make/receive/get a phone call); photograph (take a photo (of sth/sb); research (carry out/do
research (on/into sth).

Word patterns: cause sth to do, consider sth. doing; consider if/whether; consider sb for sth;
consider it strange, etc (for sb to do); discuss sth/doing (with sb); explain that; explain sth (to sb);
intend to do/doing; know (about) sth/doing; know of sb; be known as sth; look at/for sth/sh; look
forward to sth/doing; manage to do; plan sth; plan to do; possible (for sb) to do; find sth possible;
find it impossible to do.

Word formation: appear-appearance-apparently; build — builder-building; discover-
discovery; explain-explanation; important — unimportant-importance-importantly; introduce —
introduction — introductory; invent — inventor — invention; observe — observer — observation;
possible — impossible — impossibility — impossibly; psychology — psychologist — psychological(ly);
research — researcher; revolution — revolutionary; science — scientist — (un)scientific(ally);
technology — technological(ly)-technical(ly) — technician — technique; wood — wooden.

Bukxonannsa nexcuunux enpae

Unit 6. Science and technology. Malcolm Mann. Steve Taylore-Knowles. Destination B2. —
pp. 36-39.

I'pamamuynuit Minimym, AKumM Heo0Xiono onepysamu

Conditionals / YMOBHI peueHHs

WordFormation. Prefixes / Cnootgip. [Ipedikcu

Burxonanns pamamuunux enpae

Unit 22. Condition. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-
intermediate. — Cambridge University Press, 2008. — pp. 46 — 47.

Unit 9. Prefixes. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-
intermediate. — Cambridge University Press, 2008. — pp. 20-21.

IpakTuyHi 3auA71T 5-6 (4 TON)
Ilumanus 018 ycCHO20 onumysanHs ma OUCKYcii
- Modern Internet and its role in the development of the tourism industry / Cy4acHwuii
[HTEpHET 1 HOTO POJIb Y PO3BUTKY TYPUCTHYHOI Tay3i
- Internet technologies in tourism / [aTepHET-TEXHOOTIT B TYpU3Mi
AyoumopHna poboma
BukoHaHHS CTyJeHTaMH YCHHUX Ta MUCbMOBHUX 3aBJaHb 3 IUTaHb TEMU




Memoouuni pexomenoauyii

3 Memow 21ud0K020 3aC60EHHA HABUAILHO20 MAMmMepiany npu 6UBUEHHI memMu CHyoeHmy
eapmo ocoonuesy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jexcuunuit minimym, axum neodxiono onepysamu:attachment, cc (carbon copy), dial,
email, forward, in-box, picture messaging, spam, subject, text, text message, voicemail; browser,
chat room, download, home page, links, message board, modern, online, search engine, service
provider, surfing the Net, website; icon, scroll down, highlight, pull-down menu, paste, reboot,
engine.

Phrasal verbs: Socializing: ask (sb) out, bump into, catch up, chat up, dress up, fall out, fit
in, get together, hang out, hit it off, meet up, turn up.

Bukxonanns nexcuunux enpae

Unit 26. Modern communications. Liz Driscoll with Glennis Pye. Vocabulary in Practice 5.
Intermediate to upper-intermediate. Cambridge University Press. - pp. 35

Unit 27. Using the Internet. Liz Driscoll with Glennis Pye. Vocabulary in Practice 5.
Intermediate to upper-intermediate. Cambridge University Press. - pp. 36

Unit 13. Technology and machines. Michael Vince. Englich Grammar and Vocabulary 4™
Edition with key. First Certificate Language Practice. — pp. 254-257.

Unit 35. Phrasal verbs: Socializing. Liz Driscoll with Glennis Pye. Vocabulary in Practice 5.
Intermediate to upper-intermediate. Cambridge University Press. — pp. 46

I'pamamuynuit Minimym, AKUM He0OXIOHO onepysamu:

WordFormation.Compoundadjectives/ CnoBotip. CkiiasiHi iIMCHHUKH

Buxonannsa pamamuvunux enpae

Unit 12. Compound adjectives. - Michael McCarthy, Felicity O’Dell. English Vocabulary in
Use. Upper-intermediate. — Cambridge University Press, 2008. -pp. 26-27.

Tema 2. Tourist motivations. Marketing and Promotionin Tourism/ Momusayis 0o
mypusmy. Mapkemune i pexnama 6 mypusmi
IpakTuyuni 3ausaTTa 1-2(4 roa)
THumanns ons YCHO2O OnumyeaHrHA ma duczcycii'

- Motivationfortravel / MoTuBariist 10 mogoposxei

- Purposeandreasonsfortravel / Meta ta migctaBu ajst mooposkeit

— Describingtrendsintourism / Onuc TeHAeHLiN B chepi Typusmy

- Changesintouristmotivationandbehavior / 3MiHM B MOTHBAIlii Ta MOBEIHII TYPUCTIB

Ayoumopna poboma
Buxonanns CTYACHTAMH YCHUX Ta NNCbMOBHUX 3aBJIaHb 3 IIMTAHb TEMU
Memoouuni pexomenoayii

3 Memoio 21ud0K020 3aC60EHHA HAGUAILHO20 MAMEPIAY NPU 6UGYEHHI MeMU CHLYOeHmY
eapmo ocoonugy yeazy 30cepeoumu Ha MAKUX ACHEeKmax:

Jekcuunuit minimym, akum Heo0Xiono onepysamu

Specialist industry terms: business tourism, ecotourism, fam tourism (familiarization trip),
incentive tour, leisure tourism, VFR (visiting friends and relatives); nouns: concrete, conference,
day trip, fly-drive holiday, motivation, pilgrimage, safari, study tour, trade fair, trek, trend,
wedding, weekend break; adjectives: authentic, high-rise, long-haul; passenger survey; reasons for
travel: sightseeing, trade fair, study tour, trek, conference, wedding, pilgrimage, day trip, festival,
weekend break, familiarization, incentive tour; tailor-made.

Prepositions: aim at sb/sth, crash into sb/sth, regard sb/sth, depend on sth, fail in sth, hope
for sth, react to, save from, suffer from, think about sb, head for, take advantage of;blame sb/sth for
sth, put the blame on sb/sth, deal with sth, decide on sth, disadvantage of sth, hear about sth/sb, hear
from sb, hear of sb/sth.

Phrasal Verbs: look after, look for, look forward to, look into, look out (for), look through,
look up; put down, put forward, put off, put on, put out, put through, put sb up.




Buxonanna nexcuunux enpae

Unit 4. Tourist Motivations. Robin Walker, Keith Harding. Tourism. Volume I. — Oxford
University Press. — pp. 29 - 36.

I'pamamuynuit minimym, aKum Heo0Xiono onepysamu:

Clauses.Time Clauses — Clauses of Result — Clauses of Reason — Clauses of Purpose —
Clauses of Contrast — Exclamations — Clauses of Manner

Relatives (Relative Pronouns / Adverbs — Identifying / Non-ldentifying Clauses)

Burxonannsn pamamuvnux enpae

Unit 7. Time Clauses — Clauses of Result — Clauses of Reason — Clauses of Purpose —
Clauses of Contrast — Exclamations — Clauses of Manner. - Ex. 1-31. Grammarway 3. Jenny
Dooley, Virginia Evans. — Express Publishing. — pp. 86-98.

Unit 9. Relatives (Relative Pronouns / Adverbs — Identifying / Non-ldentifying Clauses).
Grammarway 3. Jenny Dooley, Virginia Evans. — Express Publishing. — - pp. 112-120.

IpakTuyni 3auaTTa 3-4 (4 ron)
Tlumanns Ons ycho2o onumysants ma OUCKycii

- Typesofenterprisesintourism / Tumu niAnprueMCTB y TypU3Mi

- Typesoftouristproducts / Tunu TypuCTUIHHUX MPOTYKTIB

- Tourismindustry: generalfeatures / [agycTpist Typu3My: 3araibHi pucH

— Describingstrengthsandweaknesses / Onuic CHIBHHX 1 CJTa0KHUX CTOPIH TYPUCTHYHOT
chepu

- Travel packages and different package holidays / Typuctuuni nakeTu

- The marketing process in travel and tourism / MapkeTHHroBuii mpoiiec y Typu3mi

- What is marketing in tourism? / [llo Take MapKeTUHT y Typu3mi?

- Marketing terminology/ MapkeTHHIroBa TepMiHOJIOT1s

- A SWOT analysis as a basic technique in marketing / SWOT-anaii3 sik 0CHOBHa
METOJANKa MapKETHHTY

- Sale of services and tourist products / [Ipogax mociayr i TYypUCTUYHHUX MPOIYKTIB

Ayoumopua poboma
Buxkonanus CTYACHTAaMH1 YCHUX Ta MMCbMOBHUX 3aBJiaHb 3 IIUTAHb TCMHA
Memoouuni pexomenoauyii

3 memoro 2nub0K020 3aC60CHHA HABUAILHO20 MAMEPIANY NPU 6UBUEHHI MeMU CHYOeHmY
eapmo ocoonusy yeazy 30cepeoumu Ha MAKUX ACHEKmMax:

Jexkcuunuit minimym, aKkum HeoOXiOHO onepyeamu.

Marketing terminology: monitor, advertise, research, expectation, opportunity, knowledge,
evaluate, tastes, identify, needs, gear; array, grain, tilt, warehouse; ancient, campaign, identify,
improve, innovative, marketing, picturesque, strength, threat, weakness; diminutive, gorgeous,
historic/al, innovative, low-cost, picturesque, tiny; fragrance, hold, press release, scent; ancient,
enormous, innovative, luxury, picturesque, promotional, tiny; advertise, develop, evaluate, identify,
improve, market, monitor, research.

Promotional techniques: adverts in the media, brochures and leaflets, competitions, discount
coupons (in newspapers, etc.), discounted prices, displays and exhibitions, give - aways (free gifts),
lotteries and prize draws, posters, reports in the media, websites.

Miscellaneous: advert, brand, campaign, commercial break, jingle, shoplifting, suspect,
theft, victim.

Burxonannsa nexcuunux enpae

Unit 8. Marketing and promotion. Robin Walker, Keith Harding. Tourism. Volume I. —
Oxford University Press. — pp. 69 - 75.

Unit 22. Advertising. Liz Driscoll with Glennis Pye. Vocabulary in Practice 5. Intermediate
to upper-intermediate. Cambridge University Press, 2005. - pp. 31

I'pamamuynuit minimym, AKuUmM HeoOXiOHO onepysamu:

Word Formation. Compound nouns




Bukonanna zpamamuunux énpae

Unit 11. Abstract nouns. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use.
Upper-intermediate. — Cambridge University Press, 2008. — pp. 24-25.

Unit 13. Compound nouns: noun + noun. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. - pp. 28-29.

Unit 14. Compound nouns: verb + preposition. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. - pp. 30 - 31.

Unit 73. Compound nouns. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use.
Upper-intermediate. — Cambridge University Press, 2008. — pp. 152 -153

IpakTuyni 3auaTTa 5-7 (6 rox)
THumanns ons YCHO2O ONUmMyY6aHHA ma OMCKVCl'i'
- The language of advertising / MoBa pexiiamu
- Advertising and publicity. Advertising of a tourist product / Peknama Ta myOmidHICTb.
Pexnama TypuCTUYHOIO POAYKTY
- Analysis of tourist advertising products and its development / Awuami3 TypUCTHYHOI
pEeKIaMHOI TPOYKIIii Ta ii po3podKa
- Briefing a web designer / 6pudinr Be6-nu3aiinepa
— Professional skills: maintaining a website / [Ipodeciiini HaBuuku: BeeHHS BeO-caliTy
- Promotionintourismand promotionaltechniques / Peknama B Typusmi. / MeToau Ta npuiioMu
PCKIaMU
- Salespromotiontechniques / MeToau cTUMYITIOBaHHS 30yTy
- Tourismpromotioninalocalarea / [IpocyBaHHS Typu3My B MiCIIEBOMY IPOCTOPi
- Promotiontechniquesusedbytourismauthorities / Metoau IPOCYBaHHSI, 110
BUKOPHUCTOBYIOTBCSI OPTaHaMU BJIAAM B cepi TypU3My
- Clauses. Connecting and linking. / CkiagHi pedeHHs
- Countable and uncountable nouns / 3i4yBanbHi Ta He314yBalbHI IMEHHUKHU
Ayoumopna poboma
Buxkonanns CTYACHTAMH YCHUX Ta MNCbMOBUX 3aBJIaHb 3 IIMTAHb TEMHU
Memoouuni pexomenoauyii

3 memoio 2nub0K020 3aC60€HHA HAGUATLHO20 Mamepiany PU 6UEUEHHI meMu CmyoeHmy
6apmo ocoonugy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jlexcuunuit minimym, akum neooxiono onepysamu: ad-vertise-ment, ad (informal), advert,
publicity, advertising; copy, design, feedback, hype, information, investment, promotion, travel,
link, front, bandwidth, crash, cursor, layout, menu, home page, scroll, load; shut down, refresh;
bytes, bandwidth, images; graphics, headers, links; text, pictures; to open up in Internet Explorer, to
open in a new window; waste/set aside/spend; shortlist/interview/select; record/upload/host;
launch/run/mount; refresh/update/host; bandwidth, banner advertising, formatting, host, hype,
innovative, layout, media coverage, post, publicity, ranking, scroll, social network, update.

I'pamamuunuit minimym, aKum Heo0OXiOHo onepysamu:

Clauses. Connecting and linking. / CkiagHi peyeHHs.

Countableanduncountablenouns / 3niyyBalibHi Ta He3/114yBaJIbHI IMEHHUKH

Bukxonanns JIeKCUKO-2paMamuiHux enpae

Unit 2. Get the message. - Peter Strutt. English for International Tourism. Upper
Intermediate Students’ Book. Longman, 2016. — pp. 16-23

Unit 92. Time and sequence. Redman Stuart. English Vocabulary in Use. Vocabulary
reference and practice. Fourth edition, 2017. — Cambridge University Press. — pp. 190 -191

Unit 93. Addition and Contrast. Redman Stuart. English Vocabulary in Use. Vocabulary
reference and practice. Fourth edition, 2017. — Cambridge University Press. — pp. 192 -193

Unit 94. Reason, purpose, result, condition. Redman Stuart. English Vocabulary in Use.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — pp. 194 -
195
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Unit 25. Addition. — Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-
intermediate. — Cambridge University Press, 2008. — pp. 52 — 53.

Unit 23. Cause, reason, purpose and result. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. — — pp. 48 — 49.

Unit 24. Concession and contrast. Michael McCarthy, Felicity O’Dell. English Vocabulary
in Use. Upper-intermediate. — Cambridge University Press, 2008. — — pp. 50 — 51.

Tema 3. e-Travel and Tourist information services / Typucmuuni ingpopmayitini nociyeu
Ipaxkruyni 3ausaTTs 1-3 (6 rox)
Ilumannsa 0na ycno2o onumysanus ma OUCKycii

- Thevocabularyofonlinetravelsalesdistribution / JIekcnka po3MOBCIOKEHHSI OHJIAH-
MPOJIAXKIB TYPUCTUYHHX ITPOJIaXKIB

— Informationandcommunicationtechnologies, andtraveldistribution / Iadopmamiitao-
KOMYHIKAIIHI TEXHOJIOTI{ Ta PO3IOILT TOI0OPOKEH

— Alternativetravelagents / AnpTepHaTUBHI TYPUCTHYHI ar€HTH

- Proactivemarketing / I[lpoakTHBHHII MapKETHHT

- Formalandinformalregistersinprofessionalemails / Odiriitai Ta HEodiwiiHi pericTpu
B PO ECIfHNX €IEKTPOHHUX JIUCTaX

- Preparing and introducing presentations / IliarotoBka Ta MpeaCTABICHHS
Mpe3eHTAaIii

- Presentingapersonalizedproduct / [IpeacraBieHHs IepCOHAII30BAHOTO TPOIYKTY

- Toptipsforpresenters / Haiikpari mopaau Juist BeTydnx

- Advantagesanddisadvantagesofbuyingtravelproductsthroughthelnternet / Ilepesaru
Ta HEJOJIKY MOKYIKH TYPUCTHYHHX TOBapiB yepe3 [HTepHeT

- Ways of providing information to tourists / I1lnsxu HaganHs iHGOpMaLii TypucTam

- Types of encounters with the public / Tunu 3yctpiueit 3 rpoMaiCbKICTIO

- Informationtypes. Sourcesoftouristinformation / Tunu indopmanii. [xepena
TYPUCTUYHOT iH(pOpMaIIii

- Touristinformationcenters. / TypuctuuHi iHpoOpMalliifHi HEHTpH

- SkillsneededtoworkinaTIC / HaBuuku, HeoOxiaH1 ans po6otu B TIC

- Advantages and disadvantages of TICs and websites / IlepeBaru ta Henoniku TILI Ta
BeO-callTiB

Ayoumopna poboma
Bukonanns CTYACHTAMH YCHUX Ta MNCbMOBUX 3aBJIaHb 3 IIUTAHb TEMHU
Memoouuni pexomenoayii

3 Memoio 21ud0K020 3AC60EHHA HABUAILHO20 MAMEPIAY NPU 6UGYEHHI MeMU CHLYOeHmy
eapmo ocoonugy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jexcuunuin minimym, akum neooxiono onepysamu: train availability, currency exchange,
guided excursions, guided excursions; diverse, exhilarating, luxurious, trendy; branding, flea
market, innovative, off the beaten track; call centre, display rack, FAQs, helpline, home page,
leaflet, lighthouse, listings, recorded information, seafront, statue, touch screen, tourist information
centre (TIC); child-friendly, dazzling, designer, disabled, interactive, maritime, trendy; click.

Bukxonanns nexcuunux enpae

Unit 3. Tourist Information Services. Robin Walker, Keith Harding. Tourism. Volume Il. —
Oxford University Press. - pp. 20 — 27.

IMpakTuyni 3aua71Ts 4-6 (6 TON)
Tlumanns 015 ycno2o onumysants ma OUCKycii
— The vocabulary of online travel sales distribution
— Information and communication technologies and travel distribution
— Formal and informal registers in professional emails
— Preparing and introducing presentations
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Ayoumopna poboma
Buxonanns CTYACHTAaMH1 YCHUX Ta MNCbMOBHUX 3aBJIaHb 3 IIUTaAHb TEMHA
Memoouuni pexomenoauyii

3 Memow 21ud0K020 3aC60€E€HHA HABUATILHO20 MAMEPIAy NPU 6UBUEHHI MEeMU CHLYOeHmY
eapmo ocoonusy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jlexcuunuit Minimym, aKum HeoOXiOoHo onepysamu:

Online travel: inventory, dynamic packaging, online travel agency, data aggregation, meta
sites, multi-channel distribution, single-site agent, supplier website; ad hoc, flexible, nerves;
audience, data aggregator, dynamic packaging, forum, inventory, meta site, multi-channel
distribution, sales outlet, single-site agent, slide, travel counsellor, travel distribution; guarantee,
memorize, summarize.

Phrasal Verbs: be after, be against, be in for, be off, be on, be out of, be over, be up; break
down, break in(into) break out, break up.

Expressions with BE and BREAK/ BRING, CALL, CARRY / DO, DRAW, FALL.

Bukxonanns nexcuunux enpae

Unit 5. e-Travel. Robin Walker, Keith Harding. Tourism. VVolume Ill. — Oxford University
Press. — pp. 36 - 43.

Buxonannsa pamamuvnux enpae

TensesRevision. Unit 1. Tenses (Present Forms — Past Forms — Future Forms). Jenny
Dooley, Virginia Evans. Grammarway 4. — Express Publishing. — pp. 6-30.

Phrasal Verbs: be after, be against, be in for, be off, be on, be out of, be over, be up; break
down, break in(into) break out, break up.

Expressions with BE and BREAK

Unit 1.Jenny Dooley-Virginia Evans. Grammarway 4. — Express Publishing. - pp. 29

Expressions with BRING, CALL, CARRY.

Unit 2.Jenny Dooley-Virginia Evans. Grammarway 4. — Express Publishing. — pp. 40.

Expressions with DO, DRAW, FALL.

Unit 3. Jenny Dooley-Virginia Evans. Grammarway 4. — Express Publishing. - — pp. 68.

Word Formation

Unit 17. New words in English. Michael McCarthy, Felicity O’Dell. English Vocabulary in
Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 36-37.

Languageetiquette / Mosenuit emuxem

MoBHi (popMHU BUCIIOBIEHHS MOASKY / BUOAUEHHS / MPOXaHHS.

Tema 4. Touroperators and Travelagencies/ Typonepamopu ma mypucmuuni acenmcmea
IIpakTnyni 3ansarra 1-2 (4ron)
THumanns ons YCHO2O OnUumyeaHrH:A ma ()uCKVCl'i'

- Tour Operators/ Typoneparopu

- Types of holidays. Describing a holiday / Buau Binmycrok. Onuc BimycTok

- Package holidays. Advantages of package tours / Ilakerni kanikynu. [lepeBaru
MaKeTHHUX TYpiB

- The role of tour operators / Poas Typoneparopis

- Asking a tour operator for information / 3arut indopmariii y Typomnepartopa

- Preparingatourbrochureorwebpage/ IliaroroBka TypucTuuHOi Opomrypu abo BeO-
CTOPIHKH

Ayoumopna poboma
Buxonanus cmyoenmamu ycHux ma nucoMO8Ux 3a60aHb 3 NUMAHb MmeMu
Memoouuni pexomenoayii

3 Memoio 21ubOK020 3AC60ECHHA HABUAILHO20 MAMEPIANY NPU 6UEYUEHHI MeMU CIYOeHNLY
eapmo ocoonugy yeazy 30cepedumu Ha MAKUX ACHEKmax:

Jexkcuunuit minimym, aKum HeoOXIOHO onepysamu:

Miscellaneous: package holiday/tour; buying drinks/souvenirs, car hire, paying for taxis;
chain of distribution; transportation, transfers, accommodation; tour operator, travel agent, direct
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selling, clients; brochure, commission, component, customer, discount, domestic, incoming,
independent, holiday, include, inclusive, package, providers, transfers; supplement, wholesaler;
direct selling, inclusive tour, itinerary, operator, specialist; in advance, in bulk; to include, to
overnight; glimpse; dawn, navigable, sacred, snack.

The language of holiday brochures (common collocations): breath-taking (= stunning) views
/ scenery / pistes (slopes); exclusive access / club / ride / moment; exotic beauty / charm / location;
glamorous surroundings / film star / hotel; intoxicating views / air / fragrance; legendary hospitality
/ figure / status; luxurious cruise ship / accommodation / lifestyle; mighty river / cathedral / oak;
picturesque streets / villages / cottage; sublime pleasure / simplicity / skill; unsurpassed opportunity
/ beauty / quality; unspoilt charm / village / woodland.

Bukxonanns nexcuunux enpae

Unit 3. Tour Operators. Robin Walker, Keith Harding. Tourism. Volume |. — Oxford
University Press. — pp. 21 - 28.

Unit 55. Holidays. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-
intermediate. — Cambridge University Press, 2008. — pp. 112-113.

I'pamamuynuit Minimym, AKUM He0OXIOHO onepysamu:

Non-Finite Forms of the Verbs. Revision

Buxonannsa pamamuvnux enpae

Unit 2. Infinitive. The -ing form. Too-Enough. Participles. Jenny Dooley, Virginia Evans.
Grammarway 4. — Express Publishing. — pp. 30-42.

IpakTuyni 3anarrs 3-5 (6 rox)
llumanns ona ycno2o onumyeants ma OUCKycii
— Theworkoftouroperators / lisisibHICTh TYPUCTHYHHUX OTIEPATOPIB
— Services offered by a tour operator / [Tociayru, siki IponoHye TypornepaTop
— Askingatouroperatorforinformation / OrpumanHs iHdopmaliii B Typoreparopa
— Managingtouroperators / YrpapmniHHs IisUTbHICTIO TYpOIIepaTopiB
— Describinglocaltouroperations / Onuc aisiiIbHOCTI MICIIEBUX TypOIepaTopiB
— Tour operations and contracts / Typonepariii Ta KOHTpaKTH
— Writing: lettersofapology / [TnceMOBe MOBIICHHS: JINCTH-BUOAYCHHS
Ayoumopna poboma
Buxonanns cmydeHmcmu YCHUX ma nucbmosux 3a60aHb 3 NUMAlbL Mmemu
Memoouuni pexomenoayii

3 memoio 2nub0K020 3aC60€HHA HAGUATLHO20 Mamepiany PU 6UEUEHHI meMU CmyOeHmy
6apmo ocoonugy yeazy 3ocepeoumu Ha MaKkux acnekmax:

Jlexcuunuii minimym, akum Heodxiono onepyeamu: reservationsagent, e-commerce, tailor-
madeholidays, downside, merger, takeover, independent concern; dependable, trustworthy,
confident, sociable, outgoing, resourceful, professional, ambitious; cruise, hotel, visa, charter flight,
adventure, guesthouse, scheduled flight, transfer, foreign exchange, equipment hire, mini-break,
insurance, lodge, honeymoon, lift pass, villa, winter sports, luxury coach, inn, all-inclusive;
ancillary services; easily reached by , a long stretch of sandy beach, scheduled flights, coach
transfer, pro-bookable flight, seating available, short/long haul; twin room, single room; full board,
buffet breakfast, weekly gala dinner, snack, available, unlimited, entertainment programme, cabaret,
sauna, Turkish bath, jacuzzi; scuba diving, excursion, personal expenditure, administration fee, to
collect tickets, departure airport; renaissance holidays, to appreciate the opportunity, entirely,
addition to.

Bukxonannsa nexcuunux enpae

Unit 4. Tour operators. Peter Strutt. English for International Tourism. Intermediate
Students’ Book. Longman, 2007. — pp. 32 —41.

ChapterVII. Lesson 1. The Role of Tour Operators & Travel Agents. Lesson 2. Promoters
vs. Organizations in Tourism. Tour Operators & Travel Agents. Pembau O. O.
ReaderforTourism.IIpaktukym anst caMOCTIiHOI poOOTH CTyAEHTIB cremiaabHOCTi «Typusm» 3
mucturring  "[HozeMHa MoBa 3a mpodeciiHuM cripsmyBanHaMm" / ykmaa. O. O. Pembau —
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XMenbHUIBKUN: [XMeTbHUIBKUNA YHIBEpCUTET YNpaBiiHHS Ta mpaBa imeHi Jleonima HO3bkosa],
2021. - 78 c.

Unit 4.Tour Operators. Dialogue 1 The way e-commerce has changed travelling today.
Dialogue 2 Booking a package holiday. Dialogue 3 Convincing the tour operator to renew the
contract with your travel agent. - Komuak JI.B., Yopua M.M. Professional Conversations for
Tourism and Hospitality Industry. [[ns cTymeHTIB TpeThOTo Kypcy JAeHHOI (GopMH HaBUaHHS
cneuianbHOCcTel «Typusm» i «'oTenpHO-pecTopaHHa crpaBay. — IBano-dpankiBebk, 2014. — pp. 21
- 23.

I'pamamuynuit minimym, AKuUmM HeoOXiOHo onepysamu:

Expressions with HOLD, KEEP, LET, PAY, PUT.

Bukonanunsa zpamamuunux enpae

Unit 7.Jenny Dooley-Virginia Evans. Grammarway 4. — Express Publishing. —p. 115.

Unit 9. Jenny Dooley-Virginia Evans. Grammarway 4. — Express Publishing. — p. 137.

IMpakTuyni 3auatTa 6-8 (6 roa)
Humanns 01 ycno2o onumysanHs ma OUCKycii

- The work of travel agencies / Po6oTta TypucTHYHHX areHTCTB

- Staff of a travel agency / Ilepconan Typuctuunoi ¢pipmu

- Servicesandproductsofferedbytravelagencies / Tlociyru Ta HOpOAYKTH, IO
MIPOMOHYIOTHCS TYPUCTUYHUMHU areHTCTBAMU /

- The stages of the sales process / Eranu mporiecy npogaxy

- Dealing with new customers / PoGota 3 HOBUMH KJliEHTaMU

- Suggesting alternatives and making a recommendation / IIpomonyBaHHs
IIbTEPHATHB Ta HAJJAaHHS PEKOMEH/IaIlii

— Negotiating process in tourism. Tips on successful negotiating / IleperoBopHuuit
mporec y cdepi Typusmi. [lopaau moa0 npoBeaeHHs YCHIITHUX MEPETOBOPIB

- Prepositions. Revision. Prepositions of time, place, movement. Finding prepositions
in the text of the lesson, explaining their use / [Ipuiimennuk. [ToBTopenns. [IpuiitMeHHUKH Yacy,
MiCIIsl, pyXy. 3HAXOPKEHHS MTPUIMEHHUKIB B TEKCT1 3aHATTS, MOSICHEHHS 1X BXKUBAHHSI.

Ayoumopua poboma
Buxonanns cmydeHmaMu YCHUX ma nUCobmMosux 3a60A4Hb 3 NUMAalb MeMu
Memoouuni pexomenoauii

3 memoro 2nub0K020 3aC60CHHA HABUAILHO20 MAMEPIANY NPU 6UBUEHHI MeMU CHYOeHmY
eapmo ocoonuesy yeazy 30cepeoumu Ha MAKUX ACHEKMax:

Jexcuunuit minimym, axkum HeobXiono onepysamu. advice on visa and passport
applications, airline tickets, brochures for tour operators, coach tours and trips, foreign currency and
traveller’s cheques, hotel bookings, package holidays, train tickets, transport information, travel
insurance; advantage, advice, awareness, benefit, contact details, feature, foreign currency, initial
enquiry form, consultant, impact; skilled; browse, convince, establish (rapport), investigate (needs,
requirements), present (a product), raise (customer awareness), investigate needs; sales terms:
advantage, awareness, benefit, browse, consultant, convince; benefit, career, expertise, myth, value.

Bukxonanns JIeKCUKO-2paMamuiHux enpae

Unit 5. Travel agencies. Robin Walker, Keith Harding. Tourism. Volume 1. — Oxford
University Press. — pp. 37 - 44.

Unit 6 Travel Agencies.Dialogue 1 Telephone conversation on booking a hotel room.
Dialogue 2 Telephone enquire on a weekend break to Barcelona. Dialogue 3 Discussing an itinerary
for a weekend break in Madrid. Komuak JI.B., Hopaa M.M. Professional Conversations for Tourism
and Hospitality Industry. /Iy cTyIeHTIB TPETHOTO KypCy JeHHOT (POpMHU HaBUAHHS CICLIaIbHOCTEH
«Typusm» 1 «I"'oTenbHO-pecTOopanHa crpaBay. — [Bano-®pankiBebk, 2014, — pp. 29 -32.

I'pamamuynuii Minimym, AKUM HeoOXiOHO onepysamu:
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Prepositions. Revision. Prepositions of time, place, movement. Finding prepositions in the
text of the lesson, explaining their use / [1puitmennuk. [lopropenns. [IpuitmeHHUKH Yacy, MicIid,
pyXy. 3HaXOJKeHHS TPUHMEHHUKIB B TEKCTI 3aHSATTS, MOSICHEHHS X BXKMBAHHA.

Tema 5. Tour as the main market product / Typ sik ochosnuii punkosuti npodykm
IpakTuyni 3auartrs 1-2 (4 ron)
Iumanns 015 ycno2o onumyeants ma OUCKycii

- Whatisatour? / Illo take Typ?

- Types of tours / Bunu TypiB

- Managingtouroperations / Opranizaiis TypiB

- Standardsofperformance / Crangapti po6otu

— Arrangementsontour / Oprasni3auis TypiB

— Workwithcustomers / Po6ota 3 kirieHTamu

- Designingapackagetour / [IpoekTyBaHHS TaKETHOTO TYpY

- Advantagesofpackagetours / [lepeBaru makeTHUX TypiB

- Preparingatourbrochureorawebpageforapackagetour / ITinroroBka 6pomurypu a6o BeO-
CTOPIHKHU Ui TYPUCTHYHOTO TYPY

- Co-creation / CniBTBOpYiCTh

- Studytours / O3naiiomui Typu

- Discussionofthetouristroute / OGroBOpeHHS TYPUCTUIHOTO MapIIPYTy

- Organization of tourist travel / Oprani3anisi TypuCTHYHOI TOJOPOXKIi

- Organizingandconductingasightseeingtour ~/  Opranizamis Ta  TPOBEACHHS
eKCKYpCIITHOTO Typy

- Tourismprofessionalsemployedonaparticulartour / Cnenianictu 3 TypusMy, 3aiiHsTI B
MIEBHOMY TYpi

- Phrases: language of calming and dealing with a crisis

Jlexcuunuit minimym, axum neodxiono onepysamu: a private performance, visiting ancient
ruins, travelling on a boat, accommodation in the city centre, seeing rare animals in their natural
habitat, an internal flight, talks by an expert; turquoise waters, the Mediterranean, enchanting city, a
dazzling backdrop, the columns of its Byzantine churches, a special tour accompanied by, modified
cruiser, adapted/adopted, air-conditioned, colonial, stunning scenery, archipelago, a home to, an
amazing variety of wildlife, optional; magical, setting, conservatory, to cover, the Hermitage,
priceless restored, distinguished commentator, in the heart of, tourism trainee, qualifications
recognized in many cities, to design a tour, to guide for sb, to evaluate, background knowledge, to
provide a tour in a certain way; apart from, a cycling tour; inquisitive, enthusiastic; fold arms, to
adjust, to ensure, to establish rapport, appropriate, emergency procedures, coach, safety, to get off
the coach; protective clothing, be aware of, personal hygiene, condition of clothing; a timetabled
arrangement, to give out questionnaires; anecdote, body language, clarity, comfort break,
commentary, eye contact, first-aid kit, gesture, hazards, rapport, seat belts, grats (gratuities), hazard,
microphone, Must Tells, panoramic tour, pax, relief driver, rooming list, sense of humor, sympathy,
tone, Top Visual Priority, tour manager.

Bukxonanns nexcuunux enpae

Unit 8. On tour. Robin Walker, Keith Harding. Tourism. Volume Il. — Oxford University
Press. - pp. 68 - 75.

IpakTuyni 3aua1Ts 3-4 (4 ron)
Tlumanus 018 YycCHO20 onumysanHs ma OUCKYcii
- Managing tour operations
- Thejobofatourmanager/tourguide / Po6oTa kepiBHHKa TypiB / €KCKYpCOBO/IA.
- Tour operations management / YnpaBiiHHS TypoIieparissMu
- Tour operations and contacts / Typonepaiiii Ta KOHTaKTH
- Negotiating and co-creation / IleperoBopu Ta cIijibHa TBOPUIiCTh
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- Qualificationsandexperiencesrequiredtoworkasatourguide/manager / Kpaunicgikaris ta
JOCBi, HEOOXiTH1 ISt pOOOTH Ti0M / MEHEIKEPOM

- Jobopportunitiesfortourguidesinone’sownarea /  MoxkiauBocTi  poOOTH 1St
€KCKYpPCOBO/IIB y BIIACHOMY PETi0H1

— Skillstogivecommentariesandtellstories / HaBuuku KOMEHTyBaTh Ta pO3MOBiNATH
icTopii

- Degrees of future probability

- Adjectives / Adverbs. Revision.

Ayoumopna poboma
Buxonanns CTYACHTAaMH1 YCHUX Ta INCbMOBHUX 3aBJIaHb 3 IIMTaHb TEMHA
Memoouuni pexomenoauyii

3 Memow 21ud0K020 3aC60€EHHA HABUAILHO20 MAMePIany npu 6UEUEHHI meMU CHLYOeHmY
eapmo ocoonuesy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jlexcuunuit minimym, saxkum neooxiono onepysamu:buff, intricate, niche market, portfolio,
tap into; allocation, competitive, consolidation, clause, contract, negotiation, occupancy rate,
overbooking, allocation contract, bargaining, co-creation, consolidation, fixed contract, guaranteed
contract, horizontal integration, occupancy rate, release date, sale and return, surcharge, vertical
integration; draw up, merge, negotiate.

Bukxonannsa nexcuunux enpae

Unit 3. Managing tour operations. Robin Walker, Keith Harding. Tourism. Volume IlI. —
Oxford University Press. — pp. 20 - 27.

I'pamamuynuit Minimym, AKUM He0OXIOHO onepysamu:

Adjectives / Adverbs. Revision.

Buxonannsa pamamuvynux enpae

Unit 3. Adjectives — Adverbs — Comparisons. Jenny Dooley, Virginia Evans. Grammarway
4. — Express Publishing. — pp. 42-54.

IpakTuyni 3anaTTa 5-7 (6 TON)
THumanns ons YCHO2O OnumyeaHrrAa ma ()uCKVCl'i'
— Ontour / [ig yac Typy
— Problems on tour / [IpoGnemu 3 Typamu
— Insuranceintourism / CTpaxyBaHHs B TypH3Mi
— Tourismlegislation / TypucTuuHe 3aKOHOJaBCTBO
— Consumers’rightsprotection / 3aXucCT mpaB COKHUBAYiB.
— Attractions and events
= Types of visitor attractions
= Trends in visitor attractions
= Describing built attractions
= Describing festivals and events
= People and facilities at attractions
= Bringing attractions to life
— Built attractions:
= types of attractions;
= built attractions — recognition criteria;
= history and characteristics of theme parks;
= theme Park planning;
= ‘signposting’ a talk
presenting a design for a theme park;
= how to use signposting in presentations;
= criteria for recognizing built attractions;
= writing a report about local built attractions
— The Passive Voice Revision
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Ayoumopna poboma
Buxonanns CTYACHTAaMH1 YCHUX Ta MNCbMOBHUX 3aBJIaHb 3 IIUTaAHb TEMHA
Memoouuni pexomenoauyii

3 Memow 21ud0K020 3aC60€EHHA HABUAILHO20 MAMepPiany npu 6UBUEHHI memMu CHyOeHmy
eapmo ocoonusy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jexcuunuit minimym, axum neooxiono onepysamu:. architectural features: arch, column,
dome, fagade, minaret, obelisk, portal, spire, tower, vaulted ceiling, marble, monument, parade;
lagoon, mass, plague, redeemer; people and facilities at attractions: activity sheet, animatronics,
audio-tour, curator, guide, interpreter, lifeguard, period costume, ranger, re-enactment, role-play,
security guard, signpost, waxworks; national park; period costume, procession, sculpture; dedicated
to; construct, depict, erect, represent; approval, boundary, equitable, substantive; pay-as-you-go,
pay-one-price, unifying; give rise to, overcome; complementary facilities, criteria, greenfield
location, market proximity, prime land, resident market, site, themed area, thrill, vegetation barrier.

Bukxonanns nexcuunux enpae

Unit 7. Attractions and events. Robin Walker, Keith Harding. Tourism. VVolume Il. — Oxford
University Press. - pp. 60 — 67.

Unit 8.Built attractions.Robin Walker, Keith Harding. Tourism. Volume Ill. — Oxford
University Press. — pp. 68 - 75.

I'pamamuynuit minimym, AKUM HeoOXiOHO onepysamu:

Expressions with LOOK / MAKE / DO/ TAKE / BRING / PASS

Bukxonanns pamamuunux enpae

Unit 81. Make, do and take. - Redman Stuart. English Vocabulary in Use. Vocabulary
reference and practice. Fourth edition, 2017. — Cambridge University Press. — pp. 168 -169

Unit 89. Expressions with DO and MAKE. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 180-189.

Unit 90. Expressions with BRING and TAKE. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 182-183.

Unit 8. Jenny Dooley-Virginia Evans. Grammarway 4. — Express Publishing. — pp. 124.

Tema 6. Arrivals/ ITpubymms
Ipakruyni 3ausarra 1-3 (6 rox)
Ilumanns 015 ycHo2o onumysants ma OUCKycii

— An introduction to working in tourism/ Betyn 1o po6oTu B TypH3Mmi.

— Welcomingyvisitors / 3ycTpiduaeMo BiABIAyBayiB.

— Greetingandintroducing/ [TpuBiTaHHs Ta 3HAHHOMCTBO

— Culturaldifferencesingreetings/ KynbTypHi BiIMiHHOCTi B IPUBITaHHI.

— Introducingoneselfandsomeoneelse/ IIpencrasnsemo cebe Ta iHIINX

— Describingarrivalservicesandarrivalplaces / Onucyemo nocinyru Ta micus
Ayoumopna poboma

Buxonanns CTYACHTAaMH YCHUX Ta MNCbMOBHUX 3aBJJaHb 3 IMTaHb TCMU

Memoouuni pexomenoauyii

3 Memor 21ud0K020 3aC60EHHA HABUAILHO20 MAmMepiany npu 6UEUEHHI memMu CmyoeHmy
eapmo ocoonuey yeazy 30cepeoumu Ha MAKUX ACHEKMax:

Jexcuunuii minimym, akum neooxiono onepysamu.greetings: handshake, hospitality,
welcome; encounter, experience, hospitality, welcome; namaste; car hire: automatic (gears), CDW-
collision damage, drop-off, excess, manual (gears), pick-up, pre-book, roof-rack, (fuel) tank, third-
party liability, upgrade, car image, capacity, description auto/manual; phone price, online price,
booking; arriving and moving on: domestic/international terminal, terminus, arrivals lounge,
customs, border control, immigration, harbour, meeting point; arrivals and transport: arrivals
lounge, border control, door-to-door, hub, rush hour, taxi rank, transit lounge.

Buxonanna nexcuunux enpae

Unit 1. Arrivals. Robin Walker, Keith Harding. Tourism. Volume Il. — Oxford University
Press. —pp. 4 - 11.
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I'pamamuynuit Minimym, AKUM HeoOXiOHO onepysamu:

Nouns — Articles/ ImenHuku — ApTuKIIi

Bukonanna cpamamuunux enpae

Unit 4. Nouns — Articles — Word Formation. Jenny Dooley, Virginia Evans. Grammarway 4.
— Express Publishing. — pp. 58-70.

IpakTuyni 3auaTTa 4-6 (6 TON)
THumanns ons YCHO2O0 ONUmMyY6aHHA ma OMCKVCl'i'
— Arrival and moving on. IIpu0OyTTs Ta epecyBaHHs.
— Aurrival and transport. [TpuOyTTs Ta TpaHCTIOPT.
— Carhireservices / [Tocityru npokaTty aBToMOO1IIB
Ayoumopua poboma
Buxkonanus CTYACHTAMH1 YCHUX Ta NMCbMOBHUX 3aBJiaHb 3 IIUTAHb TCMHA
Memoouuni pekomenoauyii

3 memoro 2nub0K020 3aC60CHHA HABUAILHO20 MAMEPIANY NPU 6UBYUEHHI MeMU CHYOeHmY
eapmo 06‘05]1”6)) yeacy 3ocepe0umu Ha makKux acnekmax.

I'pamamuynuit minimym, AKUM HeoOXiOHO onepysamu:

Expressions with PUT / SET/ KEEP / GIVE / MISS.

Wordformation. Revision. Prefixes of nouns, adjectives and verbs with opposite meanings /
CrnoBotsip. IloBropenns. / Ilpedikcu iMEHHHKIB, NMPUKMETHHKIB Ta JI€CIIB 3 MPOTHICKHUM
3HAYCHHAM

Bukxonanns pamamuunux enpae

Unit 4. Nouns — Articles — Word Formation. Jenny Dooley, Virginia Evans. Grammarway 4.
— Express Publishing. — pp. 58-70.

Unit 92. Expressions with SET and PUT. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. - pp. 186-187.

Unit 82. Key verbs: give, keep, and miss. Redman Stuart. English Vocabulary in Use.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. - pp. 170 -
171.

Tema 7. Holiday representatives at work and events management / Jisnvuicmo
aHimamopie ma opeanizayis 3axo0ie
IpakTuyni 3ausarra 1-4 (8 ron)
Llumanns 01 ycho2o onumyeanHs ma OUCKycii
— Typesotholidayrepsentatives / Tunu animatopis
— Skillsandpersonalqualitiesneededtobeaholidayrepresentative / HaBuuku Ta 0COOMCTI SIKOCTI,
HEOoOXiH1 U1t poOOTH aHIMaTOpa
— Giving a welcome meeting talk / BiransHa 6ecina
— Advice and obligation / [Topanu Ta 3000B’s13aHHS
— Holidayhealth / JlorpumanHst ipaBUiI OXOPOHU 30pOB’S TI1]] 4ac MPOBEIACHHS 3aX0/I1B
— Tips on tipping / Ilopaau mono yaitoBux
— Languageetiquette/ Moerenncsuii emuxem Tenedorna po3moBa: HOpMYJIH MPHUBITAHHS Ta
MpOIIaHHs, BUOAYSHHs, TPOXaHHS MePEA3BOHUTH, 3aUIIUTH TTOBIIOMJICHHS Ta 1HIIIE.
Ayoumopna poboma
BukoHaHHS CTy/leHTaMH YCHUX Ta TUCHMOBHX 3aBJIaHb 3 MUTaHb TEMH
Memoouuni pexomenoayii

3 Memoio 21ud0K020 3AC60EHHA HABUAILHO20 MAMEPIAY NPU 6UEGYEHHI MeMU CHLYOeHmy
eapmo ocoonugy yeazy 30cepedumu Ha MAKUX ACHEKmax:

Jexcuunuit minimym, sakum Heooxiono onepysamu:. accommodation, health and safety
checks, answering customers’ queries/problems, collecting and balancing foreign money,
conducting welcome meeting/selling excursions, guiding excursions, organizing entertainment, i.e.
pool parties, bar crawls, party nights etc; performing in cabarets which can be singing or games,
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transferring holidaymakers to and from the airport; burn-out, flirt, gossip, day-off, changeover day;
rash, sore throat, allergic to, upset stomach, bruised, diabetic, diarrhea, dizzy, red, sick, sunburn,
sunburnt, swollen, toothache, unwell; tip; to tip sb / sth; campsite courier, chalet host, clipboard,
entertainment, health and safety checks; allergic, bruised, diabetic, dizzy, seasonal, sore, swollen,
unwell, upset, variable.

Burxonanns nexcuunux enpae

Unit 4. Holiday representative. Robin Walker, Keith Harding. Tourism. VVolume Il. — Oxford
University Press. - pp. 28 — 36.

I'pamamuynuit minimym, AKuUM HeoOXiOHO onepysamu:

ThePassive/ IlacuBuuii cran

Bukonanna cpamamuunux enpae

Unit 6. The Passive — Have Something Done. Jenny Dooley, Virginia Evans. Grammarway
4. — Express Publishing. —pp. 98-102.

IpakTuyni 3auaTTa 5-8 (8 ron)
Humanns 01 ycno2o onumysanHs ma OUCKycii

- Eventsmanagement / Oprani3arist 3axo/iB

- Howaneventsmanagementcompanyworks / SIk mpaiioe KOMIaHis 3 YHOpaBIiHHS
MMOAIIMA

- Careers in events management / Kap'epa B ynpaBiiHHiI 3ax0/1aMu

- Skillsneededtoworkinthesphereofeventsmanagement / HaBwuku, HeoOXimHI JIs
poboTH y cepi yrnpaBiIiHHS TOTIIMU

— Explaininganddefiningthekeyconceptsofeventsmanagement /  [losicHeHHs  Ta
BU3HAYCHHS KIFOUYOBHX TOHATH YIPABIIHHS MOISIMH

- Eventsorganizerjobdescription / Omic po6oTr opranizaropa 3axo/iB

- The role of teamwork in events management / Ponb koMan1HO1 poOOTH B yIIpaBIliHHI
3ax0JlaMH

- Doingaresearchofeventsmanagementwithtourismtrainingcourses -
eitherinyourowncountryoracountryyouwouldbeinterestedinstudyingandworkingin / ocmimkyemo
YIOPaBIiHHS MOMAISIMH 3a JIOTIOMOTOI0 HAaBYAJIbHUX KYPCIB 3 TYpU3MYy - y CBOiM KpaiHi 4 KpaiHi, y
sKii BaMm OyIo O 1iKaBO HABYUTHCS Ta MPALIOBATH

- Languageetiquette / MoBHuit etuker: MoBHI (Gpa3u [UIsi TPUBEPHEHHS YBaru
HE3HANOMIIs, BUCIIOBJICHHSI TOJIIKH, HAKa31B, IPOXaHHS, 03BOJTY, MTOOAKAHHS.

- Phrases and expressions used in briefing and clarifying arrangements

Ayoumopna poboma
BukoHaHHS CTyJeHTaMH YCHHUX Ta MHUCbMOBHUX 3aBJaHb 3 MUTaHb TEMU
Memoouuni pexomenoauyii

3 Memoio 21ud0K020 3aC60EHHA HABUAILHO20 MAMEPIAY NPU 6UGYEHHI MeMU CHLYOeHmY
eapmo ocooaugy ysazy 30cepeoumu Ha maxKux acneKmax:

Jexcuunuin minimym, akum Heodxiono onepysamu: destination management company,
fam trips, fire-fighting, work experience; brainstorming, customized tour, fire-fighting, freelance,
fundraising, press release, product launch, promotional, provider, roadshow, sponsorship, team-
building, trouble-shooting, venue, work placement; collocations and compounds: arrange events /
accommodation / sponsorship / layouts; organize events / accommodation / sponsorship / packs /
facilities / staff; make decisions; handle queries / clients / staff; sell sponsorship; plan events /
layouts; liaise with clients / staff; prepare reports / packs / press releases; write reports / press
releases; research markets; coordinate events / staff; carry out evaluation.

Bukonanusa nexcuunux enpae

Unit 9.Events management.Robin Walker, Keith Harding. Tourism. VVolume Ill. — Oxford
University Press. — pp. 76 - 83.

I'pamamuynuit minimym, AKum HeoOXiOHO onepysamu:

Expressions with COME / GO / GIVE
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Bukonanna zpamamuunux énpae

Unit 6. Expressions with GIVE, GO. Jenny Dooley-Virginia Evans. Grammarway 4. —
Express Publishing. - pp. 95.

Unit 93. Expressions with COME and GO. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. - pp. 188-189.

Unit 84. GO: meanings and expressions.Redman Stuart. English Vocabulary in Use.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — pp. 174 -
175.

Tema 8. Hotel Economy and Management/ l'omenvne 2ocnodapcmeo ma ynpasiinHs

ecomenem
IpakTuyni 3auarrsa 1-3 (6 rox)
Tlumanus 018 ycHO20 onumysanHs ma QUCKYcii

- History of development and legal regulation of the hotel industry / Ictopist po3BuTKy
rOTENIbHOI 1HIyCTpil

- Types, characteristicsandclassificationofhotelaccommodation / Turn,
XapaKTepUCTHKA Ta KJIaCU(IKaIlis MiAMPUEMCTB FOTEIBHOTO TOCIOapCTBa

- Givinginformationabouthotels / Haganns indgopmariii npo roremi

- Worldknownhotels / HaiiBizomimii roteni cBity

- HotelsinUkraine / T'oteni Ykpainu

- FamoushotelsinEurope, castles-hotels / Bimomi rortemi Anrmii, HiMmeuuntu, 3aMKu-
rorem

- Hotel facilities / [Tocnyru, siki Hagae rorenb

- Hotel inspections / Oruisin rorento

- Types of hotel rooms / Tunu kiMHaT y roreni

- Causative Constructions / Kay3aTuBH1 KOHCTPYKIIii

- Making Comparisons / IlopiBHSAIBHI KOHCTPYKIIIT

Ayoumopna poboma
BukoHaHHS CTyJJeHTaMH YCHHUX Ta MHUCbMOBHUX 3aBaHb 3 MUTaHb TEMU
Memoouuni pexomenoayii

3 memoio 2nub0K020 3aC60€HHA HAGUATLHO20 Mamepiany PU 6UEUEHHI meMu CmyoeHmy
eapmo ocooaugy yeazy 30cepedumu Ha MAKUX ACHeKmax:

Jlexcuunuii  minimym, sakum Heodxiono onepysamu: facilities:wheelchairaccess,
healthandfitnessfacilities, credit cards accepted, rooms for more than 2 people, pets welcome, air
conditioning, swimming pool, 24-hour room service, business facilities, children’s facilities, beauty
salon and hairdresser, valet service, valet parking; chauffeur, stationery, florist, facade, gadget,
handset, mobile; extra charge, modernity, provide an exceptionally high level of service,
cleanliness, comfort, room size, staffing, customer care, concierge; describing hotels: stunning,
impeccable, spectacular, bright, luxurious, opulent, charming;

Buxonannsa nexcuunux enpae

Unit 3. Hotel facilities. Ex. 1-20. Peter Strutt. English for International Tourism.
Intermediate Students’ Book. Longman, 2007. — pp. 24-31.

CHAPTER V. Lodging Classifications.LESSON 1. Hotel Types & Classifications. LESSON
2. The 5-Star Hotel Star Rating System: Definition, Differences & History. LESSON 3. Types of
Vacation Resorts. LESSON 4. Types of Passenger Cruises. - Pembau O. O.
ReaderforTourism.ITpaktukyM asi caMOCTiiHOT poOOTH CTyAeHTIB crermiaabHocTi «Typusm» 3
mucuuiutind "lHozemMHa MoBa 3a mpodeciiinuM crnpsmyBaHHaM" / ykiag. O. O. Pembau —
XMeNnbHULIBKUN: [ XMENbHUIIBKUI YHIBEPCUTET yIpaBiiHHA Ta mpaBa iMmeHi Jleonima FO3pkoBal,
2021.—-78 c.

CHAPTER VI. Lodging Operations. LESSON 1. Organizational Structure in the Hotel &
Lodging Industry. LESSON 2. Hotel Rooms Departments & Functions. LESSON 3. Housekeeping
in the Hospitality Industry. LESSON 4. Corporate Communication in the Hospitality & Tourism
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Industry. LESSON 5. Operations Management: Definition & Fundamentals. - Pem6au O. O.
ReaderforTourism.IIpakTukym s caMOCTiHOI POOOTH CTyAEHTIB cremiaabHOCTI «Typusm» 3
muctumuiing  "[HozemHa MoBa 3a mpodeciiinuM crnpsmyBaHHsAM" / ykiman. O. O. Pembau —
XMeNbHUIIBKUN: [ XMENbHUIIBKUI YHIBEPCUTET yIpaBiiHHA Ta mpaBa imeHi Jleonima FO3pkoBal,
2021.—-78 c.

I'pamamuynuit minimym, aKum Heo0Xiono onepysamu:

ModalVerbs. / MoganbHi niecioBa

Bukonanusa zpamamuunux enpae

Unit 5. ModalVerbs. Jenny Dooley, Virginia Evans. Grammarway 4. — Express Publishing.
— pp. 70-86.

IpakTuyni 3auaTT54-6 (6 TON)
Humanns 015 ycno2o onumysants ma OUCKycii

- Hotelstaffandservices/ Ilepconai roTeiio Ta roTeIbHUI cepBic

- Professional and personal qualities of a hotel employee / TIpodeciiiai Ta ocobucti
SIKOCT1 TIpaIliBHUKA TOTEITIO

- Professionalethicsofahotelemployee / IlpodeciitHa eTmka mpalliBHHKa TOTEIHHOTO
I ITPUEMCTBA

- Ethicsofbusinesscommunicationandstyleinservingguests /  Etuka  gioBoro
CIUJIKYBaHHSA 1 CTHIIb B 0OCITYTOBYBaHHI TOCTEH

- Modernrequirementstohotelstaff / CydacHi BuMoru 10 o6¢iayroByrouoro rnepcoHainy
TOTECIIIO

- Appearanceanddresscode / 30BHIIIHII BUTIISAA Ta APEC-KOJT

- Dealing with complaints in the hotels / Ckapru B roremi

Ayoumopna poboma
Buxkonanns CTYACHTAMH YCHUX Ta NNCbMOBUX 3aBJIaHb 3 IIUTAHb TEMHU
Memoouuni pexomenoayii

3 memoio 2nub0K020 3aC60€HHA HAGUATILHO20 Mamepiany npu 6UEUEeHHI memMu CHyOeHny
6apmo ocoonugy yeazy 30cepeoumu Ha MAKUX ACneKmax:

Jlexcuunuii minimym, akum Heo0xiono onepysamu:hotel maintenance personnel, hotel
security officer, room service attendant, shuttle/courtesy driver;room attendant, concierge, desk
clerk, hotel manager, General Manager, hotel housekeeper, hotel porter; budgetary, carpentry,
chambermaid, changeover, complaints, customer care, entry-level post, equipment, errands, gofer,
housekeeper, law-enforcement, linen, maintenance, plumbing, porter, rotas, shifts, shuttle,
strenuous, tip, to liaise, to patrol, to restock, trespasser; to deal with customer complaints, to be
responsible for booking and bills, to be responsible for moving and setting up meeting equipment,
to order linen, toiletry and cleaning supplies, to restock the minibar; to serve food and beverages,
promptly, to take and deliver orders to guests, to clear trays away, to work as a server, customer
service post; interpersonal skills, attention to detail, self-sufficiency, stamina and a good
timekeeper; an entryOlevel post, to be paid at the minimum national wage, flexible hours, career
progression, supervisor, food and beverage manager; to take guests between the airport and other
destinations, to pick up and drop off guests, to load and unload guests’ luggage; experience of
different vehicles, road and driving conditions, clean driving licence, good road knowledge, good
customer service and timekeeper, flexible hours, to supplement pay by tips, a sideways move from
other sectors; to ensure, routine and emergency repairs in hotel grounds, previous experience in
similar hotels, self-sufficiency, extensive knowledge of, electrics, plumbing, carpentry, health and
safety; well-paid, technical level post, physically strenuous, no direct career progression; theft,
vandalism, trespassers, to patrol and monitor hotel and grounds, to report problems, suspicious
event, to liaise with the police, experience of surveillance, law-enforcement, calm in tense
situations, to take charge in an emergency, self-sufficient, observant; long, unsociable hours, well
paid, a sideways move for ex-police or military, physically strenuous; to apply for a job.
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Buxonanna nexcuunux enpae
Unit 5. Hotel Staff. Catrin E. Morris. Flash on English for Tourism. - ELI, ESP Series,
2016.— pp. 20-23

IpakTuyni 3auarTa 7-8 (4 rox)
THumanns ons YCHO2O ONUmMy6aHHA ma OMCKVCl'i'

— Hotelsservices / [Tociyru mianpueMCTB TOTEIBHOTO TOCTIOAPCTBA

— Additionalservices / JlomaTtkoBi mociyru

— Automationoftechnicalprocessesinthehotelindustry  /  ABromaTu3aiiisi ~ TEXHIYHHX
MPOIIECIB y TOTEIILHOMY TOCIIOIapCTBI

— Organization of work of services and divisions of the hotel enterprise / Oprani3zais
poboTH cTy*x0 1 MiAPO3ALTIB TOTEIBHOTO MIAMPUEMCTBA

— Hotelplanandfacilities / ApxiTektypa Ta I1HTEp’€p MIANPUEMCTB TOTEIBHOTO
rociaoaapcTtBa

— Reception of tourists in the hotel / TTpuitom TypucTiB y rotesmi

— Registration procedures / [Tocenenus y roremi

— Organization, rationingoflabourandworkinghoursofhotelemployees /  Opranizais,
HOpPMYBaHHS Ipaili Ta poOoUHii yac MpamiBHUKIB FOTEIBHOTO TOCHIOAPCTBA

— Life in the front office. Front office duties

— Client perception of hotels / CTaBieHHSs KIII€HTIB 0 TOTEIIB

— Signs in the hotel and room / YMoBHi 3Haku B TOTei Ta KIMHATI

Jexcuunuin minimym, axkum Heobxiono onepysamu. to allocate, identification, a guest
history, a key card, preferences, room rack, a registration card, a walk-in, guest status, to swipe, a
VIP, a voucher; chambermaid, chance guest, concierge, food and beverages, front office, guest
history, guest status, housekeeper, identification, key card, Kitchen assistant, maintenance,
registration card, room rack, survey, VIP, walk-in; allocate, charge, register, swipe.

Hotel Management:run into, broadly speaking, boil down to, timorous, identikit air, staff
turnover, repeat guests, air time, overcome the drawbacks, set fees; asset, constitute, stand out,
unshakeable; skills or personality: customer service, decisive, efficient, good at figures, ICT,
initiative, interpersonal, languages, leadership, loyal, methodical, organizational, outgoing,
proactive, problem-solving, service-minded, tactful, team player; consortium, diplomacy,
empowerment, franchise, initiative, leadership skills; efficient, interpersonal, loyal, methodical,
organizational, outgoing, proactive, service-minded, tactful.

Bukxonannsa nexcuunux enpae

Unit 2. A place to stay. Hotel Services. Robin Walker, Keith Harding. Tourism. Volume II.
— Oxford University Press. - pp. 12 - 19

Unit 5. Hotel Management. Robin Walker, Keith Harding. Tourism. Volume Ill. — Oxford
University Press. — pp. 28 - 35.

Unit 7. Hotel Reservations. Dialogue 1 Booking a hotel room over the phone. Dialogue 2
Hotel room reservation with discussion of the details. Dialogue 3 Conversation on taking/passing
the messages. Dialogue 4 Conversation on choosing a hotel for a business conference. - Komnuak
JI.B., Yopaa M.M. Professional Conversations for Tourism and Hospitality Industry. Jlns cTyneHTiB
TPEeThOro Kypcy JeHHOi (opmu HaBuyaHHA crenianbHocTed «Typusm» 1 «l'oTeabHO-pecTopaHHa
cripaBay. — IBano-®dpankiBcbk, 2014. — pp. 32 - 38

Unit 5. Dealing with Guests.Dialogue 1 Discussing the personal qualities and skills of a
good hotel Manager. Dialogue 2 Complaining about inconveniences in a hotel room. Dialogue 3
Complaints and offering compensation for inefficient services. - Komuak JI.B., Yopua M.M.
Professional Conversations for Tourism and Hospitality Industry. [[ns cTyneHTiB TpeThOTro Kypcy
JeHHo1 ¢opMu HaBuaHHA crierianbHocTell «Typusm» 1 «l'oTenbHO-pecTOpaHHa cipaBa». — IBaHo-
®pankiBcbk, 2014. — pp. 25 — 26

I'pamamuynuii Minimym, AKUM HeoOXiOHO onepysamu:

Expressions with GET
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Bukonanna zpamamuunux énpae

Unit 82. Expressions with GET Redman Stuart. English Vocabulary in Use. Vocabulary
reference and practice. Fourth edition, 2017. — Cambridge University Press. — pp. 172 -173.

Unit 91. Expressions with get. Michael McCarthy, Felicity O’Dell. English Vocabulary in
Use. Upper-intermediate. — Cambridge University Press, 2008. - pp. 184-185.

Unit 5. Jenny Dooley-Virginia Evans. Grammarway 4. — Express Publishing. - pp. 83.

Tema 9. Hotel’s entertainment / Opeanizayis 003615 6 20menbHUX niONPUEMCMEAX
Ipakruyuni 3anusarra 1-3 (6 rox)
Ilumannus Ons ycHo2o onumyeanus ma OuUcKycii

— Whatishotelentertainment? / [[{o Take opranizaiisi J03BiJUISI B TOTE1?

— Hotelentertainmentfacilities (sportsandrecreation; indoorentertainment; kids’
entertainment; entertainmentforadults) / Po3BaxkanpHi 3aknanM Ta 3axogw B roreni (CHOpPT Ta
BIIMOYMHOK; BHYTPIIIHI pO3Baru; po3Baru Jyis JiTeH; po3Baru Jyis JOPOCIINX )

— Typesothotelentertainmentforguestsofdifferentages / Bumu po3Bar B roreni uis rocrei
Pi3HOTO BIKY

— Working with kids / Po6oTa 3 nitbMu

Ayoumopna poboma
BukoHaHHS CTYJICHTAaMH YCHUX Ta MTMCbMOBHX 3aBIaHb 3 MTUTaHb TCMU
Memoouuni pexomenoayii

3 memoro 2nub0K020 3aC60€HHA HABYAILHO20 MAMEPIANY NPU 6UEUEHHI MeMU CHYOEeHmY
eapmo ocooaugy yeazy 30cepeoumu Ha MaxKux acneKmax:

Jlexcuunuit minimym, akum Heooxiono onepysamu: a City centre hotel, a luxury beach
resort hotel, a small rural hotel; sports and recreation, indoor entertainment, kids’ entertainment,
entertainment for adults; aqua aerobics, cabaret, casino, disco, fitness centre, kids’ club, pay TV,
pedal boat, inline skating, scuba diving, spa centre, swimming, snorkelling, video-gaming,
windsurfing; adult, couple, kid, retired person, teenager; perfect worker: badge, charismatic,
initiative, posture, public relations (PR), uniform.

Bukonannsa nexcuunux énpae

Unit 9. Hotel entertainment.Robin Walker, Keith Harding. Tourism. Volume Il. — Oxford
University Press. - pp. 76 — 83.

I'pamamuynuit minimym, AKuUmM HeoOXiOHO onepysamu:

ReportedSpeech/ Henpsima moBa

Bukonannsa zpamamuunux enpae

Unit 7. Reported Speech. Jenny Dooley, Virginia Evans. Grammarway 4. — EXpress
Publishing. — pp. 118-126.

IMpaxkTuyni 3auar1Ts 4-7 (8 ron)
Ilumannsa 0na ycnozo onumysanns ma OUCKycii
— Preparingaprogrammeofeventsforanimaginaryhotel / IligroToBka nporpamu 3axofiB Juis
YSIBHOTO TOTEITIO
— Popularhotelentertainmentactivitiesaroundtheworld / IlomynsipHi po3Baru B rorensx y

CBITI

— Makingaday’sentertainmentandactivityprogram / CTBOpeHHS JI€HHOI pPO3BaXKaIbHOI
TporpaMu

— Gettingajobinhotelentertainment / OTpumanHs poGoTH B cdepi opraxizaiii roTeJabHOro
JIO3BLILIA

— Theperfectworker: generalrulesforentertainers;
qualitiesandskillsneededtobeasuccessfulentertainer / InmeanpHuii TpamiBHUK: 3arajibHi MpaBHIA AJIS
aHIMaTOpiB Ta OpraHi3aTopiB MO3BULISA; SKOCTI 1 HaBHYKH, HEOOXIJHI Uil TOTO, 100 MOCSTTH
ycmixiB y cdepi opraizamii 103B1IIs
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I'pamamuynuit Minimym, AKUM HeoOXiOHO onepysamu:

Common collocations. Miscellaneous expressions / Ilommpeni Kojokariii 3 gi€ecaoBaMu
tokeep/totake/make/do/pay.

Burxonannsn pamamuvunux enpae

Unit 94. Miscellaneous expressions. — Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 190-191.

Languageetiquette / Mosnuit emuxem

®opMmu BHUCIIOBIIEHHA TMpoxaHHs. Dopmu 3ampomieHb. MoBHI (pasu s BUpaKCHHS
BiIMOBH / 3a00pOHHM / 3MMBYBAaHHS Ta HECTIO/IIBAHKH.

Tema 10. Food tourism. Restaurant industry. In the restaurant / Xapuysanns mypucmis.

Pecmopanna cnpasa. B pecmopani
Ipakruyuni 3anusarra 1-3 (6 rox)
Ilumannus Ons ycHo2o onumyeanus ma OuUcKycii

- Historyandtrendsintherestaurantindustry / Ictopiss Ta TeHAEHIi PO3BUTKY
PECTOPaHHOT O TOCTIOIAPCTBA

- Basicsofrestaurantsoperations / OcHoBU opraHizariii poOOTH 3aKjadiB PECTOPAHHOTO
roCIoJapcTBa

- Types of restaurants.Choosing a restaurant.Nationalcuisine / Bumu pecropaHis.
Bubip pecropany. HarionaibHa KyXHs

- Toprestaurantsaroundtheworld / Haiikpamii pecropanu cBity

- Tablemannersaroundtheworld / IIpaBuna eTukery 3a cToiaoM

- Restaurantsservices / 0OCIyroByBaHHS CIIOKMBaYiB y 3aKjafiax pPECTOPAHHOTO
rOCIOZapcTBa

- Dealing with complaints / BupiiieHHs ckapr KJIi€HTIiB

- Relative clauses. Types of relative clauses /BimHocHi pedeHHsa. Buau BigHOCHUX
pedeHb

Ayoumopna poboma
Buxonanns CTYACHTAMH YCHUX Ta MNCbMOBUX 3aBJIaHb 3 ITUTAHb TEMHU
Memoouuni pexomenoayii

3 memoio 2nub0K020 3aC60€HHA HAGUATLHO20 Mamepiany nPU 6UEUeHHI memu CHYyOeHmy
6apmo ocoonugy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jlexcuunuit minimym, axum neooxiono onepysamu. complement, savoury, self-sufficient,
skewer; ingredients: beef, garlic, lamb, olive oil, pepper, pork, prawn, pulses, sausage, spices,
yoghurt; preparation: baked, grilled, stewed, stuffed; other: course, dessert, dish, flavour, main
course, starter, taste.

Phrases: in the restaurant: taking an order; acting out the restaurant situations.

Table manners around the world. Common expressions used at a table. Phrases used to
express an apology.

Types of meat:

. red meat: beef (cow), lamb (lamb), mutton (sheep), venison (deer); liver, kidneys

. white meat: veal (calf), pork (pig), ham, bacon (pig); chicken (chicken), turkey
(turkey) and duck (poultry);

Fish: cod, hake, plaice, mackerel, herring, sardine, trout, salmon;

Seafood: prawns, shrimps, crab, lobster, crayfish, squid, cockles, mussels, oysters.

Vegetables: cabbage, cauliflower, broccoli, spinach, cucumber, leeks, mushrooms,
courgettes (Am. Eng: zucchini), aubergine (Am. Eng: egg plants).

Spices: curry, cinnamon, ginger, nutmeg.

Herbs: parsley, rosemary, thyme, chives, oregano, tarragon, sage.

Flavours and tastes: sweet, bitter [sharp/unpleasant], sour [e.g. unripe fruit], hot, spicy, [e.g.
curry], mild, bland [rather negative], salty, sugary, sickly [too much sugar], savoury [pleasant,
slightly salty or with herbs], tasty, tasteless, delicious.
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General appearance, presentation and quality: greasy/oily, over-cooked/overdone/under-
cooked/underdone; stodgy [heavy, hard to digest], done to a turn, more-ish [you want to eat more].

Ways of cooking: boil, fry, bake, roast, grill, stew, prefer sth as a casserole; stir-fry,
barbecue, to season.

Courses and dishes: starters, main courses, dishes; dessert (a sweet/pudding/afters).

I'pamamuynuit minimym, aKum Heo0Xiono onepysamu:

Relative clauses. Types of relative clauses /BiqHocHi peyenns. Bunu BiTHOCHUX peueHb

Burxonannsn JIEKCUKO-cpamamu4dnux enpae

Unit 5. Eating out. Robin Walker, Keith Harding. Tourism. VVolume Il. — Oxford University
Press. — - pp. 36 — 43.

Unit 16. Food and drink. Malcolm Mann, Steve Taylore-Knowles. Destination B2. — pp.
100-103.

Unit 10.Eating Out.Dialogue 1 Giving advice on Ukrainian traditional cuisine. Dialogue 2
Table for two. Ordering a meal. Dialogue 3 Choosing a restaurant to eat out.- Koruak JI.B., Yopna
M.M. Professional Conversations for Tourism and Hospitality Industry. /lns cryaeHTiB TpeThoro
Kypcy neHHoi ¢opMu HaBuaHHs creuiaabHocTel «Typusm» 1 «'OTenbHO-pecTOpaHHa CIIpaBay. —
IBano-®pankiBcrk, 2014, — pp. 43 - 47

IpakTuyni 3ausarra 4 - 7 (8 ron)
Tlumanns Ons ycho2o onumysants ma OUCKycii

- Gastronomy / ['actpoHOMIst

- Culinary tourism / Kyninapauii Typu3m

- Describing food / Ommc ixi

- Nationalcuisine. Describingdishes / Oco0mHuBOCTI HAI[IOHATTLHOTO MEHIO

- Food: ingredientsandpreparation/ I>ka: iHrpesieHTH Ta MpUroTyBaHHS

- Food festivals around the world / Kyninapsi ¢ectuBani no BcboMy CBITY

- Introducing the food of a region. Dishes used in local tourist festivals or offered by
local restaurants / IlpencraBnsgemo Txy periony. CTpaBH, siKi BUKOPHUCTOBYIOTbCS Ha MICHEBHX
TYPUCTUYHHX (ECTUBAISIX a00 MIPONOHYIOTHCS MICIIEBUMHU PECTOpPAaHAMU

- Grammar: relative clauses

Ayoumopua poboma
Buxkonanus CTYACHTAaMH1 YCHUX Ta MMCbMOBHUX 3aBJiaHb 3 IIUTAHb TECMHA
Memoouuni pexomenoauyii

3 memoro 2nub0K020 3aC60CHHA HABUAILHO20 MAMEPIANY NPU 6UGYEHHI MeMU CHLYOEHNLY
eapmo ocoonuey yeazy 30cepeoumu Ha MAaKkux acneKmax:

Jexkcuunuit minimym, sakum Heobxiono onepyeamu: necessity, ‘forkedout’, cuisine,
toproduce food, travel itinerary, to consume food, heritage, a gastronomic tourist, to seek to savour,
to hold great potential, to enhance sustainability, to maintain a destination’s authenticity, to
strengthen the local economy and provide for an environmentally-friendly infrastructure, hotelier,
keen, to shape interests, culinary interests, income, gourmet products, to dine out, to sample local
produce, linked to, divorcee, to take sb out for sth, to reject — rejection, bland mass produced food
and drink, fresh, authentic, good quality cuisine, to tempt the palate, to consume, to end up as
standard fare in a diet, Japanese sushi, Chinese chow mein, Mexican tacos and burritos, Chinese
stir-fry and chicken tikka masala, accessible, to be tempted to do sth, to refine one’s palate, to
underestimate, celebrity chefs, whet the appetite, a popular niche tourism activity, to enroll on
cookery courses, a gastronomic tour, to wine and dine with sh; creamy, light, fluffy; describing
food: appetizing, bland, delicious, done to a turn, greasy, insipid, mouth-watering, rancid, ripe,
rotten, succulent, tasty, tender, tough4 to bake, to boil, to fry, to poach, to roast, to simmer, to
steam, to stew; national cuisine: gazpacho, to originate, tomato-based soup, bouillabaisse, fish stew,
croissant, freshly baked, flaky, crescent-shaped pastries, pho, a Vietnamese noodle soup, steam,
crispy, stir-fried dish, chow mein; goulash, thick meat stew; tender meat, to grill over charcoal,
gourment chef; customer experiences: atmosphere, background music, décor, food quality, price,
service, wait time; to sit down at a table; grilled shrimps; mouth-watering, to dine out, done to a
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turn, oven, fare, fusion cuisine, savour, simmer, specialty (BrE) / specialty JAmE), staple, stew,
whet the appetite.

Bukxonanns nexcuunux enpae

Unit 9. Gastronomy. Peter Strutt. English for International Tourism. Intermediate Students’
Book. Longman, 2007. — pp. 76 — 83.

I'pamamuynuit minimym, aKum Heo0Xiono onepysamu:

Pronouns/ 3aiiMeHHUKH

Relative clauses. Defining / Non-defining clauses

Bukonanna cpamamuunux enpae

Unit 11. Pronouns. JennyDooley, VirginiaEvans. Grammarway 4. — Express Publishing. —
pp. 164-180

Tema 11. Urban, rural, ecotourism and sustainable tourism / Micexuil, cirbcokuit ma

EKON02TUHULL MYPUM
MpakTuuni 3anaTra 1-2 (4 ron)
Humanns 01 ycno2o onumysanHs ma OUCKycii

- Typesoftourism / Bunu typusmy

- TypesoftourismcommoninUkraine / Bumu Typusmy, nommpeHi B Ykpaini

- Geographyofurban, ruralandecologicaltourism / I'eorpadisi MiCbKOTO, CUTBCBKOTO Ta
€KOJIOTTYHOTO TYpU3MY

- Ecotourisminpractice / ExkoTypu3m Ha npakTuii

- Theconceptof ‘eco-friendly’ tours / Konuernist "ekonoriaao ynuctux" TypiB

- What is rural tourism/ IL{o Take ciIbChbKHUiA Typu3M?

- Holiday in the countryside / BiamycTka y ciinbCbKiif MiCIIEBOCTI

- Makingareportonacountryofferingruraltourism / CkinananHs 3BITYy Npo KpaiHy, siKa
MIPOIOHYE CUTbCHKUM TypU3M

- Gradingsystemsforruralaccommodation / Twuma mnoMemKaHe Uit TYPHUCTIB Y
CUTBCBKIN MICIIEBOCTI

- Checkingpeopleintoacampsite / IloceneHHs Ta MNPOKUBaHHSA y KEMIIIHTOBOMY
MICTEUKY

- Resources for rural tourism or rural attractions /Pecypcu 11s CLITbCBKOTO TypU3MY

- Ruraltourismactivities / Jlo3Biist 1Jist CTbCBKOTO TYpH3MY

- Encouragingcustomerstobesensitivetotheenvironment / 3a0X04eHHS KII€HTIB OyTH
YYTJIMBUMU OO HABKOJMIIHBOI'O CEPCIOBUIIIA

Memoouuni pexomenoauyii

3 memoio 2nub0K020 3aC60€EHHA HABUATLHO20 Mamepiany NPU 6UEUEHHI meMu cmyoeHmy
eapmo ocoonugy yeazy 30cepeoumu Ha MaxKux acnekmax:

Jexcuunuit minimym, axkum Heobxiono onepysamu. carve, comply with, continental
breakfast, full cooked breakfast; birdwatching, brewing, cycling, farms, fishing villages, forests,
landscape, lifestyle, meadows, orchards, pottery, traditional crafts, trekking, waterfalls, watermill,
weaving, wildlife, woodcarving; delight, nourish, silkworm, toil, trade; weather words: clear and
bright, cloudy, heavy showers, light rain, light showers, light winds, overcast, storms, strong winds,
sunny intervals, thundery showers, fog, forecast, overcast, shower, storm, sunny intervals, thunder;
accommodation: rural attractions: canyon, cloth, crafts worker, forest, meadow, pottery, warden,
weaving, woodcarving.

Bukonannsa nexcuunux enpae

Unit 6. Rural tourism. Robin Walker, Keith Harding. Tourism. Volume Il. — Oxford
University Press. —pp. 44 —51.

I'pamamuynuit minimym, AKumM HeoOXiOHO onepysamu:

— HaiiGinbimn BXUBaHI iMeHHUKOBI hpa3u 3 NPULLMEHHUKAMU.

Buxonannsa zpamamuunux enpae

— Haiibinbem BXXUBaHI iMeHHUKOSI ppasu 3 NPULMEHHUKAMU.
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IpakTuyni 3auaTT 3-5 (6 rox)
THumanns ons YCHO2O OnUumyeaHH:A ma auC‘KVCl'i'
- Advantagesanddisadvantagesofholidaysinthecountryside, cityholidays,
orbeachholidays / IlepeBaru Ta HEIOMIKH BiITYCTOK HA CEJli, Y MicTaxX a00 MIISHKHUX KaHIKYIT
- Forecasting the weather / I[Ipornos norosu.
- Giving a local weather forecast /MiciieBuii IpoOrH03 MOTOAH
— Making weather predictions /Ckiiaganas IpOTHO31B TIOTOTA
Ayoumopna poboma
Buxonannsa CTyACHTAaMU YCHHUX Ta IIMCbMOBHUX 3dBJIaHb 3 IIUTAHb TCMHU
Memoouuni pexomenoauyii
3 Memow 21ub0K020 3aC60€EHHA HABUAILHO20 MAMmMepPiany npu 6UBUEHHI memMu CHyOeHmy
eapmo ocoonuesy yeazy 30cepeoumu Ha MAKUX ACHeKmax:
Jlexcuunuit minimym, aKkum Heo0XiOHo onepysamu.
topic vocabulary in contrast: urban, suburban, rural; smog, fog, smoke, mist; weather,
climate; forecast, prediction; clean, clear; pour, drizzle, flood; environment, surroundings; wind, air;
reservoir, lake, puddle, pond; thunder, lightning; global, worldwide; plain, land, field, desert;
phrasal verbs: call for, call off, clear up, cut off, die down, do up, face up to, get (sb) down,
put down to, put out, set in, stand for, tear down, throw away;
phrases and collocations with the words: control; effect; end; floor; fuss; long; look; mess;
responsibility; shower; sight; waste; weather; world;
word patterns: aware of, covered in/with, disappointed with/by sth; disappointed in sb;
except for sth/doing; expect sth/sb to do, expect that; familiar with sth, familiar to sb; famous for
doing sth; glance at sth/sb; hard to do sth; hard doing sth;
word formation: accurate — accurately — inaccurately — (in) accuracy; danger — dangerous —
dangerously - endanger — endangered; develop — (un)developed — developing — development —
developer; environment — environmental — environmentally — environmentalist; extreme -
extremely — extremity — extremist; freeze — froze — frozen — freezing — freezer; globe — globally;
great — greatly — greatness; harm — harmful(ly) — harmless(ly) — (un)harmed; likely — unlikely —
likelihood; low — lower — lowness; nature — (un)natural (ly); neighbour — neighbourly —
neighbouring — neighborhood; pollute — (un)polluted — pollution — pollutant; reside — residential —
resident — residence; sun — sunny — sunshine.
Bukxonannsa nexcuunux enpae
Unit 20. Weather and the environment. Malcom Mann, Steve Taylore-Knowles.
Destinations B2. Grammar and Vocabulary with Answer Key, MacMillan. - pp. 124 — 127.
I'pamamuynuit minimym, AKumM HeoOXiOHO onepysamu:
Questions and Answers. Words that are often confused. / Iluranus ta Bigmosini. CioBa, siKi
4acCTo ITYyTar0Th.
Inversionandquestiontags/ IuBepcisi, Terosi 3anuTaHHs.
Bukonanna cpamamuunux enpae
Unit 12. Questions and Answers. Words that are often confused. Jenny Dooley, Virginia
Evans. Grammarway 4. — Express Publishing. — pp. 180-194.
Unit 25. Inversionandquestiontags. First Certificate Language Practice. Michael Vince.
MacMillan, 4™edition. — pp. 177-182.

IIpakTuyHi 3auaTT 6-7 (4 TON)
Tumannsa onsa ycnoz2o onumyeans, ma Ouckycii
- Sustainabletourismconceptsanddefinitions / Konrmeniist Ta BH3HAaYeHHS CTIHKOTO

TYpU3MY

- Guidelinesforsustainabletourism / KepiBHi mpuHIMITH CTAIOTO TYPU3MY

- Minimizingthetourismfootprint / 3Beenns 10 MiHIMyMYy TYPUCTHYHOTO CITITY

- Presentingguidelinestoecotourismoperators / TlpeacraBiieHHss HACTaHOB OIEpaTOpPaM
E€KOTYpU3MY
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— Writing commands and requests without causing offence / Hamucanns xomann i
npoxaHs 6e3 o0pasu

- Sendinganinternalmemoaboutsustainablepolicies/ Hancunanus BHYTPIIIHBOT
3aMUCKHU PO CTAITY MOTITHKY

- Controlling the fire of tourism / KoHTposb moxexi Typuzmy

- Putting sustainability to work / 3anpoBa>KeHHs CTAJIOrO PO3BUTKY

- Green hotels/ 3eneni roremni

- Tourismmanager: dealingwithdifficultstaff; authority — usewithcar / Menemxkep 3
TypHu3My: po0OTa 31 CKJIaJJHUM MIEPCOHAIIOM; aBTOPUTET — BUKOPUCTOBYHTE 00EPEKHO

Jexcuunuit minimym, akum Heobdxiono onepysamu:sustainable tourism concepts and
definitions: authenticity, biodiversity, guideline, host community, mass tourism, optimum,
principle, stable, stakeholder, sustainability, viable values; conservation, contribution, destination,
dimension, information, operation, regulation; cruelty-free, dispenser, organic, soy-based,
staggering;disadvantaged, equitable, marginalized, subsidized; awareness-raising, creche, discount,
discrimination, ethic minority, government grant, handout, interest-free loan, single parent, tax
benefit, voucher.

Buxonanna nexkcuunux enpae

Unit 10.Sustainable tourism.Robin Walker, Keith Harding. Tourism. VVolume Il1l. — Oxford
University Press. — pp. 77 - 91.

I'pamamuynuit minimym, AKUM HeoOXiOHO onepysamu:

The peculiarities of the use of prepositions with adjectives and verbs. / OcobauBocTi
B)KMBaHHS NPUMMEHHUKIB 3 IPUKMETHUKAMHU Ta JA1€CIOBAMH.

Buxonannsa JIEKCUKO-cpamamu4unux enpae

Unit 24. Verb / Adjective + Preposition. First Certificate Language Practice. Michael Vince.
MacMillan, 4™ edition. — pp. 166-172.

Tema 12. Specialized tourism. Social tourism / Cneyianizosanuti mypusm. Coyianvruil

mMypusm
IpakTuyni 3anarTa 1-4 (8 rox)
Humanna ona ycnoz2o onumyeanhs ma OUckycii

— Masstourismanditsactivities / MacoBuii Typusm Ta iioro Gpopmu

— Nichetourismanditstypes / «Hitmesi» pi3HOBUAN TYypU3IMy

— Masstourismversusnichetourism/ MacoBuii Typu3M MpOTH HIIIEBOTO TYPU3MY

— Identifying and checking special needs / BusiBnennaranepeBipkaocoOINBUXIIOTPEO

— Responding to special requests / Peakiiist Ha criemiayibH1 3aMUTH

— Disabilityandtourism. lIdentifyingandcheckingspecialneeds / InBamigHicTh Ta TypH3M.
BusiBieHnHs Ta nepeBipka celiaJbHUX MOTped

— Preparingandrunningaspecializedtour / IlifrotoBka Ta NpOBEACHHS CHEIialli30BaHOIO

TYpy
—  Writing a report on specialized tourism / Hanucanns 3BiTy npo crienianizoBaHuil Typu3M
— Unusualtypesofnichetourism / HezpuuaiiHi Buau HIIIEBOTO TypU3MY
— Usersandprovidersoftourismservices / KopucryBaui Ta mocradaJbHUKH TYPUCTHYHUX
OCIyT

Ayoumopna poboma
Bukonanus CTYACHTAMH1 YCHUX Ta MMCbMOBUX 3aBJIaHb 3 IIUTAHb TECMHU
Memoouuni pexomenoayii

3 Memoio 2n1ub0K020 3aC60EHHA HABUATILHO20 MAMEPIAYy NPU 6UGYEHHI mMeMU CHLYOeHmY
6apmo ocoonuey yeazy 30cepeoumu Ha MAKUX ACNEeKmax:

Jexcuunuit minimym, akum Heo6Xiono onepysamu’. mass tourism, niche tourism, to work
on environmentally-friendly projects, participant, spectator, industrial, plane spotting, cosmetic
surgery, film trail; tours for the disabled, gastronomic holidays, community, sinister, macabre;
cultural tourism: heritage, tribal, religious, educational, genealogy, research; environmental
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tourism: nature and wildlife, ecotourism, adventure, Alpine, geotourism, coastal; rural tourism:
farms / barns; camping, wine, gastronomy, sport, festivals and events, arts and crafts; urban
tourism: business conference, exhibition, sport, gallery, art; ithers: photographic, small cruise,
volunteer; a lecturer, exhibitor, judge with an international reputation; to accept, numerous, to travel
extensively, vast country; medical tourism, genealogy tourism; disability and tourism: car park,
guide dog, doorway, footpath, hand-rail, health spa, hearing aid, light switch, sign language,
walkway, welcome talk, wheelchair; specially adapted, purpose-built, hearing impaired, remote
control; descriptions of disability: blind, deaf, hearing impairment, learning difficulty, visual
impairment; facilities for the disabled: access, Braille, guide dog, hand-rail, hearing aid, low-level,
ramp, sign language, walkway, wheelchair; verbs: discriminate, renovate; other nouns: cosmetic
surgery, genealogy, mobility, niche, signage.

Burxonannsa nexcuunux enpae

Unit 10. Specialized tourism.Robin Walker, Keith Harding. Tourism. Volume Il. — Oxford
University Press. — P 84 — 92.

IpakTuyni 3auatrs 5-7 (6 rox)
[lumanns ona ycno2o onumyeants ma OUCKycii

— SocialtourisminEurope / Conianbauii Typusm B €Bpori

— SocialtourisminUkraine / ConianbHuii Typu3M B Y KpaiHi

— Support systems for social tourism / [linTpumka comianbHOT0 TYpU3MY

— Typical holidays and tourism experiences of young people / Tumosi cBsra Ta
TYPUCTHYHI ITEPEBark MOJIOI

— The benefits of holidays for young people / Kopucts BiamycTok i MOJIO I

— The low-cost revolution: ‘Tourism for all?” / PeBomrorist moykoctepis: "Typusm s
BCix?"

— Low-cost carriers in Ukraine / Jloykoctepu B Ykpaini

—  ‘Body’ idioms

Ayoumopna poboma
Buxonanns CTYACHTAMH YCHUX Ta NNCbMOBUX 3aBJIdHb 3 IMTAaHb TCMU
Memoouuni pexomenoayii

3 memoio 2nub0K020 3aC60€HHA HAGUATLHO20 Mamepiany RPU 6UEUEHHI meMUu CmyO0eHmy
6apmo ocoonugy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jlexcuunuit minimym, akum neooxiono onepysamu:support systems: financial support, care
provision, education and information, creche, government grant, discounted railcard,
accommodation vouchers, babysitting service, travel vouchers, tax benefits, community
promotional campaign, nursing support, wheelchair access, subsidized holidays for schoolchildren,
specially constructed holiday villages, awareness-raising programme, charity handout, interest-free
loan, family exchange programme; disadvantaged, equitable, marginalized, subsidized; awareness-
raising, creche, discount, discrimination, ethic minority, government grant, handout, interest-free
loan, single parent, tax benefit, voucher.

Bukxonanns nexcuunux enpae

Unit 11.Social tourism.Robin Walker, Keith Harding. Tourism. Volume Ill. — Oxford
University Press. — pp. 92 - 99.

I'pamamuunuil minimym, aKkum Heo0Xiono onepysamu:

Emphasis. Inversion / EMpaTtnuni koHcTpyKii. [HBepcis.

Burxonanns pamamuunux enpae

Unit 8. Emphasis. Inversion. Jenny Dooley, Virginia Evans. Grammarway 4. — Express
Publishing. — pp. 140-144.
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Tema 13. Business travel and the tourism industry/ I'eoepaghis dinosoco mypusmy
IpakTuyni 3auartrsa 1-4 (8 ron)
Humanns 015 ycno2o onumyeants ma OUCKycii
— Internationalbusinesstravel / Mi>xkHapoaHi AUTOBI MOT3IKK
— Inbound and outbound business travel / B'T3H1 Ta Bui3H1 I1710B1 MOI3AKHA
— Business travel terms / YM0BH minoBHX MOI3I0K
— Culturalawarenessandetiquette / O6i3HaHICTb 3 KyJIBTYpOIO Ta €TUKET
— Conferences and exhibitions / Kondepenuii Ta BuctaBku
— Jobsinbusinesstravel / [Ipodecii y cdepi nioBoro Typuzmy
— Businesstraveltoandfromyourcountry / /[inoBa moi3aka 10 Ta 3 Balioi KpaiHu
— The needs of the business traveler / [lorpebu ai10BOr0 MaHIpiBHUKA
— Conference equipment and facilities / Kondepenm-obnaananss ta 3acoou
— Describing dimensions, capacity and facilities
— Comparing conference centers / [lopiBHsHHS KOH(EpEHII-LIEHTPIB
— Languageetiquette / MoBHuii eTuker
—  “be3nedHi” TeMH JJIs PO3MOBH.
Ayoumopna poboma
Buxkonanus CTYACHTAaMH1 YCHUX Ta MIMCbMOBHUX 3aBJiaHb 3 IIUTAHb TCMHA
Memoouuni pekomenoauyii

3 memoro 2nub0K020 3aC60CHHA HABYAILHO20 MAMEPIANY NPU 6UBUEHHI MeMU CHYOeHmY
eapmo 06‘05]1”6)) yeacy 3ocepe0umu Ha4 makKux acnekmax.

Jexcuunuit minimym, axkum neooxiono onepysamu:hotel facilities for business travelers:
high-speed wi-fi Internet, state-of-the art business centre, award-winning restaurants and bar, a
health and spa centre, barber/beauty salon, laundry / valet services; conference halls: spacious
conference halls with high ceilings, conference halls with ample natural light, well equipped with
various audio-visual facilities, videoconferencing facility, conferences halls supported by break-out
rooms, dedicated and personalized staff, pre-function area; boardroom, break-out room, capacity,
configuration, corporate hospitality, delegate, dimension, exhibition, flip chart, gala banquet,
lamination, laptop, presentation, product launch, projector / digital projector, stand,
teleconferencing, videoconferencing; adjectives: audio-visual, theatre-style, U-shaped, wi-fi.

Bukonannsa nexcuunux énpae

Unit 11. Business travel. Robin Walker, Keith Harding. Tourism. Volume Il. — Oxford
University Press. — pp.92 - 99.

I'pamamuynuit minimym, AKumM HeoOXiOHO onepysamu:

Tenses and Passive Voice Revision

Bukxonanns pamamuunux enpae

Unit 1. Past time. Michael Vince. English Grammar and Vocabulary. 4™ Edition. Macmillan.
—pp. 1-6

Unit 2. Present Perfect. Michael Vince. English Grammar and Vocabulary. 4™ Edition.
Macmillan. — pp. 7-13

Unit 3. Future time. Michael Vince. English Grammar and Vocabulary. 4™ Edition.
Macmillan. — pp. 14-18

Unit 4. Present time. Michael Vince. English Grammar and Vocabulary. 4™ Edition.
Macmillan. — pp. 19-23

Unit 5. Indirect speech. Michael Vince. English Grammar and Vocabulary. 4™ Edition.
Macmillan. — pp. 24-28

Unit 8. Passives. Michael Vince. English Grammar and Vocabulary. 4™Edition. Macmillan.
— pp. 48-54
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IpakTuyni 3auaTTa 5-7 (6 TON)
THumanns ons YCHO2O OnUumyeaHH:A ma auC‘KVCl'i'

— Businesstravel / [linoBi mogopoxi

— Describingandpromotingbusinessandconferencevenues / Onuc Ta pekiaMyBaHHS
KoH(DepeHI[-3a1iB

— Modalverbs. Revision / Monanshi giecnoa. [ToBroperHs

Jexcuunuit minimym, saxum Heooxiono onepysamu:exhibition, vehicle, buoyant, guide,
subtle, half, flight, registered, sovereign, receipt, debt, foreign; confusing words: suit/suite;
desert/dessert; price/prize; island/Iceland/Ireland; career/carrier; lose/loose; to bemoan, yield, loss,
bona fide full-fare paying travellers, to fly economy, to hope for an upgrade; a string approach to
sth, the importance of status, option, to pay the fare, competitive transatlantic route, a powerful
incentive to do sth, lure , appropriate, to provide comfort, nought, mileage, willing, to give priority
to sth/sb, supplement, to catch the supersonic jet, to deserve, confident, check-in desk,
predominantly, savvy traveler, a flight attendant, steward, purser, smartly dressed, obvious business
traveler, sympathetic, to move sb up; flip chart, LAN, lectern, marker pens, OHP, PC, plug,
podium, pointer, remote control, screen, slide projector, socket.

Bukxonanns JIEKCUKO-cpamamu4dnux enpae

Unitl5. Business travel. Peter Strutt. English for International Tourism. Intermediate
Students’ Book. Longman, 2007. — pp. 94 — 101.

Consolidation 1. Michael Vince. English Grammar and Vocabulary. 4™ Edition. Macmillan.
— pp. 24-28.

Consolidation 2. Michael Vince. English Grammar and Vocabulary. 4™ Edition. Macmillan.
— pp. 55-59.

Tema 14. Tourism as a Field of Economics. Tourismtoday/ Typusm six 2any3e exonomiku
IpakTuyni 3ausarra 1-4 (8 ron)
Ilumanus 014 ycHo20 onumysanHs ma OUCKycii

— The first tourists. How the tourism industry changed since the first tourists / Ilepmri
TYpHUCTH. SIK 3MiHMIIACS 1HIYCTPis TYpU3MY 3 4aciB MEPILIMX TYPUCTIB

— Recentandcurrentdevelopmentsintourism / OcrtanHi Ta Cy4acHi 3MiHU B TypU3Mi

— Changes and consequences in tourism development / 3miHu Ta HACTIAKH PO3BUTKY
TypU3My

— Tourism statistics. Understanding and using statistics graphs and charts / Cratucruika
Typu3My. PO3yMiHHS Ta BAKOPUCTAHHS CTAaTUCTUYHUX IpadikiB

— Tourismmanagementskills / HaBuuku ynipaBniHHs Typu3MoM
Challengesfortourismmanagers / Bukiuku a1 MEHEeDKEPIB 3 TYpU3MY

— Changes in tourism in the last 30 years / 3miau B Typu3mi 3a octanti 30 pokiB

— Socialandeconomicconditionsforthedevelopmentofinternationaltourism / CouianbHo-
€KOHOMIYHI IIepelyMOBU PO3BUTKY MIXKHAPOJHOTO TYPU3MY

— Factors inhibiting the development of tourism/ ®aktopu, IO TaJbMyIOTh PO3BUTOK
TypU3My

— The crisis in the tourism industry/ Kpu3za B TypucTiuHiii ingyctpii

— Tourism as an economic factor/ Typu3sm sik eKOHOMIYHHIA (haKTOp

— Strategic directions of development of the tourist industry of Ukraine /
TourismdevelopmentinUkraine: problemsandprospects Po3Butox Typusmy B Ykpaini: npo0iemu ta
MEPCIEKTUBU

— Factors that slow down the development of tourism. Global market/ ®akropu, 1m0
YIOBUIBHIOIOTH PO3BUTOK Typu3My. [ 106anbHUN pUHOK

— Tourism as a direction of cooperation with the EU/ Typu3sm sik HanpsiM criiBpoOiTHUIITBA
3 €CGiving opinions, agreeing, and disagreeing

Ayoumopna poboma
BukoHaHHS CTyJIeHTaMH YCHUX Ta MTUCHbMOBHUX 3aBJaHb 3 MUTaHb TEMH
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Memoouuni pexomenoauyii

3 Memow 21ud0K020 3aC60EHHA HABUAILHO20 MAMmMepiany npu 6UBUEHHI memMu CHyoeHmy
eapmo ocoonusy yeazy 30cepeoumu Ha MaKkux acneKmax:

Jlexcuunuit Minimym, aKkum Heo0Xiono onepysamu:

Activity holidays, computer link-ups, computer reservations, holograms, long haul, mass
tourism, orbiting the Earth, short breaks, underwater; expansion of tourism, artificial environments,
leisure cities, holiday frequency; graphs and charts: bar graph, Venn diagram, data table, line
graph, radar chart, pie chart, column graph, pictogram; average annual growth, intraregional, market
share; adaptable, aspiring, creative, current affairs, goal, hologram, innovative, intercultural,
intraregional, long-haul, market share, motivate, multi-skilled, numeracy, spreadsheet.

Bukxonanns nexcuunux enpae

ChapterlV. Tourism Policy & Planning. Lesson 1. Components of Tourism Planning.
Lesson 2. The Tourism Policy Development Process. - Pembau O. O.
ReaderforTourism.IIpakTukym uis caMOCTIHHOI POOOTH CTYAEHTIB cremiaabHOCTI «Typusm» 3
muctmmuting  "[HozemHa MoBa 3a mpodeciinuM crnpsmyBaHHsAM" / ykiman. O. O. Pembau —

XMenbHUIBKUHN: [ XMENbHUIIBKUI YHIBEpCUTET yMpaBiiHHSA Ta npaBa iMeHi Jleonima FO3pkoBa],
2021. - 78 c.

IpakTuyni 3ausarTa S —7 (6 ron)
Humanns 01 ycno2o onumysants ma OUCKycii
Tourism today. The impacts of tourism
— Tourismandenvironmentalproblems / Typusm Ta exosoriuxi npodieMu
— Classifying the impacts of tourism/ Knacudikarist HacmiakiB Typusmy
— Describing the impacts of tourism/ Onucyemo BIUIUB TypU3MYy
— Positiveandnegativesocialandeconomicimpactsoftourism / Ilo3uTuBHI Ta HeraTuBHI
COLI1aJIbHO-€KOHOMIYHI1 HACJ1JIKH TYpU3MY
— Global warming and tourism / I'tobanpHe MOTEILTIHHS Ta TYpU3M
— Turn taking and making your point in discussions.
Howtocontrastandreinforcearguments/ BuicioBiieHHsI BIacHOT IyMKH B JTUCKYCisx. Sk 3icTaBUTH Ta
MIJKPIITUTH apryMEHTH
—  Writingguidelinesforlow-impacttourism / Hanucanus pekoMeHaaIliif 100 Typu3My 3
HU3BKUM PIBHEM BILTUBY

Ayoumopna poboma
Buxonanns CTYACHTAMH YCHUX Ta NNCbMOBUX 3aBJIaHb 3 IIUTAHb TEMHU
Memoouuni pexomenoayii

3 memoio 2n1ub0K020 3aC60€HHA HAGUATLHO20 Mamepiany RPU 6UEUEHHI meMu cmyoenmy
eapmo ocoonugy yeazy 30cepeoumu Ha MAKUX ACHEeKmax:

Jlexkcuunuii minimym, akum neooxiono onepyseamu:cite, demise, deplete, earthworm,
erosion, gimmick, nurture, plague, shift; access, conservationist, deterioration, development,
ecology, irony, relationship, sales pitch, trivialization; booming, cooperative; emphasize, endanger,
interrupt, sustain.

Bukxonanns JIeKCUKO-2paMamuinux enpae

Unit 7.The impacts of tourism. Robin Walker, Keith Harding. Tourism. Volume III. —
Oxford University Press. — pp. 52 — 68.

Burxonanns pamamuunux enpae

Grammar Revision

Unit 9. Conditionals. Jenny Dooley, Virginia Evans. Grammarway 4. — Express Publishing.
— pp. 126-140.

Unit 10. Clauses. Jenny Dooley, Virginia Evans. Grammarway 4. — Express Publishing. —
pp. 144-164
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Tema 15. Tourist organizations/ Typucmuuni opeanizayii
IpakTuyni 3auartrsa 1-4 (8 ron)
Ilumannsa 0na ycno2o onumysanus ma OUCKycii

— Categoriesoftourismorganizations / Kateropii TypucTUYHMX OpraHi3arii

— TourismOrganisations, PromotionandMarketing/ Typuctuuni opranizarii, mpocyBaHHs
Ta MapKETHHT

— National Tourist Organizations/ HamioHanbHi TypuCTH4YHI OpraHizamii

— FunctionsofNTOs / ®yHKI1i1 HaIllOHATPHUX TYPUCTHYHUX OpraHizarii

— Internationalregulationoftourism / MixkHapozHe peryIroBaHHs TyPUCTHYHOI TisJIbHOCTI

— Worldtourismpolicyandtheroleofinternationalorganizations / CBiToBa TypHUCTCBKa
MOJTITHKA Ta POJIb MIKHAPOIHUX OpraHi3allii

— Organizationalandeconomicconditionsoforganizationsintheinternationaltourismmarket /
Oprani3aniifHo-eKOHOMIYHI YMOBH OpraHi3alliii Ha puHKY MIXKHAPOJHOTO TYPU3MY

— Universalinternationaltouristorganizationsinthesystemofregulationofinternationaltourism
/ YHiBepcanbHI MDKHApOJIHI TYpUCTHYHI OpraHizaiii y CHCTEMi PErylIOBaHHS MIXHApOJIHUM
TYpU3MOM

Ayoumopna poboma
Buxkonanus CTYACHTAaMH1 YCHUX Ta MIMCbMOBHUX 3aBJiaHb 3 IIUTAHb TCMHA
Memoouuni pekomenoauyii

3 memoro 2nub0K020 3aC60CHHA HABUAILHO20 MAMEPIANY NPU 6UBUEHHI MeMU CHYOeHmY
eapmo ocoﬁﬂuey yeacy 30cepe0umu Ha makKux acnekmax.

Jexkcuunuit minimym, aKUM HeoOXIOHO onepysamu:

Vocabulary: ad/advert/advertisement, to advertise, artwork, banner, budget, craft, customers’
rights, demand, development, DIY (do-it-yourself), e-marketing, government organisation, heritage,
landscaped garden, lawn, leaflet, locally, market segmentation, marketing tool, to meet the needs,
mill, maniple, multiple, (non)governmental organisation, pampered, to protect, search engine, to
stimulate, target customers, trade association, trade name.

Bukxonanns nexcuunux enpae

Unit 2. Tourism Organisations, Promotion and Marketing. Flash on English for Tourism.
Catrin E. Morris. - pp. 9-12.

IMpakTuyni 3auaTT 5-8 (8 ron)
Ilumanus 014 ycHo20 onumysanHs ma OUCKycii

— WorldTourismOrganizations/ BcecBiTHI TypuCTUYHI Oprasizarii

— The role and importance of the World Tourism Organization/ Poms Ta 3Ha4YeHHS
BcecBiTHBOI TypHUCTHUHOT Oprasizanii

— Internationaltourismorganizations / Oprasi3aiiii 3 MiKHaApOZHOTO TYPU3MY

— The role and importance of international tourism associations / Ponp Ta 3HaueHHS
MDKHAPOJHHX acoIlialliid Typu3My

— Designing a trade fair stand / [IpoexTyBaHHSI BUCTaBKU-IPMAPKy

— Running meetings / Po6oui Hapaau

— Preparing a market profile / [TinroToBka npoginto

— Marketresearchandnationalbrandimage / [lochmimkeHHS pUHKY Ta IMiJ)K HaI[iOHAIBHOI
MapKu

Memoouuni pexomenoauyii

3 Memor 21ud0K020 3aC860EHHA HABUATILHO20 MAMmMepiany npu 6UEUEHHI memMu CHyoeHmy
6apmo ocoonugy yeazy 30cepeoumu Ha MaKux acneKmax:

Jexcuunuit minimym, axum neoboxiono onepysamu:abusiness advisory document, a market
profile document, a brochure, a web page; array, break one’s trip, hardy, hassle; board, brand
(image), incentive, mission statement, public sector, sales mission, tracking; quantitative; aspire,
enhance, inspire, reinforce, showcase, stimulate, strive.
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Ayoumopna poboma

BukoHaHHS CTYZICHTAaMH YCHHUX Ta MTUCHhMOBHUX 3aBJIaHb 3 MUTAHb TEMH

Bukonanunsa nekcuko-zpamamuiyHux énpae

Unit 2. NTOs. Robin Walker, Keith Harding. Tourism. Volume Ill. — Oxford University
Press. — P. 12 - 19.

CHAPTER.III. LESSON 1. International Tourism & Travel Organizationsto LESSON 2.
What Is the United Nations World Tourism Organization (UNWTQO)?LESSON 3. National &
Regional Tourism & Travel Organisations. - Pemb6au O. O. ReaderforTourism.IIpaktukym st
caMocCTiifHOT poOoTu cTyzaeHTiB cneuianbHOCTI «Typusm» 3 nucnumiinu "lHozemMHa MoOBa 3a
npodeciiinum cripsmyBanHsaMm" / ykiaa. O. O. PemOau — XMenbHULBKUN: [XMETbHUIIBKUI
YHIBEPCHUTET YIpaBJiHHs Ta npasa iMeHi Jleonina FO3pkoBal, 2021. — 78 c.

Tema 16. Quality in tourism. Tomorrow’stourism / Axicmo 6 mypusmi. Maiioymue mypusmy
Ipaxkruyni 3ausaTTs 1-4 (8 rox)
llumanns ona ycno2o onumyeants ma OUCKycii
— Measuringqualityintourism / BuMipioBaHHS SKOCTi B TypH3Mi
— Thecustomerjourney / Iloopox kiieHTa
— Qualityassurancetechniques / MeToau 3a06e3ne4eHHs SKOCT1
— Analyzing the quality of customer service / AHai3 KOCTi 00CITyroByBaHHs KJIIEHTIB
— Spoken and written complaints / YcHi Ta TUCEMOBI CKapru
—  Written responses to complaints / [TuceMOBI1 BiAIOBI I HA CKapTh
— Givingandreceivingfeedbackwell / Haganus Ta oTpuManHs BiATyKy
Ayoumopna poboma
BukoHaHHS CTyJJ€eHTaMH YCHHUX Ta MHUCbMOBHX 3aBJIaHb 3 TUTaHb TEMU
Memoouuni pexomenoayii

3 memoio 2nub0K020 3aC60€HHA HAGUATILHO20 Mamepiany PU 6UEUEHHI meMUu CmyOeHmy
eapmo ocoonugy yeazy 30cepeoumu Ha MAKux AcCneKmax:

Jlexcuunuit minimym, akum Heobxiono onepysamu:appraisal, observation, focus group,
benchmarking, suggestion box, mystery shopper, service charter, reward/incentive scheme,
performance standards; best practice, bonus, collective, focus group, goodwill, monitor, mystery
shopper, observation, quality assurance, reactive, service charter, underperform.

Bukonanunsa nexcuko-zpamamuuHux énpag

Unit 6. Quality in tourism. Robin Walker, Keith Harding. Tourism. Volume I1l. — Oxford
University Press. — pp. 44 - 51.

Buxonannsa zpamamuunux enpae

Grammar Revision

Revision 1. (Units 1-3). Jenny Dooley, Virginia Evans. Grammarway 4. — EXxpress
Publishing. — pp. 54-57

Revision 2. (Units 1-6). Jenny Dooley, Virginia Evans. Grammarway 4. — EXxpress
Publishing. — pp. 98-101

Mpakrnuni 3ansarTs 5-6 (4 rox)
Ilumanns 015 ycHo2o onumyeanus ma OUCKycii

— Tourism experiences of the future / Typusm maitGyTHBOTO

— Presenting the future of tourism / [IpencraBnenns MaitOyTHROTO TYpU3MY

— Security, disaster management and surveillance / be3neka ta BiacTe:KeHHs

— Askingandansweringhypotheticalquestions/ ®opMyBaHHS yMiHb CTAaBUTH TilTOTETHYHI
3allMTaHHs Ta BIAIOBIIATH HA HUX

— Future trends and statistics/ MaitOyTH1 TeHAEHIIIT Ta CTATUCTHKA

— Expressing future prediction / BucioBieHHs mporHo3y Ha MaiOyTHE

Jexcuunuit minimym, sakum neobxiono onepysamu:airship, carbon footprint, cruising
speed, hot-air balloon, impact on the environment, ugly hotels, vertical take-off, virtual vacation,

34



whale; threat levels: low, moderate, substantial, severe, critical; ambition, biometrics, carbon
footprint, CCTV, demographic, iris scanning, Mediterreanization, replica resort, routine, scenario
planning, sky marshal, surveillance, thermal-imaging, unique, virtual.

Burxonannsn JIeKCUKO-cpamamuunux enpae

Unit 12. Tomorrow’s tourism.Robin Walker, Keith Harding. Tourism. VVolume Ill. — Oxford
University Press. — pp. 100 - 107.

Grammar Revision

Revision 3. (Units 1-9). Jenny Dooley, Virginia Evans. Grammarway 4. — EXpress
Publishing. — pp. 140-143.

Revision 4. (Units 1-12). Jenny Dooley, Virginia Evans. Grammarway 4. — EXpress
Publishing. — pp. 194 — 199.

IpakTuyni 3ansarra 7-8 (4 rox)
THumanns ons YCHO2O ONUmMy6aHH:A ma OMCKVCl'i'

— Cultural, socialandlegalaspectsoftourism / KynbrypHuii, comianpHHII Ta NpaBOBHI
aCIIEKTH TYPU3MY

— Interaction of world cultures / B3aemopist cBITOBUX KyJIbTYp

— Interaction of Eastern and Western cultures / Bzaemonis kynstyp Cxony 1 3axony

— Cultural policy / KynbrypHa mosmitiuka

— The impact of cultural interaction on the development of tourism in the world / Bruius
B3a€MO/IiT KyJIbTYp Ha PO3BUTOK TypH3MY B CBITI

— Cultural integration / KynsTypHa iHTErpaiis

— Talking about the past / Onucyroue munyIe

— Describing a heritage site. Architecture. / Omuc 00’ekTa KyJIbTYpHOI CITaIIUHH.
ApxiTekTypa.

Jexcuunuin minimym, sakum Heob6xiono onepysamu:artefact, bas-relief, commemorate,
dome, excavate, inaugurate, masterpiece, monument, prehistoric, replica, ruins, shield, stained
glass, throne, wing; axe, bracelet, brooch, clay, compass, helmet, model, pendant, pot, rdeplica,
reproduction, sextant, shield, telescope, vase; vocabulary: architecture: arch, column, colonnade,
pillar; cupola, dome, fagade, tower; arcades, apartments, chambers, quarters; balcony, balustrade,
gallery, mantelpiece; bas-relief, minaret, spire, steeple; vestibule, antechamber, entrance, wing;
gilded, silver, bronze, parquet; ceiling: painted, wood-beamed, delicate, plaster, vaulted;
chandeliers: gilded, gold-plated, bronze, silver, brick; columns: vast, immense, parquet, massive,
marble; vases: ornate, velvet, elegant, finely-wrought, ornamental.

Bukxonanns JIeKCUKO-2paAMamMUUHux enpae

Unit 6. HeritageStrutt Peter. English for International Tourism. (New Edition). Upper
Intermediate Coursebook, B1+-B2, Longman (Pearson Education), 2016. -pp. 52-59

Progress Tests. Jenny Dooley, Virginia Evans. Grammarway 4. — Express Publishing. — pp.
213-224.

Tema 17. Business Papers and Correspondence in tourism / /Jlinosa kopecnonoenyise mypusmi
IMpakTuyni 3anatrsa 1-4 (8 ron)
Ilumanus 018 YyCHO20 onumyeanHs ma OUCKycii

— Documentsfortravelabroad: passport, visa, insurancepolicy / JlokymenTn i BHi3ay 3a
KOPJIOH: 3aKOPJIOHHMI MacnopT, Bi3a, CTPaXOBUM MOJIIC

— At customs. Filling in the customs declaration. Passport and customs control. Schengen
visa. Visa-free regime. Refusal to obtain a visa Ha muTHuII / 3amoBHEHHS MUTHOI JeKJapariii.
[TacopTHU#t Ta MUTHUIA KOHTPOJh. [lleHreHcrka Bi3a. be3BizoBuil pexxum. BimMoBa B oTpuMaHHi
Bi3W.

— Business contacts, meetings, conferences / JIi710Bi KOHTaKTH, 3yCTpidi, HapaIn
— Businessetiquetteininternationalbusiness / J{iloBuii €TUKET y MibXKHAapoAHOMY Oi3Hecl
— Business card elements / EnemenTH Bi3UTHO1 KapTKH
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— Phrasesandspeechpatternsusedinbusinesscommunicationandbusinessletters / ®opmynu
3BEpPTaHHA y AIIOBOMY CIUIKYBAaHHS Ta JAUTOBUX JIUCTaX

— The language of business papers. Structure and types of business letters. Formula for
address, farewell and signature in business letters. Reductions in business papers and
correspondence / MoBa ninoBux mnamepiB. CTpykTypa Ta BHOM JUI0BUX JHCTiB. Dopmyna
3BEpTaHHs, NPOINAHHS Ta MiANHCY B AUIOBHX JMcTax. CKOpOdYeHHS y MUIOBHX Mamepax Ta
KOPECHOH/ICHII].

Bukonannsa nekcuko-zpamamuyHux énpae

Unit 5. English for Tourism Students’ Workbook. Ken McIntyre Centre for Language
Studies Dili Institute of Technology. — pp. 41-51.

Unit 6. English for Tourism Students’ Workbook. Ken McIntyre Centre for Language
Studies Dili Institute of Technology. — pp. 52-58.

IpakTuyni 3auaTrs 5-8 (8 ron)

— Travelagencydocumentation / JlokymeHTaIist TYypUCTUYHOTO areHTCTBA

— Writing a business letter, drawing up a contract / HamwcaHHs IiJIOBOrO JIKCTA,
CKJIaJaHHS JOTOBOPY

— Languageetiquette: clichésforexpressingconsent, disagreement, apology, denial,
ownopinion, wishes / MoBHI KJiIie Il BUPKEHHS 3TOJH, HE3TOJM, BUOAUEHHS, 3allepeucHHS,
BJIACHOI AYMKH, Mo0aKaHHsI.

Ayoumopna poboma

Bukonanns CTYACHTAMH YCHUX Ta NIMCbMOBHUX 3aBJIaHb 3 IIUTAHb TEMHU

Bukxonanns JIEKCUKO-cpamamu4unux enpae

Styleandregister

Unit 7. English for Tourism Students’ Workbook. Ken McIntyre Centre for Language
Studies Dili Institute of Technology. — pp. 59 — 73.

Unit 96. Completing forms and CVs. Redman Stuart. English Vocabulary in Use.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — P. 198 -
199

Unit 97. Writing and essay. Redman Stuart. English Vocabulary in Use. Vocabulary
reference and practice. Fourth edition, 2017. — Cambridge University Press. — P. 200 -201

Unit 98. Formal letters and emails. Redman Stuart. English Vocabulary in Use. Vocabulary
reference and practice. Fourth edition, 2017. — Cambridge University Press. — P. 202 -203

Unit 99. Informal emails and messages. Redman Stuart. English Vocabulary in Use.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — pp. 204 -
205

Unit 100. Abbreviations. Redman Stuart. English Vocabulary in Use. Vocabulary reference
and practice. Fourth edition, 2017. — Cambridge University Press. — pp. 208 -209

Unit 16. Abbreviations and acronyms. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 34-35.

Tema 18. Employment in the tourism industry / Ilpayesiawmyesanms ¢ mypucmuunii 2any3i
HpaxkTnyni 3ansarrs 1-5 (10 rox)
Ilumanna 0na ycnozo onumysanns ma OUCKycii

— Specialists in the tourism industry.Jobs and duties / ®axiBui TypHCTHYHOI Tajys3i.
Cyx00B1 000B’SI3KH

— Professional and personal qualities of an employee of the tourism industry / ITpodeciitai
Ta OCOOMCTI SKOCTI MPaLliBHUKA TYPUCTHYHOT ramys3i

— Professionalpractice: writeaCV/ resume, acoverletter; attendaninterview; applyforajob /
[Ipodeciiina mnpaktuka: HarmmucanHs CV  (aBroOiorpadii) / pes3ioMe, CYNpPOBITHOTO JIMCTA;
MIPOXO/KEHHS CIIBOECI/H; MpaleBIalTyBaHHS.

— Question forms revision / [Iutanns. [ToBropeHHs
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Ayoumopna poboma
Buxonanns CTYACHTAaMHM YCHUX Ta NNCbMOBHUX 3aBJlaHb 3 IMTaHb TCMU
Memoouuni pexomenoauyii

3 Memow 21ud0K020 3aC60€EHHA HABUAILHO20 MAMepPiany npu 6UBUEHHI memMu CHyOeHmy
eapmo ocoonusy yeazy 30cepeoumu Ha MAKUX ACHeKmax:

Jexcuunuit minimym, saxum Heobxiono onepysamu:airlines, hotelsandaccommodation,
ferry and cruise companies, catering, car hire; a chance to travel, teamwork, flexible working hours,
gob stability, responsibility for other staff, friendly colleagues, a good salary, long holidays,
opportunity to meet people, benefits (commission, cheap holidays); to involve, to require, extra
financial benefits; to make arrangements, to need excellent telephone skills; receptionist, fluent in
sth, date of birth, place of birth, work experience; to achieve, to co-ordinate, to create, to develop, to
direct, to establish, to implement, to introduce, to manage, to organise, to research, to set up, to
supervise.

I'pamamuynuit minimym, aKum Heo0Xiono onepysamu:

Questionformsrevision / [Iutanns. [loBropeHHs

Languageetiquette / Moenuit emuxem

Tumosi ¢pa3u BUpakeHHS 3rofu (MOpO3yMiHHS) / He3roau / 3amepedeHHs / oOypeHHs /
po3ApaTyBaHHS / THIBY.

Bukxonanns JIEKCUKO-cpamamu4unux enpae

Unit 1. Careers in tourism. Strutt Peter. English for International Tourism. Intermediate
Students’ Book. Longman (Pearson Education). — pp. 6 — 13.

Listening and Speaking

Unit 1 Careers in Tourism.Dialogue 1. Choosing a job in tourism or hospitality industry.
What do you want tobe? Dialogue 2. Advice to help you succeed in interviews. Dialogue 3. Job
interview. Dialogue 4. What is your job. - Komyak JI.B., Yopaa M.M. Professional Conversations
for Tourism and Hospitality Industry. /lng cTyaeHTiB TpeThoro Kypcy A€HHOI (pOpMH HaBUaHHS
cnenianbHocTe «Typusm» 1 «I'oTenbHO-pecTopaHHa ciipaBay. — [BaHo-®paHkiBebk, 2014.

Grammar Revision

Progress Check 1. Virginia Evans, Jenny Dooley. New Round-Up 6. Students’ Book.
Pearson (Longman), 2011. — pp. 47-48

Progress Check 2. Virginia Evans, Jenny Dooley. New Round-Up 6. Students’ Book.
Pearson (Longman), 2011. — pp. 120-121

IpakTuyni 3auaTTa 6-9 (8 rON)
Ilumanns ona ycHo2o onumysans ma OUcKycii

— Vocabulary: remuneration; adjectives describing personality / IlpukmeTHuKH, 10
OIUCYIOTh XapaKTep JTOIUHU

— Grammar: dependentprepositions / 'pamaTuka: B)XUBaHHS MpUHMEHHUKA 3 J11€CTIOBAMHU /
IMEHHUKaMU / IPUKMETHUKaMH

— Professionalskills:  jobinterview / TIlpodeciiini BMiHHA: cmiBOeciga  1I0AO
MpaleBIalITyBaHHS

— Conducting an interview / [IpoBenenns cmiBoecian

— Casestudy: recruittherightperson / Anaini3 keiciB: HallHATH NOTPIOHY JTIOAUHY

— Applying for a job / IIpaneBnamtyBanHs

— Documentsrelatedtoemployment: ~ forexample,  applicationforemployment, CV,
certificate, enrollment, refusal / JlokymeHTH TOB’si3aHi 3 MpalleBIAINITYBaHHSIM: HAIPUKIIA/, 3asiBa
Ipo mpuiioM Ha poOoTYy, aBTOOI0rpadisi, CBIIONTBO, 3apaxyBaHHs Ha poOOTY, BIAMOBA

— Advancedtrainingoftourismworkers /  IlizBumuenHs  kBamigikamii  mpamiBHUKIB
TYPUCTUYHOT ramysi.

Memoouuni pexomenoayii
3 Memoio 21ub0K020 3AC60EHHA HABUAILHO20 MAMEPIAYy NPU 6UGYEHHI MeMU CHLYOeHmY
eapmo ocooaugy yeazy 30cepeoumu Ha MAKUX AcneKmax:
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Jexcuunuin minimym, akum Heodxiono onepysamu’ to attend a job fair, to be headhunted,
to use online web portals, to target (a specific company), a temporary employment agency, to
belong to (a professional association), professional networking sites, to respond to, newspaper
advertisements; time-consuming, to reply, to do internship, the Institute for Personnel and
Development, specifically targeted towards tourism; by chance; to apply for a job, to appeal to sb,
candidate profile, remuneration; commission, fringe benefit, discount, profit-sharing, stock option
scheme, salary, performance-related pay, fees, wages, retirement savings scheme; remuneration;
adjectives describing personality: adventurous, ambitious, cautious, competitive, conscientious,
considerate, creative; critical, determined, hard-working, helpful, imaginative, impatient, loyal,
methodical, outgoing, passionate, perfectionist, reliable, reserved, resourceful, responsible,
sensitive, stubborn, tactful, talented, thorough, versatile; to customize the CV.

I'pamamuunuit minimym, axum neobxiono onepysamu:dependent prepositions: to object
to, to be good at, point in, likelihood of; verbs: apply for, benefit from, concentrate on, look forward
to, object to, specialize in, succeed in, work at; adjectives: aware of, conscious of, eligible for,
familiar with, good at, interested in, keen on, responsible for; nouns: attempt at, benefit to,
experience in, likelihood of, opportunity for, career prospects, company hierarchy, company goals,
performance appraisal, previous job holder, scope of the work; eligible, fringe benefit, hands-
headhunt, human resources, performance-related pay, porta, reliable, supervise, time-consuming,
track record, versatile.

Buxonannsa JIEKCUKO-cpamamu4unux enpae

Unit 8. Careers. Strutt Peter. English for International Tourism. (New Edition). Upper
Intermediate Coursebook, B1+-B2, Longman (Pearson Education), 2016. - pp. 68 — 74.

Grammar Revision

Progress Check 3. Virginia Evans, Jenny Dooley. New Round-Up 6. Students’ Book.
Pearson (Longman), 2011. — pp. 173-174

Progress Check 4. Virginia Evans, Jenny Dooley. New Round-Up 6. Students’ Book.
Pearson (Longman), 2011. — pp. 225-227.

1.3.  Camocmiiuna poooma cmyoenmis

Tema 1. Modern means of delivering information / Cyuacui 3acobu nepeoaui inghopmayii

Grammar.Conditionals.Unreal Past — Would rather — Had better.

Unit 16. Conditionals. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 86-91.

Grammar Practice: exercises A-D.

Vocabulary Practice

Phrasal verbs: pay back, pay off, point out, pull down, pull over.

Prepositions and Prepositional Phrases: in practice/theory, in private/public, in reality, in
secret, in the shade/sun, in tears, in time (for), in touch (with), in uniform, in a loud/low voice, in
the way, in other words.

Derivatives:strong, able, hunger, threat, intend, surround, satisfy, true, care, depend.

Words easily confused: vacant/free/fempty/deserted/left/abandoned; alone/lonely/single;
alive/live/lively/living.

Unit 17. Unreal Past — Would rather — Had better. H.Q. Mitchell, Marileni Malkogianni.
Grammar and Vocabulary Practice. Upper-Intermediate — B2, 2" edition, MM Publications. —pp.
94-100.

Grammar Practice: exercises A - D

Vocabulary Practice

Phrasal verbs: put aside, put away, put off, put on, put out, put up, put up with.

Derivatives: thief, pain, own, value, accident, advise, insure, sense, suggest, relay.

Words easily confused: wild/mad/furious/bad-tempered/irritable/nervous;
timid/shy/embarrassed/ashamed.
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Tema 2. Tourist motivations. Marketing and Promotion in Tourism/ Momusayis 0o
mypuszmy. Mapkemune i pexnama 8 mypusmi

Reading Comprehension. VocabularyPractice

Chapterll. Consumer Behaviour of Travelers. LESSON 1. Why do People Travel?LESSON
2. Online Consumer Behaviour in Travel & Tourism. LESSON 3. Types of Tourists & Destinations.
LESSON 4. Motivating Factors for Why People Travel

Pemb6au O. O. ReaderforTourism.IIpaktukym Ui camoOCTiifHOT pOOOTH CTYAEHTIB
cnerianbHOCTI «Typu3m» 3 qucturiing "[Ho3eMHa MoBa 3a PO eCIHHUM CTIPSIMYBaHHAM" / YKIIaI.
O. O. Pembay — XmenbHMUBKHUN: [XMEIbHUIBKUN YHIBEpPCUTET YIpPABIiHHS Ta IpaBa iMeHi
Jleonima FO3pkoBa], 2021. — 78 c.

Jekcuunuit minimym, akum HeoOXiOHO onepysamu

Topic vocabulary in contrast: employer/employee/staff, job/work/career, earn/win/gain,
raise/rise, wage(s)/salary/pay, commute/deliver, retire/resign, fire/sack/make redundant,
overtime/promotion/pension, company/firm/business, union/charity.

Phrasal verbs: back out, bring out, close down, see through (to), see to, set to, set out, set
up, slow down, speed up, stand in for, take on, take over, turn down.

Word patterns: absent from sth, apply for sth., apply in writing, attach sth to sth, attached to
sth, begin doing/to do sth, begin by doing, depend on sth/sb, experienced in/at sth/doing, good for
sb (to do sth), good at sth/doing, good to sb; qualify as/in sth, responsible for sth/doing, specialize
in sth/doing, train to do, work as/at/in sth, work for sb.

Word formation: add-added-addition-additional(ly); apply-(in)applicable-applied-applicant-
application; commerce-commercial(ly); dedicate-dedicated-dedication; effect-(in)effective(ly);
employ — (un)employed, (un)employable, (un)employment, employer, employee; help-; industry;
machine; manage; meet; profession; qualify, responsible; supervise; work. .

Phrases and collocations: to come/reach (an) agreement on/about sth, in agreement
on/about/with sth; make an arrangement with/for sb, have an arrangement with sb to do sth, do
business with sb, in business, go somewhere on business, business trip, small/big business, make an
effort, put/keep sb on hold, hold on sth etc.

Unit 28. Ex. A-l. Destinations B2. Grammar & Vocabulary. Malcolm Mann, Steve Taylore-
Knowles. — pp. 172-175.

I'pamamuynuii Minimym, AKUM He00OXiOHO onepysamu

Clauses. LinkingWords / ITigpsaai peyenns. CrionyuHi ciioBa

Unit 20. Clauses I.H.Q. Mitchell, Marileni Malkogianni. Grammar and VVocabulary Practice.
Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 112-118.

Grammar Practice: Exercises A — D.

Vocabulary Practice

Phrasal verbs: save up, sell out, set off, set out, set up.

Prepositions and Prepositional Phrases: full of, covered with/in, divide into, belong to,
make up, crowded with, different from, similar to, according to, difference between two, separate
from, consist of.

Derivatives: predict, sign, person, cheer, create, imagine, ambition, apparent, consider,
believe.

Words easily confused: regard/think/consider/suppose/imagine; learn/find
out/discover/invent/explore/inspect.

Unit 21. Clauses Il. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 118-124.

Grammar Practice: exercises A -D.

Vocabulary Practice

Phrasal verbs: settle down, sit up, stand by, stand out, stand up for.

Prepositions and Prepositional Phrases: on the one / other hand, on holiday, on one’s mind,
on one’s own, on the phone, on purpose, on the radio / television, on sale, on second thought(s), on
strike.
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Derivatives: improve, admit, person, important, automatic, safe, protect, exist, centre,
practice.

Words easily confused: encourage/support/assist/aid/help; save/rescue/defend/guard; manage
to / control / check.

Unit 22. Linking Words. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 127-132.

Grammar Practice: Exercises A -D.

Vocabulary Practice

Phrasal verbs: take after, take off, take on, take over, take up.

Derivatives: response, tend, short, care, danger, inform, educate, fail, lose, choose.

Words easily confused: bite/sip/chew/gulp/swallow; food/meal/course/dish; book/reserve.

Tema 3. e-Travel and Tourist information services / Typucmuuni ingpopmayitini nociyeu

Grammar. Tenses Revision

Unit 1. Present Time. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 4-8.

Grammar Practice: exercises A - D.

Vocabulary Practice

Phrasal /verbs: ask for, ask out, blow up, break down, break in, break into, break up.

Prepositions and Prepositional Phrases: at the age of, at the beginning (of), at
breakfast/lunch/dinner, at the end (of), at first, at first sight, at ... km per hour.

Words easily confused: rent/hire/let; leave/forget; borrow/lend.

Unit 3. Present Perfect. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary. —
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 12-17.

Grammar Practice: the Present Perfect/the Present Perfect Progressive; Time Expressions.

Grammar Exercises: A-D.

Vocabulary Practice

Phrasal verbs: call off, carry on, carry out, catch up (with).

Prepositions and Prepositional Phrases: to be shocked at/by, frightened of, anxious about
sth / anxious for sth to happen, to be worried about, to puzzled about / by; ashamed of, surprised
at/by, afraid of, curious about, shy of, scared of, jealous of, happy about.

Words easily confused: mention/report/express; result/effect (of sth on sth
else)/consequence.

Unit 2. Past Time. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary Practice.
Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 8-12.

Grammar Practice: The Past Simple/Progressive/Perfect/Perfect Progressive; Time
Expressions.

Grammar Exercises: A-D.

Vocabulary Practice

Prepositions and Prepositional Phrases: at last, at least, at night, at noon, at peace/war, at
present, at the same time.

Derivatives:tradition, value, profession, inform, surprise, ill, advantage, breathe, nature,
serious, favour.

Words easily confused: job/work/duty/task; see/watch/look (at).

Unit 4. Future Time. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 24-29.

Grammar Practice: The Future Simple/Progressive/Perfect/Perfect Progressive/ be going to/
Time Expressions; Phrases with future meaning.

Grammar Exercises: A-C.

Vocabulary Practice

Phrasal verbs: come across, come along/on, come into, come round, coma up with.

Derivatives: inspect, teach, decide, peace, free, friend, noise, marry, misery, frequent.
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Words easily confused: wait (for sb/sth)/look forward to(doing) sth/expect; boast of/about
sth/ praise sb for sth.

Tema 4. Touroperators and Travelagencies/ Typonepamopu ma mypucmuuni azenmcmea
Types of holidays

Jexcuunuit  minimym, akum Heobxiono onepysamu: Wintersports, self-catering,
specialinterest, safari, cruise, weekend break, adventure, package tour, homestay; vocabulary to
describe a holiday: frightening, exhausting, entertaining, relaxing, cultural, romantic, for the family,
once-in-a-lifetime, adventurous; a bit pricey, at rock-bottom prices, reasonable, economical, dear,
costly, exorbitant, free of charge, prohibitive; caravan park; unbeatable, enquire, photographer,
prohibitive, package, expedition, cancellation; costly, appeal, affordable.

Burxonannsn JIEKCUKO-cpamamu4dnux enpae

Unit 1. Types of holiday. Peter Strutt. English for International Tourism. Intermediate
Students’ Book. Longman, 2007. — pp. 7 — 12.

Reservations and sales

Jekcuunuit minimym, akum Heo0OXiOHO onepysamu

Accessible, accounting, gateway; store, to retrieve, to conduct, channel; adult, advanced,
flight type code, non-refundable, passenger type code, tariff; avoid, guarantee, premium, to reserve
the right; cancel-cancellation, compulsory insurance, flight delays; plastic society; abbreviation,
balance, CRS — computerized reservation system, deposit details, fare, GDS — global distribution
system; confirm, guarantee, issue a ticket, retrieve data, store data; insurance, inventory, key data,
maximum stay, meals basis, minimum stay, surcharge, tariff, tax; accessible, accounting, gateway;
plastic society.

Buxonannsa JIEKCUKO-cpamamudnux enpae

Unit 11. Reservations and sales. Robin Walker, Keith Harding. Tourism. Volume I. —
Oxford University Press. — pp. 92 — 99.

Money — buying, selling and paying

Jlekcuunuit minimym, sakum HeoOXiOno onepyeamu.money — buying, selling and
paying:cash, by cheque, by credit card; bank, current account, to pay in one’s salary, to withdraw
money, to pay everyday bills, bank statement, to have a savings account, to deposit extra money, to
take money out, to spend on, to have overdraft, to charge one’s interest, account is overdrawn, to be
in the red, to be in the black, to be in credit; to lend money, a bank loan, building society, a
mortgage, to buy or purchase, to pay outright, to buy on credit, to offer a discount/a reduction on
sth, to get .... Off, to buy in bulk, to haggle about prices, to be given a refund, to have a receipt, a
fee, a far, to be good value, a bargain, to be definitely worth, a rip-off; to collect money through
taxes, income tax, a tax on, wages, salaries, inheritance tax, customs or excise duties, VAT or value
added tax, corporation tax, a tax rebate, unemployment, benefit, the dole, disability allowance,
student loans, to draw a pension/unemployment benefit, to be on the dole, to be on social security;
currency, rates of exchange, to sell share, to be paid aa regular dividend on the investments, profit,
loss.

Unit 62. Money — buying, selling and paying. Michael McCarthy, Felicity O’Dell. English
Vocabulary in Use. Upper-intermediate. — Cambridge University Press, 2008. — pp. 126-127.

Grammar. Non-Finite Forms of the VerbsRevision

Unit 5. Infinitive. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary Practice.
Upper-Intermediate — B2, 2™ edition, MM Publications. — pp. 24-29.

Grammar Exercises: A-C.

Vocabulary Practice

Phrasal verbs: get along / on (with sh), get away, get away with, get by, get off, get on, get
on with, get over.

Prepositions and Prepositional Phrases: for ages, for a change (take sth / sb), for granted,
for hire/sale, for a while.

Derivatives: live, advertise, attract, immediate, discuss, use, true, real, agree, help.
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Words easily confused: debt/loan/donation/fine/charge/tip/change/currency/profit/income;
bill/receipt.

Unit 6. -ING Form. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 29-34.

Grammar Practice: Grammar Exercises A-C

Vocabulary Practice

Phrasal verbs: give away, give back, give in, give out, give up.

Prepositions and Prepositional Phrases: laugh at, proud of, keen on, fond of, excited about,
interested in, smile at, an interest in, to joke about, to be pleased with.

Derivatives: popular, sense, motor, vary, risk, crime, murder, conclude, possible, die.

Words easily confused: crew/staff/team; colleague/client/customer; guest/host/visitor.

Unit 23. Participles. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 132-136.

Grammar Practice. Grammar Exercises A — C.

Vocabulary Practice

Phrasal verbs: turn down, turn off, turn on, turn out, turn over, turn up.

Prepositions and Prepositional Phrases: experienced in; suffer from, cope with, superior to,
succeed in, have difficulty in, good at, capable of, hopeless at.

Derivatives:converse, compare, rain, begin, complain, science, investigate, warn, starve,
grow.

Words easily confused: rob/steal/kidnap; robber/thief/burglar/kidnapper;
investigation/search/research.

Tema 5. Tour as the main market product / Typ sk ocrhosnuil punkosuti npodykm

Jexcuunuie minimym, sxum HeoOxiono onepyeamu: Whalewatching, painting, yoga,
gourmetcooking, gardentours, scubadiving, hiking, dog-handling; spiritual comfort, creative people,
to train a rottweiler, to see animals in the wild; aqualung, prayer, palette, wreck, whistle, monk,
brush, reserve, obey, endangered species, diving, fauna and flora, monastery, lead, oils; photograph,
ecology, habitat, photography, ecological, architecture, archaeology, exclusive, exploration,
atmosphere, Himalayas, vegetarian; work every night, live abroad, be rude to a customer, work for
nothing, leave a restaurant without paying the bill; temple, tomb, mummy, monastery; aqualung,
artistic, atmosphere, endangered, exclusive, habitat, photograph, relaxing.

Bukxonannsa nexcuunux enpae

Unit 12. Special interest tours. Peter Strutt. English for International Tourism. Intermediate
Students’ Book. Longman, 2007. — pp. 98-109.

Grammar. Adjectives — Adverbs — ComparisonsRevision

Unit 11. Adjectives — Adverbs — Comparisons. H.Q. Mitchell, Marileni Malkogianni.
Grammar and VocabularyPractice. Upper-Intermediate — B2, 2" edition, MM Publications. —pp.
57-64.

Grammar Practice. Grammar Exercises A-E.

Vocabulary Practice

Phrasal verbs: hold on, hold on to, hold up; hurry up, keep back, keep off, keep on, keep out
(of), keep up (with);

Prepositions and Prepositional Phrases: in common, in comparison with, in conclusion, in
control of, in danger, in detail, in the end, in fact, in fashion, in favour of, in good/bad condition, in
sb’s free time.

Derivatives: invent, rely, appear, use, convenient, improve, end, harm, lose, concentrate.

Words easily confused: false/artificial/fake/unreal/untrue/different (from/to);
imitation/counterfeit; authentic/original.
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Tema 6. Arrivals / Ilpubymms

Grammar. Articles. Noun. Revision

Unit 9. Articles. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary Practice.
Upper-Intermediate — B2, 2" edition, MM Publications. —pp. 47-52.

Grammar Practice. Grammar Exercises: Ex. A —C.

Vocabulary Practice

Phrasal verbs: go ahead (with sth), go on (with sth), go out, go over, go up, go with.

Prepositions and Prepositional Phrases: to warn sb of, to keep safe from, to be punished
for, to feel/be sorry for, to escape from, to fight against/with, to save sb from sth, search for, to lie
on, to take place in.

Derivatives: art, enjoy, secure, compete, exhibit, nerve, terror, react, confident, succeed.

Words easily confused: miss/lose/loose; lack/shortage; reduce/decrease/divide; lie/lay.

Unit 10. Noun. H.Q. Mitchell, Marileni Malkogianni. Grammar and VocabularyPractice.
Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 52-57.

Grammar Practice. Grammar Exercises A-E.

Vocabulary Practice

Phrasal verbs: hand in, hand out, hang about, hang on, hang up.

Prepositions and Prepositional Phrases: in addition (to), in advance, in bed, in the
beginning, in case of, in cash, in charge of.

Words easily confused: reveal/confess/admit; agree/accept; prevent/avoid.

Tema 7. Holiday representatives at work and events management / Jisnvuicmo
aHimMamopie ma opeanizayis 3axo0ie

Grammar. Modal Verbs. Revision

Unit 7. Modal Verbs I. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 34-39.

Grammar Practice: Grammar Exercises A - C.

Vocabulary Practice

Phrasal verbs: count on, cut down (on), cut off, cut up, end up.

Prepositions and Prepositional Phrases: by accident, by air/rail/road/sea/bus/car/plane/boat;
by chance, by cheque, by force, by heart, by mistake, by oneself, by phone/post.

Derivatives: employ, energy, difficult, apply, suit, qualify, possible, disappoint, solve,
patient.

Words easily confused: travel/trip/tour/voyage/cruise/flight/journey/route.

Unit 8. Modal Verbs Il. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 39-44.

Grammar Practice: Grammar Exercises A — D.

Vocabulary Practice

Phrasal verbs: fall behind, fall off, fall out, fill in, find out.

Prepositions and Prepositional Phrases: remind sb of, to have preference for, a solution to,
to arrive at/in, an invitation to, to prefer sth to sth, to lend sth to sb, to decide on sth, to spend time
on, to forget about sth.

Derivatives: excite, wonder, admire, combine, develop, five, popular, crowd, enthuse,
success.

Words easily confused: game/match; beat/win; earn/gain; match/suit/fit.

Tema 8. Hotel Economy and Management/ l'omenvne cocnooapcmeo ma ynpasiinHs
eomenem
Ilumanns 0ns ycHo2o onumyeanus ma OUcKycii
- Dealingwithguests
- Bookingahotelroomandconfirmation / BpoHioBaHHs TOTENBHOrO HOMEpa Ta
MiATBEPKECHHS OPOHIOBAHHS
- Hotelmanagement / Oco6auBOCTI yrpaBIiHHS TOTEIFHUM TOCIIOAAPCTBOM
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- Duties and responsibilities of a front office manager / O60B’s13ku kKepiBHUKA PPOHT-
odicy

- Skillsandpersonalitycharacteristicsofahotelmanager / HaBuukun Ta ocoOucTicHI
XapaKTCPUCTHKHU MCHCPKCpPaA I'OTCIIIO

- Humanresources — selectingnewstaff / JTlroacbki pecypeu - mig0ip HOBOTO MEPCOHATY

- Skillsneededtobeagoodhotelmanager / TIlpodeciiini Ta 0COOMCTICHI — SIKOCTI
MCHCIPKEPA I'OTCIIIO

- Survivingtheinterview / [IpoxomkeHHs criBoeciiu

- The structure of the hotel trade CtpykTypa rorensHoi Toprisii

- Comparing hotel groups / [TopiBHSIHHS TOTEILHUX TPYII

- Rewardinggoodperformance / Haropo pxkeHHs 32 XOpOIIi MOKa3HUKU

- Checking out/ Bucenenns 3 rorento

- Customer feedback. A hotel customer satisfaction form / Biaryku kimieHTiB

- Respondingtocommonhotelguests’ problems / BiamoBigs Ha mommpeHi npoOiaemMu
TOCTEH TOTEIIO0

- Qualitystandards / CrangapTtu sikocTi

Bukonanus JIEKCUKO-TpPaMaTUYHHUX BIIpaB

Unit 5. Dealing with guests. Peter Strutt. English for International Tourism. Intermediate
Students’ Book. Longman, 2007. — pp. 42 - 49.

Unit 12. Checking out. Robin Walker, Keith Harding. Tourism. Volume Il. — Oxford
University Press. — pp. — 107.

Grammar. Passive Voice andCausative Form Revision

Unit 14. Passive Voice. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 77-82.

Grammar Practice. Grammar Exercises A — C.

Vocabulary Practice

Phrasal verbs: look after, look forward to, look into, look over,

Prepositions and Prepositional Phrases: in future, in general, in a hurry, in love (with), in a
good/bad mood, in one’s opinion, in order/a mess, in pain, in particular, in person, in pieces.

Derivatives: attract, impress, origin, describe, resident, culture, history, add, observe, visit.

Words easily confused: persist/insist (on)resist; tough/hard/demanding; beside/besides.

Unit 15. Causative Form. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 84 -86.

Grammar Practice. Grammar Exercises A — C.

Vocabulary Practice

Phrasal verbs: make for, make out, make up, mix up, move in, move out.

Prepositions and Prepositional Phrases: to keep thinking about/of, to care about / for sb / of
sth, to take care of, to rely on, to have a need for, to be responsible for, to be thankful for sth / to sb,
to be patient with, to take responsibility for sth, to depend on, to thank sb for sth, to be grateful to sb
for sth.

Derivatives: discover, alarm, order, connect, tire, anxious, possess, press, dark, wise.

Words easily confused: ancient/antique/old-fashioned/traditional/elderly/old/mature/ripe.

Tema 9. Hotel’s entertainment / Opeanizayis 00361151 6 20menbHUX niOnpuUEMCmMeax

Grammar. Reported Speech Revision

Unit 18. Reported Speech. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 100-106.

Grammar Practice. Grammar Exercises A-D.

Vocabulary Practice

Phrasal verbs: throw away, throw out, tidy up, try on, try out.

Prepositions and Prepositional Phrases: on time, on the way, out of breath, out of control,
out of danger, out of fashion, out of luck, out of order, out of reach, out of sight, out of work.
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Derivatives: adventure, fortune, confide, supply, operate, medicine, freeze, punish, courage,
understand.

Words easily confused: bake/boil/grill/roast/fry; spread/spill/drop/flood;
debate/discussion/dialogue/interview.

Tema 10. Food tourism. Restaurant industry. In the restaurant / Xapuysanns mypucmis.
Pecmopanna cnpasa. B pecmopani

Vocabulary: nectarine, satsuma, mackerel, coconut, mincemeat, spinach, prawn, aubergine,
thyme, trout, rosemary, fig, smoked salmon, cucumber, watermelon, pork, salmon, squid, mutton,
shrimp, chives, beef, lobster, sardine, apple, lettuce, courgetti, cabbage, liver, strawberry, cod,
salami, mussel, plaice, basil, bacon, chicken, grape, parsley, mango; roast beef, prawn crackers,
tapas, tiramisu, popcorn, samosas, houmous, hot dog, bocadillo, ciabatta, paella, moussaka,
souvlaki, tortilla, curry, shepherd’s pie, kebab, chop suey, pumpkin pie, biryani, spring roll,
spaghetti Bolognese, apple crumble and custard, hamburger, tagliatelle, onion bhaji, sweet and sour,
fish and chips.

Ex. 1-9. Prodromou Luke. Grammar and Vocabulary for Cambridge First (2nd Edition). -
Longman (Pearson Education), 2016 — pp. 284-286.

Grammar. Determiners Revision. A.Some/Any/No/Every/Each. Much/Many/A lot of/ (A)
little / (A) few. Both / Either / Neither / Most / All / None / Whole.

Unit 12. Determiners. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary. —
MM Publications. — pp. 65 - 69.

Gramar Practice. Grammar Exercises A — E.

Vocabulary Practice

Phrasal verbs: knock down, knock out, knock over, leave out, let down, lock out, lock up.

Derivatives:courage, equip, experience, train, think, skill, compete, high, curious, amaze.

Words easily confused: behaviour / manner / manners / habit / routine.

Tema 11. Urban, rural, ecotourism and sustainable tourism / Micexuu, cinocoxuti ma
eKON02TUHUL MYPUM

Grammar. Determiners Revision.

Unit 13. Pronouns — Possessives. H.Q. Mitchell, Marileni Malkogianni. Grammar and
Vocabulary Practice. — MM Publications. — pp. 72-77.

Gramar Practice. Grammar Exercises A — D.

Vocabulary Practice

Derivatives: normal, idea, warm, taste, poison, comfort, photo, argue, explain, bore.

Prepositions and Prepositional Phrases: to be disappointed with/about, to be satisfied with,
to be famous for, to complain to sb for sth, to be tired of, to be impressed by/with, to be bored
with/of, to be popular with, to be annoyed with sb about sth, to be upset about/over sth, to be fed up
with, to disapprove of.

Words easily confused: usual/normal/common; raise/rise/arise.

Tema 12. Specialized tourism. Social tourism / Cneyianizosanuti mypusm. Coyianvruii
mypusm

Grammar. Question Forms Revision

Unit 19. Question Forms. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. — MM Publications. — pp. 106-112.

Grammar Practice. Grammar Exercises A — E.

Vocabulary Practice

Phrasal verbs: ring up, run along, run away, run into, run out (of), run over.

Prepositions and Prepositional Phrases: off duty, off school/work, on behalf of, on
business, on the contrary, on a diet, on duty, on an excursion/a journey / a tour / a trip etc., on fire,
on foot.

Derivatives: success, nature, employ, envy, vary, certify, qualify, fool, reason, relate.
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Words easily confused: bundle/heap/pile/bunch; pack/packet/package/parcel;
wrap/fasten/tie/fold.

Tema 13. Business travel and the tourism industry/ I'eoepaghis dinosozo mypusmy

GrammarRevision

Emphatic / Exclamatory Structures-lInversion Revision

Unit 24. Emphatic / Exclamatory Structures-Inversion. H.Q. Mitchell, Marileni
Malkogianni. Grammar and VVocabulary Practice. — MM Publications. — pp. 137 -141.

Grammar Practice. Grammar Exercises A — D.

Vocabulary Practice

Phrasal verbs: wash up, watch out, wear out, to be worn out, to work out.

Prepositions and Prepositional Phrases:to one’s amazement / surprise, under arrest, under
control, under the impression, under pressure, without (a) doubt, without delay, without fail /
success, without warning.

Derivatives: achieve, move, accept, criticise, weigh, correct, destroy, prevent, attend,
perfect.

Words easily confused: sunrise/sunset/sunshine/sunlight/shade; season/climate/weather.

Tema 14. Tourism as a Field of Economics. Tourismtoday/ Typusm six eanyse exonomiku

Grammar Revision

Revision 01. Units (1-4). H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 21 — 23.

Revision 02. Units (5-8). H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 44-46.

Revision 03. Units (9-12). H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 69 — 71.

Tema 15. Tourist organizations/ Typucmuuni opeanizayii

Grammar Revision

Revision 04. Units (13 -16). H.Q. Mitchell, Marileni Malkogianni. Grammar and
Vocabulary Practice. Upper-Intermediate — B2, 2™ edition, MM Publications. — MM Publications. —
pp. 91-93.

Revision 05. Units (17 — 21). H.Q. Mitchell, Marileni Malkogianni. Grammar and
Vocabulary Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — MM Publications. —
pp. 124 — 126.

Tema 16. Quality in tourism. Tomorrow’s tourism / Hxicme ¢ mypusmi

Jexcuunuit minimym, saxum Heobxiono onepysamu: affluent, caterfor, charter,
consumerboom, current, date back to, demography, FIT, inward investment, level off,
outbound/inbound, recharge batteries, segment, surge, vertical / horizontal axis;

Burxonanns JICKCUKO-cpamamu4dnux enpae

Unit 1. Trends in tourism.Strutt Peter. English for International Tourism. (New Edition).
Upper Intermediate Coursebook, B1+-B2, Longman (Pearson Education), 2016. — pp. 8-15.

Grammar Revision

Revision 06. Units 22-24. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary
Practice. Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 142 - 144

Final FCE Test. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary Practice.
Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 145 — 148.

Final ECCE Test. H.Q. Mitchell, Marileni Malkogianni. Grammar and VVocabulary Practice.
Upper-Intermediate — B2, 2" edition, MM Publications. — pp. 149 — 153.
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Tema 17. Business Papers and Correspondence in tourism / [linoea xopecnonoenyise
mypusmi

GrammarRevision

Burxonannsn pamamuvunux enpae

Revision 1. Tense Forms. The Infinitive / -ing form / -ing / -ed. Modal Verbs. Virginia
Evans, Jenny Dooley. New Round-Up 6. Students’ Book. Pearson (Longman), 2011. — pp. 227-229.

Revision 2. Tense Forms. The Infinitive / -ing form / -ing / -ed. Modal Verbs. Adjectives /
Adverbs / Comparisons. Clauses. Passive Voice. Virginia Evans, Jenny Dooley. New Round-Up 6.
Students’ Book. Pearson (Longman), 2011. — pp. 230 — 232.

Revision 3. Tense Forms. The Infinitive / -ing form / -ing / -ed. Modal Verbs. Adjectives /
Adverbs / Comparisons. Clauses. Passive Voice. Reported Speech. Conditionals. Nouns. Virginia
Evans, Jenny Dooley. New Round-Up 6. Students’ Book. Pearson (Longman), 2011. — pp. 233 —
235.

Revision 4. Tense Forms. The Infinitive / -ing form / -ing / -ed. Modal Verbs. Adjectives /
Adverbs / Comparisons. Clauses. Passive Voice. Reported Speech. Conditionals. Nouns. Emphasis
— Inversion. Pronouns — Possessives. Virginia Evans, Jenny Dooley. New Round-Up 6. Students’
Book. Pearson (Longman), 2011. — pp. 236 — 238.

Tema 18. Employment in the tourism industry / Ilpayesrawmysanns 6 mypucmuunii
eanysi

Bukxonanns JIEKCUKO-cpamamu4unux enpae

Unit 3. Describing Character (Part I). Liz Driscoll with Glennis Pye. Vocabulary in Practice
5. Intermediate to Upper-intermediate. — p. 8

Unit 4. Describing Character (Part 11). Liz Driscoll with Glennis Pye. Vocabulary in Practice
5. Intermediate to Upper-intermediate. — p. 9

Unit 12. People and behavior. Ex. 1-9. Michael Vince. English Grammar and Vocabulary.
4™ Edition. With Key. FCE, MacMillan. — pp. 249 — 253.

1.4. Inougioyanwhi 3a60anns

[nauBinyansHi 3aBmaHHs TependayairoTbest y dopmi pedepariB-orsiaiB abo y  dopmi
IHAMBIAyanbHUX HaykoBo-mochiauux 3aBmanb (IH/3) (Hampuknaa, uuTaHHS, TEpekiaj, YCHUU
nepeka3z npogeciiiHo - CIpsSMOBAaHOIO OPHUTIHAJIBHOIO TEKCTy, Akuil Mictuth 1000 cimiB, Ta
BUKOHAHHS MICJIATEKCTOBUX 3aBJIaHb; MMCbMOBE BUCBITIIEHHATEMH CUTYaTUBHUX TBOPYMX 3aB/aHBb).

3aBnanHa 'y ¢opmi IHJ3 obupaeThcsi CTyneHTOM [10OpOBUIBHO Ha IOYATKY CEMECTpY.
BukonanHs iHAMBITyanbHOTO 3aBAaHHA y popmi IH/3 nependauae:

- ma0ip Ta OMpaIfoBaHHS JITEPATYPH 3a TEMOIO;

- CKJIaJIaHHS TUIaHy 1 BUKOHAHHSA POOOTH (BCTYII, nepuie nUmanHs - pO3KPUTTA TEOPETUIHHUX
aCTmeKTIB MpoOJIeMH, BHKJIaJ OCHOBHUX 1/ Ta MPOMO3UIIINA aBTOPIB;, Opyece numaHHs - aHaml3
(aKkTUYHUX Ta CTAaTUCTHYHUX JIaHUX; BHUCHOBKM; CIIMCOK BHKOPHCTAHOI JIITEpaTypH Ta
1H(pOpMaLIHHUX JKEpeN);

- mpe3enTanis [H/[3 Ha npakTHYHUX 3aHATTAX (BUCTYII JI0 5 XBUIIUH).

[nnuBinyansHe 3aBOaHHs y GopMi pedepaTiB-OrIsiiiB 00UPAETHCS CTYAEHTOM JA00POBILIBEHO
Ha M0YaTKy CEMECTPY 1 BUKOHYETHCS 32 YCTAICHUMH BUMOTaMH.

1.4.1. Ocnosni 6umozu 00 Hanucanns peghepamis-o2nacie

[Ipu BUKOHAHHI 1HIWBIIyaJIbHOTO 3aBJIaHHsS HEOOXI1THO B3SITH JIO yBard, mo pedepart (Jiar.
refero — moHoIy, MOBIIOMIISIO, MEPEKa3yr) — 1€ KOPOTKUH Tepekas 3MICTy HayKOBOi poOOTH,
KHUTH a00 BYCHHS, OopopMIICHE y BHIJISAI MUCHMOBOI MyOJIYHOI JOMOBI/I; JOTOBIAR HA 3a7aHy
TeMY, 3p00JIeHa Ha OCHOBI KPUTHYHOTO OTJISAY BIAMOBIAHUX JuKepen iHpopMaii (HayKOBUX MpaLb,
JiTepaTypH IO TeMi).

31 cBoro 00Ky, pedepar-orisa CKIAAaeThCs Ha OCHOBI JEKITBbKOX JPKEPEN 1 3iCTaBisie pi3Hi
TOYKH 30pY 3 JOCIIPKYBaHOTO MMUTAHHS.
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Pedepar-ornsaa, HezaneHO BiJ TEMH, MICTUTh BU3HAYCHI PEKBI3UTH: TUTYJbHA CTOPIHKA
BCTaHOBJICHOTO 3pa3Ka, BCTYII, O3, BUCHOBKH, CIIMCOK BUKOPUCTAHUX JDKeped i pomatku (y
pa3i HeoOX1THOCTI).

OOGOB’SI3KOBO B TEKCTI IMOBHHHI OyTH MOCHJIaHHS Ha JpKEpesia, Mo OyJau BHKOPHUCTaHI MPHU
HanucaHHi pedepary. [locunanHs MOAAIOTHCS Y KBaPATHUX TYKKaX 3 BKa31BKOK HOMEpa JHKepena,
3a SKMM BOHO BHECCHE y CIUCOK BHKOPHCTaHHX JDKEPEN, Ta CTOPIHKH (SKIIO MOJAETHCS TOYHA
uTaTa abo YUCIIOBI AaHi), Hanpukiaf [3, ¢.8].

TexHiyHI BUMOTH: TeKCT Mae Oytu HaOpanuii mpudTom TimesNewRoman, 14 keriaem yepes
1,5 inrepBanu. [Tons: BepxHe — 2,0 cm, HmkHE — 2,0 oM, miBe — 3,0 cMm, ipaBe — 1,0 cm. 3aranbHuid
obcsr pedepary-orasaay — a0 15 cropiHok dpopmary A4.

1.4.2. Temu pegpepamis-oznaoie

1. Innovativecapabilitiesofmoderncommunicationtechnologies / IHHOBaIiiiHi MOXJINBOCTI
CY4aCHUX KOMYHIKaTUBHUX TEXHOJIOT1H

2. Typesofenterprisesintourism / Tumnu niAnNprueEMCTB y TypU3Mi

3. Travel packages and different package holidays / Typuctu4ni naketu

4. The marketing process in travel and tourism / MapkeTuHroBuii mporec y Typusmi

5. Promotionintourismand promotionaltechniques / Pexiama B Typmsmi. / Metoau Ta
IPUAOMHU PEKJIaMU

6. Salespromotiontechniques / Metoau cTumysroBaHHs 30yTy

7. Tourismpromotioninalocalarea / [IpocyBaHHS Typr3My B MiCLIEBOMY IIPOCTOPI

8. Touristinformationcenters. / Typuctuuni iHpopMariiini HEHTPH.
SkillsneededtoworkinaTIC / HaBuuku, HeooxiaHi 1 podotu B TIC

9. Types of holidays. Package holidays. Advantages of package tours

10. Tour Operators. The role of tour operators / Typomnepatopu. Poisis TyporiepaTopis

11. Recentandcurrentdevelopmentsintourism / OcrtanHi Ta Cy4acHi 3MiHU B TypU3Mi

12. Changes and consequences in tourism development / 3miHu Ta Hac/iAKK PO3BUTKY TYPH3MY

13. TourismbusinessinUkraine / Typuctuunuii 6i3Hec B Ykpaini

14. Socialandeconomicconditionsforthedevelopmentofinternationaltourism / CouianbHo-
€KOHOMIYH1 IIEpEeyMOBU PO3BUTKY MIKHAPOJHOTO TYPU3MY

15. Factors inhibiting the development of tourism/ ®aktopu, 1m0 TadTbMyIOTh PO3BUTOK
TypU3My

16. Tourism as an economic factor/ Typu3sm sik eKOHOMIYHH (haKTOp

17. Ukraine in the world market/ Micue Ykpainu Ha CBITOBOMY PUHKY

18. Tourism as a direction of cooperation with the EU/ Typu3sm sik HanpsiM criiBpoOITHUIITBA
3€C

19. The main milestones and the concept of tourism development. New types of
international tourist relations / OcHOBHI BIXM Ta KOHIEMIS PO3BUTKY TypuaMy. HoBi Buam
MDKHApPOJHHUX TYPUCTHYHHX 3B'S3KIB

20. Tourismandenvironmentalproblems / Typu3m Ta ekosoriqai mpoodIemMu

21. Classifying the impacts of tourism/ Knacudikarist HacnmiakiB Typu3my

22. Describing the impacts of tourism/ OnucyeMo BIUTHB TYpU3MY

23. Categoriesoftourismorganizations / Kateropii TypucTHUHUX OopraHizariii

24. National Tourist Organizations/ HarioHanbHi TYpUCTHYHI OpraHi3aiii

25. FunctionsofNTOs / @yHKIIi1 HalliOHATBHUX TYPUCTUYHUX OpraHi3allii

26. Internationalregulationoftourism / Mi>kHapo1He peTyTtOBaHHS TYPUCTHYHOI AisUTEHOCTI

27. Universalinternationaltouristorganizationsinthesystemofregulationofinternationaltourism
/ YHiBepcanbHI MDKHApOJIHI TYpUCTHYHI OpraHizauii y CHCTEMI PEryjiroBaHHS MIDKHApOIHUM
TYypU3MOM

28. The role and importance of the World Tourism Organization/ Ponp Ta 3HaYeHHS
BcecBiTHBOI TypHUCTHUHOT OpraHizaii

29. The role and importance of international tourism associations / Poib Ta 3Ha4YeHHS
MDKHApOJIHHX acolliallid Typu3My
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1.4.3. 3pazok mexkcmy 011 RUCOMOB020 NEPEKIAOY
ROYALLONDONTOUR
Discover Royal London, the home of the British Monarchy in the heart of the city
A Royal London Tour is unmissable because...
Pageantry, ceremony and the working life of the Royal Family are what come to mind when
you think of Royal London! The Changing of the Guard (days can vary) with its precision
performance and dashing uniforms is quintessential London. Her Majesty’s coaches and horses are
stabled right beside Buckingham Palace in the Royal Mews and are just waiting for your visit.
Former royal hunting grounds, duelling locations, private gardens, and jousting yards have long
since been turned into public green spaces or parade grounds where you can relax and enjoy the
greenery and wildlife or experience splendid military display.
The must-sees during a Royal London Tour
e Buckingham Palace with its iconic balcony, traditional location for the post-wedding royal
kiss! (inside visits to the State Rooms possible in the summer).

e St James Palace, built in the 1530s and still the official home of the Royal Court

e Banqueting House, backdrop to the beheading of King Charles I, with its astonishing Rubens
ceiling.

e The Royal Mews with the dazzling Gold State Coach used at every Coronation since 1821.

e The Mall, processional avenue for ceremonial state events and sometime Olympic and cultural
events.

o Westminster Abbey, the royal church and location for coronations, state funerals and many
royal weddings including Prince William to Catherine Middleton in 2011.

Book a Blue Badge Guide for a Royal London Tour because...
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Hear about the history of the building and life at Buckingham Palace.

Learn which carriages are still used daily and why.

Visit the famous pelicans in St James Park and find out about their origins.
Benefit from your guide’s expert knowledge to gain the best location for photos.

This tour could be combined with a visit to nearby St James to appreciate a number of shops
granted special status — a Royal Warrant — for their services in supplying the Royal Palaces.

1.4.4. 3pazok inoueioyanbHozo 3a60aHHA 3 2PAMAMUKU
Progress Test: Present, Past, Future Forms; Use of the Preposition

Choose the correct item.

1. I ... my wallet. | can't find it
anywhere.

a) have lost

b) have been losing

C) am losing

2. The plane ...... by the time I
reached the airport.

a) already left

b) had already left

C) had already been leaving

3. You're late. I ...... for half an
hour.

a) am waiting

b) have waited

C) have been waiting

4. The train ...... Manchester at
nine o'clock.

a) leaves

b) is leaving

c) will leave

5. They ... with friends at the
moment.

a) are staying

b) have been staying

C) stay

6. Look out! You ...... !

a) are falling

b) are going to fall

C) will fall

7. She ...... eats broccoli because
she doesn't like it.

a) always

b) ever

C) never

8. This shampoo ...... of roses.

a) smells

b) is smelling

C) has been smelling

9 By the end of the day, she ......

for ten hours.

a) will be working
b) will have worked
C) will have been working

10. Paul ...... the bank. He hasn't
come back yet.

a) has been to

b) has gone to

c) has been in

11. | promise | ...... home in time
for dinner.

a) will be

b) will have been

C) am going to be

12. He .. the doctor this
afternoon.

a) is seeing

b) sees

c) will have seen

13. My parents ...... in a big house
in the country.

a) used to live
b) would live
C) living

14. The film will have finished ......
10 o'clock.

a) until

b) by

C) before

15. ... James tonight, so I'll tell
him the news.

a) will see

b) am seeing

c) will have been seeing

16. .. did the Millers move to
Edinburgh?

a) While

b) How long

C) How long ago
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1. Choose the

1. My little sister believes ......
fairies.

a) on

b) of

c) in

2. When he told the joke, his
friends broke ..... with laughter.

a) out

b) up

C) on

3. Claire blamed John ...... the
accident.

a) on

b) for

c) in

4. Mrs Jones couldn't deal ...... all
the housework, so she hired a cleaner.

a) of

b) with

C) on

5. Could you hold ...... , please?
I'm busy at the moment.

a) up

b) back

c) on

correct item.

6. The bus was crowded ......
passengers and last month.

a) of

b) for

C) with

7. My favourite author brought
...... a new book.

a) out

b) up

C) about

8. She lost contact ...... her friends
when she moved away.

a) of

b) with

C) about

9. Joanne is very clever ...
telling stories.

a) in

b) on

C) at

10. The teacher explained the
question ...... her.

a) of
b) to
C) at
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1.5. ITliocymxoeuii Konmponw
[TimcymMKOBHIA CEMECTPOBUN KOHTPOJIL MPOBOAUTHCSA y GOpMi 3aliKy Ta €K3aMeHy B
MUCHMOBO-YCHIN (opMmi.

15.1. Humanns ona niocymkoeozo KOHmponr y ¢popmi 3anixy
Topics for oral discussion

4 cemecTp

1. Advantagesanddisadvantagesoftechnologicalprogress / Ilo3uTuBHI Ta HeraTuBHi
CTOPOHHU TEXHOJIOTTYHOTO MPOTPECy

2. Communicativetechnologiesintourismdevelopment / KomyHikaTuBHI TeXHOJOTI Yy
PO3BHUTKY TYpU3MY

3. Mobiledevicesandcommunicationtechnologiesintheworkofatravelagency / Mo6inbHi
MPUCTPOT Ta KOMYHIKAI[ii{HI TeXHOJIOTi1 y poOOTi TypUCTUYHOTO areHTCTBA

4, Modern Internet and its role in the development of the tourism industry / Cy4yacHuii
[aTepHeT 1 OTO POJIB Y PO3BUTKY TYPHCTUYHOI rarysi

5. Internet technologies in tourism / [HTepHeT-TEXHOOTIi B TypU3Mi

6. Motivationfortravel. Changesintouristmotivationandbehavior / MortuBamis 10
MoI0pOXkei. 3MIHM B MOTHBAIIIT Ta MOBEIHII TYPUCTIB

7. Typesofenterprisesintourism.Typesoftouristproducts / Tumnu mianpueMcTB y Typu3mi.
Tunu TypUCTUYHUX TIPOAYKTIB

8. Tourismindustry: generalfeatures / [agyctpist Typu3My: 3araibHi pucH

9. Describingstrengthsandweaknesses / Onuc cuibHUX 1 CTa0KUX CTOPIH TYPUCTHYHOL
chepu

10.  Travel packages and different package holidays / Typuctuusi maketu

11.  The marketing process in travel and tourism / MapkeTHHIOBHii ITpoIieC Y TYpU3Mi

12.  Promotionintourismand promotionaltechniques / Pexnama B Typusmi. / Meroau Ta
MPUAOMHU PEKIIAMH

13.  Ways of providing information to tourists / Illnsaxu HamauHs iHGopMarltii Typuctam

14.  Touristinformationcenters.SkillsneededtoworkinaTICAdvantages and disadvantages
of TICs and websites / Typuctuuni inpopmariitai nenTpu. HaBuuku, Heooxinui amst podotu B TIC.
[TepeBaru Ta nenomniku TIL Ta BeG-caiitiB

15.  Types of holidays. Package holidays. Advantages of package tours/ Buau Biamycrok.
Onuc Bignmycrok. Typ-naker.

16.  Tour operators. The role and types of tour operators / Typomnepatopu. Ponb i Tunm
TypoIiepaTopiB

17.  The work of travel agencies / PoboTta TypuCTHYHHX areHTCTB

18.  Types of visitor attractions. Trendsinvisitorattractions / Buau TypucTudHuX npuHa.

19.  Describingbuiltattractions/ Onuic Bu3HauHUX OyiBesb

20.  Describing festivals/event / Onuc ¢ectuanis/moii

S cemecTp
1. Typesofholidayrepsentatives.Skillsandpersonalqualitiesneededtobeaholidayrepresent
ative / Tunu animaropiB. HaBuuku Ta 0coOHCTI SKOCTi, HEOOXITHI Al pOOOTH aHIMaTopa
2. Eventsmanagement. Careersineventsmanagement.

Skillsneededtoworkinthesphereofeventsmanagement / Opranizamis 3axoaiB. I[Ipodecii y cdepi
oprasizanii 103U, HaBuuku, HeoOxiaH1 1u1st poOoTH y cepi opranizarii 103BULIA

3. Eventsorganizerjobdescription. The role of teamwork in events management / Omnuc
poOoTu opraHizaropa 3axo/iB. Posib KoMaHAHOT pOOOTH B YIPaBIIiHHI 3aX0/1aMU

4. Types, characteristicsandclassificationofhotelaccommodation / Tunm,
XapaKTEePUCTUKA Ta Kiacudikallis mAnprueMCTB TOTEILHOTO TOCTIOAPCTBA

S. HotelsinUkraine / 'oteni Ykpainu

6. FamoushotelsinEurope, castles-hotels / Bimomi rortemi Awnrmii, HiMmeuunnu, 3aMKu-

roredii
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7. Hotel facilities / [Tocayru, siki Hafae roTemb

8. HotelstaffandservicesProfessionalandpersonalqualitiesofahotelemployee/ Tlepconan
TOTEeII0 Ta roTenbHui cepaic. [Ipodeciiiai Ta 0COOUCTI AKOCTI MpaLiBHUKA TOTEIIO
9. Whatishotelentertainment? Hotelentertainmentfacilities (sportsandrecreation;

indoorentertainment; kids’ entertainment; entertainmentforadults) / 1o Take oprani3artist J03BLLIS
B roTteni? Po3BakanbHI 3aKiaau Ta 3aX0aM B roTeli (CHOPT Ta BIAMOYMHOK; BHYTPIIIHI pO3Baru;
po3Baru ISt IiTei; po3Bar Ui JOPOCIINX )

10. Typesofhotelentertainmentforguestsofdifferentages / Bugu possar B roremi mis
TOCTEH Pi3HOTO BiKYy

11.  Historyandtrendsintherestaurantindustry.Basicsofrestaurantsoperations / Ictopis Ta
TEHJCHII PO3BUTKY pecTOpaHHOro rocmoaapctBa. OCHOBHM opranizamii poOOTH 3aKiIaiiB
PECTOPaHHOTO TOCIIOAAPCTBA

12. Types of restaurants.Choosing a restaurant.Nationalcuisine / Bumu pectopaHnis.
Bubip pecropany. HamionasibHa KyxHs

13.  Toprestaurantsaroundtheworld / Haiikpari pecropanu cBity

14.  Tablemannersaroundtheworld / [IpaBuna eTukery 3a cToI0M

15.  Culinary tourism. Nationalcuisine. / Kymninapauit typusm. Oco0imBocTi

HAaIliOHAJTLHOTO MEHIO
16.  Food festivals around the world / Kyninaphi ¢ectuBasi mo BCbomMy CBITY

6 cemecTp

1. Typesoftourism / Bunu typusmy

2. TypesoftourismcommoninUkraine / Buau Typusmy, nommpeni B Ykpaini

3. Geographyofurban, ruralandecologicaltourism / I'eorpadisi MicbKOT0, CiTbCHKOTO Ta
€KOJIOTIYHOTO TYpU3MY

4. Ecotourisminpractice. ~ Theconceptof  ‘eco-friendly’ tours/ Exorypusm Ha
npaxtuii. Konuenuis "exkonoriyHo yucTux" Typis

5. Whatisruraltourism?Resourcesforruraltourismorruralattractions.

Ruraltourismactivities/ 1o Take cinbchbkuii Typusm?Pecypcu ajsi CLTbCHKOTO Typu3my. J103BiIs
IS CITTBCHKOTO TYPU3MY

6. Advantagesanddisadvantagesofholidaysinthecountryside, cityholidays,
orbeachholidays / IlepeBaru Ta He10MIKH BIITYCTOK Ha Cei, y MicTax a0o0 MIISHKHUX KaHIKYI

7. Sustainabletourismconceptsanddefinitions. Guidelinesforsustainabletourism/
KoHuerniiist Ta BU3Ha4eHHs cTiiikoro Typusmy/ KepiBHi NPUHIUIH CTAIOTO TypU3MY

8. Masstourismanditsactivities / MacoBuii Typusm Ta iioro popmu

9. Nichetourismanditstypes / «HimeBi» pi3HOBUIU TypU3My

10.  SocialtourisminEurope / Comianpauii Typu3M B €Bporti

11.  SocialtourisminUkraine / CouianbHuii TypusM B YKpaiHi

12. Typical holidays and tourism experiences of young people / TumoBi cBsita Ta
TYPUCTUYHI NIEpPEBaru MOJIOI1

13.  Internationalbusinesstravel.Inboundandoutboundbusinesstravel / MixkHaposHi AisioBi

noi3axku. B'T3H1 Ta BUI3HI A110B1 TOT3IKHA

14.  Jobsinbusinesstravel / IIpodecii y cepi aimoBoro Typusmy

15.  The first tourists. How the tourism industry changed since the first
touristsRecentandcurrentdevelopmentsintourism / TIlepmii Typuctu. Sk 3MiHWIAcs IHAYCTpis
TypHU3MY 3 4aciB nepumx TypuctiB/ OcTaHHi Ta Cy4acHi 3MiHU B TYpU3Mi

16.  Tourism as an economic factor.Strategic directions of development of the tourist
industry of Ukraine. TourismdevelopmentinUkraine:
problemsandprospects.Factorsthatslowdownthedevelopmentoftourism./ Typusm sk €KOHOMIUHHIA
¢dakrop.Po3Burox Typusmy B YkpaiHi: mpoGiemu Ta nepcrekTuBH.DakTOpH, IO YHOBUIHHIOIOTH
PO3BHUTOK TYPHU3MY.

17.  Tourismandenvironmentalproblems / Typusm Ta ekonoriui npo6ieMu
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18. Describing and classifying the impacts of
tourism.Positiveandnegativesocialandeconomicimpactsoftourism/ Omnucyemo Ta kiacudikyemo
HaCHiAKU Typu3My. [103UTHBHI Ta HEraTUBHI COIIAIbHO-€KOHOMI4HI HACTIAKH TypU3MY

7 cemecTp

1. Categoriesoftourismorganizations. TourismOrganisations, PromotionandMarketing /
Kareropii Typuctuunux opranizaniid. TypucTuuHi opranizaiii, mpocyBaHHS Ta MApKETHHT

2. National Tourist Organizations. FunctionsofNTOs/ HamioHansHi TypHCTHYHI
opranizanii. DyHKIi1 HalliOHATBHUX TYPUCTUYHHUX OpraHi3arlii

3. Internationalregulationoftourism.
Worldtourismpolicyandtheroleofinternationalorganizations.
Organizationalandeconomicconditionsoforganizationsintheinternationaltourismmarket /

MiXHapoaHe pEryIIOBaHHS TYpPHUCTUYHOI MisIbHOCTI. CBiTOBa TYpUCTChKAa MOJITHKA Ta POJIb
MDKHApOJHHMX  opraHizamiii. OpraHizamiiiHO-eKOHOMIYHI ~YMOBH  Oprafizamiii Ha pHHKY
MDKHAPOJHOTO TYPU3MY

4. WorldTourismOrganizations. The role and importance of the World Tourism
Organization/ BcecBiTHi TypucTuuHi opraizamii. Ponp Ta 3HaueHHs BcecBiTHBOI TypHCTHYHOT
oprasizarii

5. Internationaltourismorganizations. The role and importance of international tourism
associations / Opranizaiii 3 MiXKHapOAHOTO Typu3My. Ponb Ta 3Ha4eHHsS] MIXKHApOJHUX acoliariit
Typu3My

6. Cultural,  socialandlegalaspectsoftourism.  Interaction of world cultures.

InteractionofEasternandWesterncultures / KynbTypHmii, comiaJlbHUid Ta TIPaBOBUW acCHEKTH
TypusMmy. B3aemonis cBitoBux KyneTyp. Bzaemonis kynetyp Cxoay i 3axony

7. Cultural policy.The impact of cultural interaction on the development of tourism in
the world / KyneTypHa nosnituka. Brimus B3aeMoii KylbTyp Ha pO3BUTOK TYpU3MY B CBITI

8 cemecTp

1. Specialists in the tourism industry. Jobs and duties / ®axiBii TypUCTUYHOI ramysi.
Cny00Bi 000B’13KH

2. Professionalandpersonalqualitiesofanemployeeofthetourismindustry / ITpodeciiini Ta
0COOUCTI SIKOCTI MpaliBHUKA TYPUCTUYHOI ramy3i

3. What do you want tobe?Choosing a job in tourism or hospitality industry / Kum tu
xogew Oytu? Bubip npodecii B cdhepi Typuzmy

4. Applying for a job. Job interview. Tips on succeeding in interviews. /
[TpanesnamryBanus. CnisOecina. [Topaau sk OyTu ycmimiHUM Ha criBOeciai

5. Advancedtrainingoftourismworkers / IligBumends kBamidikamii mpariBHHKIB

TYPUCTUYHO] raysi

1.5.2. IHumannsa 011 niocymK08020 KOHmponw y hopmi ekzameny
Topics for oral discussion

1. Modern means of delivering information in the tourism industry

2. Modern Internet and its role in the development of the tourism industry /
CyuacuuiilHTepHerT 1 1oroposib y po3BUTKYTYPUCTHUHOI rairys3i

3. Internet technologies in tourism / [HTepHeT-TEXHOJIOTII B TYpU3Mi

4. Tourist motivations. Purpose and reasons for travel. Trendsintourists’

motivationfortravel / MotuBarttist 10 nmomopoxeii. MeTa Ta MPUYUHH MOJOPOKYBaHb. TeHAEHIIT y
cdepi MOTHBAILIT TYPHUCTIB JI0 MOJAOPOKEH

5. The marketing process in travel and tourism / MapKkeTHHTOBHITIPOIIEC Y TYPHU3MI

6. Types of tourist products Travel packages and different package holidays /
TunuTypucTHIHUXTIPOAYKTIB. TypuCTHUHITAKETH

7. Promotion and promotional techniques in tourism / Peknmama B Typu3mi. /
MertonutanpuitoMupeKiaMmu
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8. Tourist information centers. Skills needed to work in a TIC. Advantages and
disadvantages of TICs and websites / TypuctuuniindopmariiininenTpu. HaBuuku, HeoOXiaH1 115
po6otu B TIC. IlepeBaru ta negomniku TIL Ta BeO-caTiB.

9. Advantages and disadvantages of buying travel products through the Internet /
[lepeBarutane101iKUIIOKYTKUTYPUCTUYHUXTOBapiBuepe3[HTepHeT

10.  Ways of providing information to tourists / llnsxunaganusindopmariirypucram

11.  Tour Operators and the role of tour operators in tourism industry / Typoneparopwu.

PonbsTyponieparopis B Typu3Mi.

12.  Types of holidays. Describing a holiday. Package holidays. Advantages of package
tours / Bumusinmycrok. Onucsiamyctok. Typnaker. [lepeBaru TyprakeTiB

13.  The work of travel agencies. Staff of a travel agency. Services and products offered
by travel agencies. Thestagesofthesalesprocess / Po6ora Typuctuunmx areHtcTB. IlepcoHa
TYPUCTUYHOI(DipMHU. [TocmyrutanpoaykTu, HIOMIPOMIOHYIOThCATYPUCTUIHIMHATCHTCTBAMH.
Etanumnporecynponaxy

14.  What is a tour? Types of tours. Managing tour operations. Standards of performance.
Arrangements on tour / Ilorakeryp? BunmutypiB. Opranizamistypis. CraHaapTHpOOOTH.
Opranizamisitypis

15. Types of visitor attractions. Trends in visitor attractions / BugutypucTuuHuXIprUHa.
Tennenuii B chepiTypuCTUIHUXTIPUHAT
16. A world-famous built attraction / BceciTHbOBiTOMacopyia

17.  Festivals around the world / ®ecTuBaIinoOBCLOMYCBITY

18.  Typesofholidayrepsentatives.
Skillsandpersonalqualitiesneededtobeaholidayrepresentative / Tunu animatopiB. HaBwukm Ta
0COOHCTI SKOCT1, HEOOX1IHI /Il poOOTH aHIMaTopa

19.  History of development and legal regulation of the hotel industry. Types,
characteristicsandclassificationofhotelaccommodation. Hotelfacilities / ITocayru, siki Hagae roTens.
Ictopist po3BUTKY roTenbHOI 1HAYCTpii. Tumm, xapakTepucTuka Ta Kiacu@ikaiis HiAIPUEMCTB
TOTEJILHOTO TOCIOJapCTBa

20.  Hotelentertainmentfacilities  (sportsandrecreation;  indoorentertainment;  kids’
entertainment; entertainmentforadults / Po3BaxanbHi 3akiagu Ta 3axoaud B TroTeni (Cmopt Ta
BIJIMTOYMHOK; BHYTPIIIHI pO3Baru; po3Baru JUisl JiTei; po3Baru Ajs J0POCIUX

21.  Historyandtrendsintherestaurantindustry. Types of
restaurants. Toprestaurantsaroundtheworld/  Ictopis Ta TeHaeHIii pO3BUTKY PECTOPAHHOTO
rocnofapcTBa. Buau pecropaniB. Bubip pecropany. Hamionanena xyxHs. Haiikpamii pectopanu
CBITY

22.  Typesoftourism. TypesoftourismcommoninUkraine / Buau Typusmy. Buau typusmy,
nomupeHi B Ykpaini

23.  Advantagesanddisadvantagesofholidaysinthecountryside, cityholidays,
orbeachholidays / [lepeBaru Ta HeoMIKU BIAIMYCTOK Ha Celi, y MicTax abo0 MIISHYKHUX KaHIKYJI

24.  Specialists in the tourism industry. Jobs and duties / ®axiBLi TypUCTUYHOI ramysi.
Cyx00B1 000B’SI3KH

25.  Professionalandpersonalqualitiesofanemployeeofthetourismindustry / Ilpodeciiini Ta
0COOMCTI AKOCTI MpalliBHUKA TYPUCTUYHOI rayry3i

26.  What do you want tobe?Choosing a job in tourism or hospitality industry / Kum tn
xouem 6ytu? Bubip npodecii B chepi Typuzmy

27.  Applying for a job. Job interview. Tips on succeeding in interviews. /
[IpauesnamryBanns. CniBOecina. [Topanu sik 6yTu ycninmHuM Ha criBOecii

Grammar
1. Indefinite/Simple Tenses / Yacu rpynu Indefinite. IlpaBuma yrBOpeHHs Ta
BXKMBaHHSL.
2. Continuous/ProgressiveTenses / Hacu rpynu Continuous. IIpaBuna yTBopeHHsS Ta
BXKMBaHHSL.
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3. Perfect Tenses /Yacu rpynu Perfect. [IpaBuna yTBOpeHHS Ta B)KUBaHHS.

4, PerfectContinuousTenses /Yacu rpymu PerfectContinuous. IIpaBmia yTBopeHHS Ta
B)KUBaHHS.
5. Futureaction.Ways of expressing future action / MaiiOytas ais. CriocoOu BUpaXKeHHS

MaiiOyTHpoi nii. BxwuBanus PresentContinuous s BHpaskeHHs 3arylaHOBaHOI MalOyTHBOT il
BoxuBanHs KOHCTpYKIIii be going to 3 iHiHITHBOM iHIIIOTO Ai€CI0BA.

6. FutureinthePastTenses /MaiiOyTHii 3 Touku 30py MuHyIsoro. [IpaBuia yTBOpeHHS Ta
BXKMBAHHSI.

7. Sequence of Tenses / [IpaBuia y3ro»KeHHs 4acis.

8. Reported speech. Indirect Statements. Indirect Commands. Indirect Questions.

Sequence of tenses in making direct speech into indirect one /Henpsima MoBa. Y3rokeHHS 4aciB
IpU TIEPETBOPEHHI MpsMOi MOBU B Hempsimy. Hempsimi TBeppxerns. Hempsimi komanau. Hempsimi
3alIMTaHHA

9. Passive Voice. Causative Form / [TacuBuuii ctan. Kay3aTuBHI KOHCTPYKIIIi.
10. Non-finite forms of the verb / Heo3naueni ¢opmu giecnona.
11. Modal verbs / MomanbHi Ql€CI0OBA.

12. Adjective and adverb. Degrees of comparison of Adjective/adverb. Comparative
Constructions. [IpukMeTHuk Ta npuciaiBHUK. CTyNeHI MOPIBHSIHHS MPUKMETHUKA / IPUCTIBHUKA.

13. Clauses. Linking Words (Clauses of Time, Clauses of Purpose, Clauses of Result,
Clauses of Reason, Clauses of Contrast, Clauses of Manner, Exclamations, Relative Clauses) /
[Migpsani peueHnst. CroMyYHUKH Ta CIIOIY4YHI CIIOBA

14. Conditionals / Wishes / UnrealPast/ YMoBHi peuenns. baxxanus. Hepeanbae munyie

15.  Nouns. Word Formation.The Formation of the Plural. Countable/uncountable nouns.
Possessive Case /  ImeHHHK. CnoBoTBIp. YTBOpEHHS  MHOXHWHHU IMEHHHKIB.
3nivyBanbHi/HE3I9yBalbHI iIMCHHUKH. [IpUCBIHNI BiIMIHOK IMEHHUKA.

16. TheArticle / Aptukiab. OcHOBHI (QYHKIIIT 03HAYEHOT'O/HEO3HAYEHOT0 apTHKIIIB Ta iX

BXKMBaHHA. BIJCYTHICTh apTUKIS mepes 3JIYeHUMH IMEHHUKaMH. B)KUBaHHS apTUKIS 3 Ha3BaMu
PEUOBHH, 3 a0CTPAaKTHUMH IMEHHUKAMH Ta 3 BIIACHUMHU IMEHAMHU.

17. ThePronouns - Possessives - Quantifiers - Demonstratives (Much/Many/A lot of/
other and its forms) / 3aiimennuk. Oco0OBi, MPHUCBIilHI, 3BOPOTHI, B3a€EMHI, BKa3iBHi, MUTAIbHI,
CIOJIYYHi, HEO3HAYEHI, 3allepeyHi, 03HaYaIbH1 Ta KIJIbKICHI.

18. Emphasis—Inversion / Emdartuuni koHcTpyKii - [HBepCist

19. Questions / Short Answers (Yes/No Questions, Wh-questions, Subject/Object
Questions, Indirect Questions, Negative Questions, Question Tags) / [Turanus — KopoTki Biamosii
(Tax/Hi nuTaHHs TOILO).

20. ThePreposition / IIpuiimennuk. Oco6aUBOCTI BXKUBaHHA MpUHMEHHHKIB. HalOu1bI
BXKMBaHI MPUAMEHHHKH.

1.5.3. Ilpuxnao 3anikoeozo 6inremy
CreditCard Ne 1
1. Reading Comprehension.
2. Use of English
a. Vocabulary test
b. Grammar test.
3. Speak on the topic “Modern means of delivering information in the tourism industry.

Reading Comprehension
Task 1. Read the text below. Match choices (A—H) to (1—5). There are three choices you
don’t need to use.
Secret of Britain’s Castles
Do you want to know a secret about Britain’s castles? They really are the stuff of your wildest
dreams. Dramatically situated, packed with history and scattered throughout the land, there’s a
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castle for you whatever your particular interest. Here are some of our favourite formidable
fortresses.
(1)

Britain’s capital cities are all home to very different, very
special castles. The Tower of London would be merely a world-
class castle, but for the presence of the Crown Jewels, ravens
and its thousand-year-old history.

Edinburgh Castle rewards the wander up the Royal Mile.
Cardiff Castle’s Victorian renovation turned a medieval pile
into something altogether more spectacular. But what makes these castles special is that they’re part
of a bigger heritage you can explore all over Britain. Don’t miss them, but make sure they’re not the
only castles you collect on your way round the country.

)
Eileen Donan Castle can come as a shock. Having driven, walked or
cycled for hours, you can’t escape the feeling that you’ve been here
before. The remote fortress has featured in many films and TV
shows, most notably Highlander and James Bond’s The World Is Not
Enough. As dramatically situated and visually stunning in real life as
in the film, Eileen Donan is an essential pause

on the way to Skye or the northwest Highlands. -

) —
The glory days of castle-building went out with the era of swords and armour,
but you can still get involved in the modern life of castles in Britain. The
National Trust offers working holidays on a variety of properties, including
castles. Other castles all over Britain recruit summer workers, both paid and
unpaid so if your heart’s set on one place, contact them
directly.

4

Britain’s castles wouldn’t be the
same without tales of rattling
chains, blood-curdling screams
and headless horsemen. Glamis E=
Castle in central Scotland clalms to be the most haunted though
> ; Northumberland’s Chillingham has an equal claim to the title. Both
are home to ghost storles by the dozen and regular spooky sightings. But visit any castle during
winter or on a storm night and you’ll think each keep, tower and palace is home to an unhappy
spirit.
()
The clash of swords and rumble of jousting knights still rings out from castles across Britain — and
the kids will love it. Two of the best places where kids can pick up some tips on the art of chivalry
are Warwick Castle and Leeds’ Royal Armouries, but you’ll never find a castle without dingy
dungeons and a ghost story or two to delight junior visitors.

Capital Castles

Sleep in a Castle

As Seenon TV

The Best Castle You’ve Never Heard of
Castles for Kids

Welsh Wonders

Volunteer at a Castle

Britain’s Most Haunted

IOMMOOw>
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Task 2. Read the text below. For questions (1-5) choose the correct answer (A, B, C or D).
The Orsay Museum and Impressionism

Housed in the former Orsay railway station, the Orsay Museum is the impressionist museum
of Paris. The beautiful «Gare d’Orsay» was one of Paris main stations which was built in 1900.
Located across the Louvre Museum on the Seine river left bank, the station has been spectacularly
renovated from 1977 to 1986 to host the Orsay Museum collections.

The national museum of the Musée d’Orsay opened to the public on 9 December 1986 to
show the great diversity of artistic creation in the western world between 1848 and 1914. It was
formed with the national collections coming mainly from three establishments:

— from the Louvre Museum, for the works of artists born after 1820 or coming to the fore
during the Second Republic;

— from the Musée du Jeu de Paume, which since 1947 had been devoted to Impressionism;

— and lastly from the National Museum of Modern Art, which, when it moved in 1976 to the
Centre Georges Pompidou, only kept works of artists born after 1870.

But each artistic discipline represented in the Musée d’Orsay collections has its own history,
which you can discover using this menu.

The Orsay Museum, a must for art lovers, is known worldwide for its fabulous impressionist
paintings. The «Impressionism» was a French painting school in the second half of the 19th century.
The impressionists included Auguste Renoir, Claude Monet, Edgar Manet and Theo Van Gogh. They
painted ordinary life and people in the open air. They totally rejected the tradition of historical and
mythological subjects and used light colours.

Above all, they are famous for having departed from the tradition of reproducing the real
world. They used colour spots and strokes instead to suggest their impression of the real world. This
impression is only perceivable at a distance from their paintings.

The Impressionist paintings are now widely acclaimed as some of the best ones in art history.

6. Before it hosted the Orsay Museum collections, the original d’Orsay building used to

be
A. an impressionist’s studio.
B. a station.
C. a railway carriage.
D a museum.

7. From the text we can tell

A who founded the Orsay Museum.

B. what museums its collections came from.

C. how long it takes to get there from the Louvre Museum.
D. when the working hours of the museum are.

8. What does the term «Impressionism» denote?
A An art school.

B. All the French painters.

C. 19th-century France.

D. A style of painting

9. The impressionists did NOT

A paint ordinary life and people.

B. work in the open air.

C follow the tradition to depict historical and mythological subjects.
D use light colours.
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10. The impressionists used colour spots and strokes

A. for lack of traditional techniques.

B. as they wanted to depict objects as accurate and precise as possible.
C in order to reflect their emotions and feelings.

D because they didn’t use pencils.

Use of English
a. Grammar Test
Read and complete the text below. For each of the empty spaces (11-16) choose the correct
answer (A, B, C, or D). write your answers on the answer sheet.
Booking your next Scotland vacation or last-minute getaway is easy with Expedia. We help
you find the right trip 11 the right price. Browse our vacation details deals and be rest 12
your getaway to Scotland, a popular vacation destination, 13

11 (A on B |at C |in D | above
12 | A assure B | assures C | assured D | assuring
13 [A be B | will be C | would be D | being
14 | A did B | does C |do D | doing
15 (A on B |in C |at D | of
b. Vocabulary Test
Decide which answer(A, B, C, or D) best fits each space
Holidays
Is it better to go on a package 17 , orto 18 on your own? | suppose the
answer depends on what kind of 19 you are. A complicated tour organized by a travel 20
has some advantages. You have a/an2l , Which gives you definite 22
and arrival dates, and a list of all your 23 . The 24 may be
cheaper, as it has been 25 in advance, so you spend less time worrying about where you
are going to 26 . If you book your own hotel, you might have trouble finding a/an 27
, unless you are going to stay for a fortnight, for example. On the other hand, organizing
your own 28 can be fun. Many people buy 29 plane tickets, and 30
the night in cheap hotels or guest-houses.
17. 21.
A. travel A. timetable
B. tour B. scheme
C. journey C. notice
D. cruise D. itinerary
18. 22.
A travel A. departure
B. trip B. parting
C. voyage C. leave
D. tourist D. quitting
19. 23.
A. voyager A. cancellations
B. passenger B. expeditions
C. tourist C. organisations
D. mover D. destinations
20 24.
A. office A. bedrooms
B. agent B. staying
C. tour C. flat
D. operation D. accommodation
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COWPNOOWPROOW> R

preserved
booked
reservation
hotels

stay
pass
live
Cross

empty
free
vacancy
available

COWPLOOWPROOW>R

voyage
expedition
trip
package

free
cheapest
cut-price
low

have
at

for
spend
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1.5.4. Ilpuxnao exzamenauyiitnozo dinemy
ExamCard Ne 1

=

Reading Comprehension.
2. Use of English
a. Vocabulary test
b. Grammar test.
3. Expand on the topic “A world-famous built attraction”.
1. Reading Comprehension
Task 1. Read the text below. Match choices (A—H) to (1—5). There are three choices you
don’t need to use.
Morning Coach Tours in London

1) This morning tour on a period vehicle highlights London’s survival during the war
whereby it was bombed for 76 consecutive nights.

2) A unique movie and TV sightseeing bus tour experience. See famous film and TV
locations in London.

3) Visit the country’s most important church and the site of every coronation since 1066.
Witness the Changing of the Guard. Thrill to the colour, movement and music of Her Majesty’s
Royal Household Troops.

4) The official residence of Queen Elizabeth Il built in 1702 with its priceless collection
of paintings, furniture and techniques. Visit the Throne Room and the magnificent Ball Room before
walking through the Palace gardens.

5) BE dazzled by the breathtaking and priceless Crown Jewels, see the famous beefeaters
and learn the legend of the ravens. You’ll also see the Stock Exchange, Bank of England and many
other famous institutions.

Buckingham Palace

War Time London

James Bond Bus Tour of London
Rock & Roll London
Westminster Abbey Tour

Royal London Morning Tour
The Tower and River Cruise

OGmMmMoow>

Task 2. Read the brochure below about a vacation in Costa Rica and answer the questions
6-11. Choose the best answer a, b, s or d.

Eco-Adventure in Costa Rica!

Join Broadreach Summer Adventures thus summer and experience Costa Rica for the
vacation of a lifetime in this rainforest paradise. Your three-week adventure will include outdoor
activities such as surfing, scuba diving, sailing, ski-kayaking, horse riding and backcountry hiking.
You will also participate in a programme to rescue Costa Rica’s endangered sea turtles and learn
from experts about these rare and beautiful creatures and their environment. In the final week, you
will board the Olive Ridley, a 40-foot sailing vessel, for a cruise along the coast. Many surprises
await you, but we can promise this: you will learn skills and leave with memories that will last a
lifetime.

Group life

We maintain a group size of 10-14 individuals, plus two full-time group leaders. The small
group size promotes teamwork, cooperation, leadership and compromise. Our trained staff and the
participants come together to make decisions about activities that suit the goals and abilities of the
group. You will be able to relax, be yourself and get to know and appreciate others for who they are.
In addition, experts in various areas will often join your group to offer training in the new activities
and share knowledge about the natural environments and local cultures we explore.
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Week 1
The first week is for getting acquainted with your group and group leaders. There will be
lessons in ‘survival Spanish’ and local customs. We will then spend a week hiking through the
rainforest, exploring the rivers on white-water rafting trips and soaring through the rainforest canopy
on Costa Rica’s famous zip lines. On many excursions, naturalists will join the group to talk about
the many amazing plants and animals of Costa Rica. Evenings will be spent relaxing in a
campground where you will have a chance to learn some local recipes.
Week 2
In our second week, we travel to the island of Parismina to learn about Costa Rica’s amazing
sea turtles. While on the island, you will live with a host family in a local village and be immersed in
the culture. Professional ecologists will introduce you to the turtle conservation programme.
Volunteers take short night shifts, where they monitor turtles and collect eggs, which are then taken
to a safe hatching location. A highlight of the experience is watching baby turtles hatch and make
their way to the ocean. During the day, you will experience the local village culture through music,
crafts and storytelling.
Week 3
For the third and final week, we will board the Olive Ridley for a sailing adventure along the
coast. We will land in various locations to explore and spot some of the wildlife, which includes
monkeys, sloths and some of the world’s most brilliantly-coloured frogs and birds.
Requirements
Anyone in good health and moderately good shape can join this trp. We require that you take
a physical exam before registering. If you have a condition such as asthma, please let us know in
advance. Experience in any of the activities on the trip is not necessary; instruction will be given to
the group by our leaders who are fully trained in safety procedures.
1. What does the brochure say about group life?
a. People have more opportunities to socialise in large groups.
b. People get to know each other better in small groups.
c. Itisdifficult to travel in large groups.
d. Small groups don’t allow people to develop leadership qualities.
2. According to the brochure, how long is the duration of the trip?
a. One week
b. Two weeks
C. Three weeks
d. Participants have a choice of the above
3. What is the main focus of Week 2 of the adventure?
a. Learning about village foods and customs
b. Practising survival Spanish
c. Exploring the rainforest and learning about different animals
d. Participating in the sea turtle conservation programme
4. Which activities are participants able to do during the third week?
a. sailing and exploring coastal areas
b. white-water rafting and hiking in the rainforest
c. monitoring turtle eggs and watching them hatch
d. meeting local people and learning about the culture
5. Why is experience in activities such as sailing and rafting not required?
a. All the work is done by the experts and group leaders.
b. Skill development is not a focus of the programme.
c. Group leaders provide any necessary instruction.
d. Participation in adventure activities is optional.
6. Which type of accommodation is not mentioned in the brochure?
a. onasailing yacht
b. living with a family
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c. camping in the wilderness
d. in atree house in the rainforest

2. Use of English
a. Vocabulary test
Oleta A Trip to Paris

Oleta River State Park is Florida’s largest urban park, 1) right on the Oleta River on
Biscayne Bay in Sunny Isles Beach. The sandy beach at Oleta faces Biscayne Bay, 2) is also
where you go swimming. Palm trees, seagrape trees and other native vegetation 3) shade.

Oleta 4) miles and miles of off-road bicycle 5) , from novice to challenging.
The park has a loaner system for bicycle 6) . Oleta River State Park is also a popular
destination for canoeing and kayaking. There’s a rental concession with all the gear you need 7)

along Miami’s calm bay waters.

For overnight visits, the park has rustic, air-conditioned 8) and a youth
campground for organised groups. Large mangrove preserves, native to the area, are at the north end
of the park and South Florida plants and wildlife are 9) in this area. Canoe or kayak
around the clear beautiful waters, swim along 1,200 foot sandy beach, or 10) fishing for a
day of the great outdoors.

1. A fixed B | located C stabled D |solid

2 A whose B | who C which D | whom

3 A help B | provide C suggest D | take

4 A offers B | trains C does D | creates
5 A treks B | highways C trails D | steps

6 A hats B | helmets C caps D | lids

7 A to discourage B | todrive C to paddle D | tosweep
8 A sheds B | cabins C berths D | cots

9. A fruitless B | large C plenty D | plentiful
10. A play B | do C make D |go

b. Grammar test.
Read and complete the text below. For each of the empty spaces (1-10) choose the correct
answer (A, B, C, or D). write your answers on the answer sheet.

Miami Beach

This northern stretch of Miami Beach 1) an old-fashioned band shell, a
community centre and an adjoining park 2) the north end. Frequented by locals as well
as visitors, it’s 3) than beaches to the south, but just as beautiful. The beach 4)

wide and sandy, with concessions and showers.

Concerts 5) at the North Beach Bandshell, which is 6) popular
Miami Beach music venue. Miami Beach — North 7) near fast food restaurants and
sidewalk cafes. It’s easy 8) across the street to find something to eat or drink after a long
day of 9) up some rays, playing beach volleyball at the nets on the beach and enjoying
the ocean 10)
1. A | including B includes C to include D | included
2. A |at B in C on D | of
3. A | quiet B quieter C quietest D | the quietest
4, A | be B is C will be D | was
5. A |isheld B will be held C were held D | are held
6. A |a B - C the D |an
7. A | located B is located C had been located D | were located
8. A | walking B walked C will walk D | towalk
9. A | tosoak B soaked C has soaked D | soaking
10. A | view’ B views’ C views D | view’s
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2. Cxema HapaxyBaHHsH 0aiB
HapaxyBanHsi OamiB cTyAeHTaM 3 HaBYAJIBHOI MUCHMIUIIHM 3IHCHIOETHCS BIJIMOBIIHO 0
TaKOl CXEMHU:

BusucHus
HABYAMEHOT THCLUMHIUTIHN

[ 100 6anis |
Cluna (geHHa, BedipHE) Jaouna (aueTanuiiEa) hopya
thopMa HABYAHHA HABYH HEHY
ao 10 Ganis — a0 5 Ganis —
33 PEIVIBETATAMH HABUAHHA 33 PEIYIETATAMH HABUAHHA
M3 9ac JEKUIH 0T 9ac JEKUIH
o 40 Ganis — ac 25 Banis —

33 PEIVIETATAMH HABUAHHA 33 PEIYIETATAMH HABUAHHA
Mg 9ac CeMIHAPCERHX MJ 4aC CeMIHAPCERHX
(MpaKTHYHIX, TaG0PATOPHIX ) (MpaETHYHEY, 7aG0PaTOPHUY)
3AHATE 3EHATE
ao 20 Ganis — ao 40 Ganis —

34 PEIVIBTATAMH CAaMOCTIHEOT 34 PEIYIBTATAMH CAaMOCTIHEO]
poboTH poboTH

ao 30 banie —
33 PESVILTATAMHM CHEIATAHHA
CEMECTPOBOCD EOHTRITH

2.1. llomounuii Konmpoivp

2.1.1. Y mexax MOTOYHOTO KOHTPOIIO CTYAEHT MaKCHMajlbHO Moke HaOpatu 70 OamiB. Y
BUIIQ/IKaX, KOJM CTYJEHT MPOSBUB Ha/I3BHUYAiHY aKTUBHICTb Ta YCHIIIHICTh HA MPAKTUYHUX3AHATTSAX,
BIH MO’K€ HaOpaTu y MexaxX MOTOYHOIo KOHTpoJto 10 75 GaniB. Cyma 6aiiiB 32 MOTOYHUN KOHTPOJb
CKJIaJaeThesl 13 OaniB, OTPUMAHMX 3a pe3yJlbTaTaMHM HABYAaHHS IIiJ] Yac NPAaKTUYHHUX 3aHATH Ta
CaMOCTIHOT poOOTH CTY/EHTA.

2.1.2. OGcsar 6aniB, 3700yTHX CTYACHTOM IIiJ] Yac NMPAKTHYHUX 3aHATh, OOUYUCIIOETHCS 3a
CyMOIO OaiiB, 3M00yTHUX IIiJI 4Yac KOXKHOTO 13 3aHATh, NepeadadyeHuX HaBUYAIHHUM IIJIAHOM, 1
BU3HAYA€ThCS 3TiAHO 3 MyHKTOM 4.3.5 «[lonokeHHs Npo OpraHi3alild OCBITHROTO MpOIECY B
XMeNbHUIIBKOMY YHIBEPCUTET] yIpaBIiHHS Ta MpaBa», YBEACHOTO B 10 HAKa30M YHIBEPCHUTETY Bij
06 uepBHst 2017 poky Ne 279/17 (31 3MiHamu).

2.1.3. 3 mucnummiinun “THo3zemMHa MoBa (32 TpodeciiHUM CIpsAMYBaHHSIM)  TepeadadeHo
npoBeieHHsT 34 MpakTUYHHUX 3aHATTS y YETBEPTOMY CEMECTpi, 36 MPAaKTHUYHHUX 3aHATh y I STOMY
cemecTpi, 36 MPaKTUYHMUX 3aHATH Yy IIOCTOMY ceMecTpi, 18 mpakTHUHUX 3aHATh y 7 cemectpl 1 9
MPAKTUYHUX 3aHATh y 8 ceMecTpi.

OO6csr 6aiiB, 3100yTUX CTYICHTOM ITiJT Yac MPAKTUYHUX 3aHATH 3 HABYAIBHOI TUCIUTIIIHU,
BU3HavaeThes 3a popmynoro Y. =b1+b2+...+bn/n x K, ne:

D c— 3arajgpHa cyma OaiB;

b — kinpKkicTh 0aiiB, OTPUMAHUX HA OJJHOMY 3aHSTTI,

N — KUTBKICTh MPAKTUYHUX 3aHATH, BU3HAYCHUX POOOUOIO MPOTPaMOIO;

K — koediienr, sxuii, qopiBHioe 11 (3 ypaxyBaHHSIM criel(iky HaBYAIBHOI JUCIUILTIHH).

3a pe3ynbTaTaMu MPAKTUYHOIO 3aHATTSA KOXXHOMY CTYIEHTY A0 BIJIOBIJHOTO JOKYMEHTa
00JIIKY YCHIIIHOCTIBUCTABIAETHCS KUIbKICTh 0amiB Bix 0 10 5 yrcnoM, kpatHuM 0,5, sIKy BiH OTpHMaB
IPOTATOM 3aHATTS.
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2.1.4. IlpuiimManHs (TIepeBipKa, 3aXUCT) iHANWBIAyaTbHUX 3aBJaHb, BUHECEHUX HA CAMOCTIHHY
poOOTY CTYACHTIB, 3MIMCHIOETHCS TijJ 4Yac MPOBEICHHS KOHCYJIbTAIIH 3 HaBUAJIbHOI JUCIMILTIHH
MIPOTSATOM CEMECTPY

HapaxyBanns 6aiiB 3a caMOCTiHY poOOTY CTYICHTIB MOXE OIlIHIOBATHUCS KIJIBKICTIO OaliB y
TaKUX MEXKax:

Ne 3/m PiBeHbh BUKOHAHHS 3aBJIaHHS KinbkicTs 6amiB

1. Bucoxkuii (TBOpuMii) A 20

9 JocTatHiil (KOHCTPYKTHBHO- B 17

' BapiaTUBHUI) C 15

) D 10

3. Cepenniii (pernpoayKTUBHUIA) = c

4 Huzbkuii (perenTuBHO- F 2

' IPOAYKTUBHHUIN) FX 0

2.2. Cemecmpoguii KOHmMpPOlb

2.2.1. Ha cemecTpoBHif KOHTPOJIb 3 KOKHOI HaBYAIBHOI IUCIUILUIIHY BiBouTHCs 30 OamiB.

2.2.2. IlincymoByBaHHs OaliB 3a pe3ylbTaTaMHd BUBYECHHS HAaBUAIbHOI JUCLHMIUIIHU
3MIHCHIOETHCS TICIISI CKIIAJAHHS CEMECTPOBOTO KOHTPOJTIO.

2.2.3. CemecTpoBa OLIHKAa 3 HaBYAJbHOI AMCLUIUIIHU OOYHUCIIOETHCS ILISIXOM JOJaBaHHSA
HaOpaHMUX CTYIEHTOM OajiB 3 MOTOYHOTO Ta CEMECTPOBOTO KOHTPOIIO, @ TAKOXK TOJATKOBHX OaliB.
CemecTpoBa OLIIHKA BUCTABISAETCA Y BIJOMOCTI OOJIKY YCHIIIHOCTI, 1HAUBITyalbHOMY HaBYaIbHOMY
IJIaH1 Ta 3aJI1KOBINA KHMXKI[l CTY/I€HTa, IIPU YOMY BOHA He Moxe nepesunryBatu 100 Ganis.

2.2.4. Y pa3i oTpuMaHHA 32 pe3yJlbTaTaMHU BUBYEHHS HAaBYAJIbHOI AUCLUIUIIHU (IOTOYHOTO 1
M1JICYMKOBOT'O KOHTpOITI0) 34 abo Menie 6aniB (ominka F 3a mkanoro €EKTC) crynent 30008 s3anuit
MOBTOPHO BUBYUTH JUCLUILIIHY B HACTYITHOMY HaBYaJIbHOMY MEpioi.

2.2.5. YV pa3i oTpuMaHHA 3a pe3yJbTaTaMyd BUBYEHHS HABUAJIbHOI AUCIUIUIIHH (TIOTOYHOTO 1
MiJICYMKOBOTO KOHTponto) 35-59 OaniB (ominka FX 3a mkanoro €KTC) crymeHT Mae mpaBo
MIOBTOPHO NPONTH MIJCYMKOBUM KOHTpPOJIb JABIYi: MEpIIMNA pa3 — MEpecKIaJaHHS BHUKJIaJayeBl,
ApyTUil pa3 — nepeckiIaJaHHs KOMicii.

2.2.6. OCKinbKM HaBUYaJbHA JUCIHUILIIHA [HO3eMHA MO8A (34 NpOeciinum CRpSMYEAHHSIM)
BUBYAETHCS MPOTATOM I'SITH CEMECTPIB 1 Nepeadadae CKIAJaHHs MiJICYMKOBOTO KOHTPOJIO Y Gopmi
CEMECTPOBHUX 3alliIKiB Ta CEMECTPOBOrO €K3aMeHy (K MIJICYMKY BHMBYEHHS BCI€i IUCLMILUIIHM),
KUTBKICTh OaiiB, OTPUMAHUX CTYJEHTOM 3a pe3yJbTaTaMd BUBYEHHS HaBYAIbHOI AMCIUILIIHH,
BH3HAYAETHCS 32 (POPMYIIOIO:

PBH/ = [(ITIIK1+IIITK2+.. .TITIKn)x0,7+I1Ke]/m+E, ne:

PBHJI — xinbKicTh 0ajiB, OTpUMAHUX CTYJEHTOM 3a pe3yJbTaTaMH BUBYEHHSI HaBUYaJIbHOI
JTUCLMILTIHY;

[IIK1, TITIK?2, ITITKn — xigpKicTh 6aiB, HAOpaHUX CTYAECHTOM 3a pe3yJibTaTaMu IMOTOYHOTO 1
MiJICYMKOBOI'O KOHTPOJIIO Y ceMecTpi (cemecTpax), y AKHX MiJICyMKOBUI KOHTPOJIb TiepeadadaBcs y
dhopwmi 3amiKky, 1€ n — KUTbKICTh TAKUX CEMECTPIB;

[IKe — xinbKicTh OaniB, HaOpaHUX CTYJEHTOM 3a pe3yjibTaTaMH IOTOYHOI'O KOHTPOJIO Yy
ceMecTpl, B SIKOMY IependadyaeThCs MiJCYMKOBHM KOHTPOJIb y (hOpMI CEMECTPOBOrO €K3aMEHY (SK
MiJICYMKY BUBUEHHS BCI€T TUCIUTUTIHN);

M — KUTBKICTh CEMECTPiB BUBUYCHHS HABYAIBHOI TUCITUTIIIIHU;

E — xinmpkicTh 0aliB, OTpUMAaHHUX CTYACHTOM 3a pe3yJbTaTaMH CKJaJaHHS CEMECTPOBOTO
eK3aMeHy (SIK MiJCYMKY BUBUEHHS BCI€l TUCIUILTIHH ).
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3.PexoMeH10BaHi TKepesia
3.1. J’xepesia 10 BCiX TeM HABYAJIBHOI TMCUMILTIHI

1. Barker Chris. Boost Your Vocabulary 4 / Ch. Barker. Penguin English Guides.
Longman, 2002. — 96 p.

2. Catrin E. Morris. Flash on English for Tourism. - ELI, ESP Series, 2016. — 49 p.

3. Evans Virginia, Dooley Jenny, Garza Veronica. Career Paths: Tourism. / V. Evans,
J.Dooley, V. Garza. — Newbury, Express Publishing, 2018. — 39 p.

4. Jenny Dooley, Virginia Evans. Grammarway 3 (with answers). / Dooley J., Evans V.
— Newbury, Express Publishing, 2007. — 269 p.

5. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

6. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications, 2012. — 168 p.

7. Liz Driscoll with Glennis Pye. Vocabulary in practice 5. Cambridge University Press,
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8. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

9. Michael Vince. English Grammar and Vocabulary. 4th Edition. — Macmillan, 2011. —
312 p.

10. Peter Strutt. English for International Tourism. Upper Intermediate Students’ Book.
Longman, 2016.

11. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition. -Cambridge University Press, 2017. — 263 p.

12. Prodromou Luke. Grammar and Vocabulary for Cambridge First (2nd Edition). -
Longman (Pearson Education), 2016 — 320 p.

13. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264p.

14. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

15. Robin Walker, Keith Harding. Tourism. Volume Il. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

16. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

17. Komuak JI.B., Hopra M.M. Professional Conversations for Tourism and Hospitality
Industry. JIyg cTyaeHTIiB TpeThbOro Kypcy A€HHOI (popmu HaBYaHHS crnerianbHocTed «Typusmy» 1
«["oTenpHO-pecTopanHa cpaBay. — [BaHo-Dpankisebk, 2014. — 61 c.

18. Pembau O.0. Reader for Tourism. [Ipaktukym mis camocTiiiHOI poOOTH CTYIEHTIB
cneuianbHOCTl «Typusm» 3 aucuurutinu "[Ho3emHa MoBa 3a mpodeciiHuM crpsiMyBaHHIM" /
yknan. 0.0. Pem6au — XmenbHULIbKHM: XMENbHUIBKUNA YHIBEPCUTET YIPABIIHHS Ta IIpaBa IMEH1
Jleonina FO3pkoBa, 2021. — 78 c.

19. Pembau 0O.0. TOURISM: yesterday and today. IlpakTkym 3 HaBYaJIbHOI
mucuurutiag "lHo3eMHa MoBa 3a mpodeciiiHuM cripsMyBaHHAM" [T 3100yBaviB MEPIIOrO PiBHS
BUINIOT OCBITH 3a cremanbHicTio 242 Typusm (anra. moBow) / ykiman. O.0. Pembau —
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3.2. JKepeiia 10 KOHKPETHUX TeM HABYAJIBHOI THUCIUTLTIHI
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1. Jenny Dooley, Virginia Evans. Grammarway 3 (with answers). / Dooley J., Evans V.
— Newbury, Express Publishing, 2007. — 269 p.
2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
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5. Peter Strutt. English for International Tourism. Upper Intermediate Students’ Book.
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Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

Tema 2.

1. Jenny Dooley, Virginia Evans. Grammarway 3 (with answers). / Dooley J., Evans V.
— Newbury, Express Publishing, 2007. — 269 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4™ Edition. Macmillan. — 312 p.

5. Peter Strutt. English for International Tourism. Upper Intermediate Students’ Book.
Longman, 2016.

6. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

7. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

8. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

9. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

10. Pem6au O.0O. Reader for Tourism. [IpakTukym msi caMOCTiitHOI poOOTH CTYyIEHTIB
cneuianbHOCTl «Typusm» 3 mucuuiutind "lHo3eMHa MoBa 3a HpodeciiHuM crpsMyBaHHSAM" /
yknan. 0.0. Pem6au — XmenbHULIbKHN: XMETbHUIBKUNA YHIBEPCUTET YIPABIIHHS Ta IpaBa IMEHI
Jleonina FO3pkoBa, 2021. — 78 c.

11. Pem6au O.0. TOURISM: yesterday and today. Ilpaktukym 3 HaBYaiIbHOL
mucuuiutig "IHo3eMHa MoBa 3a npodeciiiHuM crpsMyBaHHAM" 1715 3100yBayiB MEPIIOrO PiBHA
BUIIOT OCBITH 3a cremanbHICTIO 242 Typusm (anra. moBow) / ykmam. O.0. Pembau —
XMenbHUIBKUI: XMEIbHUIBKUI YHIBEPCUTET YIpaBiiHHS Ta mpasa imeHi Jleonina FO3pkoBa,
2021. - 125 c.

Tema 3.

1. Jenny Dooley, Virginia Evans. Grammarway 3 (with answers). / Dooley J., Evans V.
— Newbury, Express Publishing, 2007. — 269 p.

2. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

3. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

4. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

5. Michael Vince. English Grammar and VVocabulary. 4th Edition. Macmillan. — 312 p.

6. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.
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7. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

8. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

9. Robin Walker, Keith Harding. Tourism. VVolume Il. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

10. Robin Walker, Keith Harding. Tourism. VVolume IlI. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

11. Komyak JI.B., Yopaa M.M. Professional Conversations for Tourism and Hospitality
Industry. Jlyis cTyeHTIB TpEeThOTO KypCy JeHHOI (OopMH HaBYaHHs crienianbHocTed «Typusm» 1
«["oTenpHO-pecTopanHa cupaBay. — [Bano-Opankisebk, 2014. — 61 c.

12. Pem6au O.0O. Reader for Tourism. IIpakTukym mjisi caMOCTiiiHOT poOOTH CTY/IEHTIB
cnerianbHOCTI «Typusm» 3 nuctururian "lHo3emHa MoBa 3a mpodeciiHuM crpsiMyBaHHAM' /
ykian. O.0. Pem6au — XmenbHULIbKHN: XMENbHUIBKUN YHIBEPCUTET YIPABIIHHS Ta IIpaBa iMEHi
Jleonina IO3pK0Ba, 2021. — 78 c.

13. Pem6au 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYaibHOI
mucuurutiag "[Ho3eMHa MoBa 3a npodeciiiHuM crpsiMyBaHHSAM" 1S 3100yBaviB MEPIIOTO PiBHA
BUIIOI OCBiTH 3a creuianpHicTIO 242 Typusm (anrn. moBow) / ykiaa. O.0. Pembau —
XMeNnbHUIBKUI: XMEIbHUIIBKUI YHIBEPCUTET YIpaBIiHHA Ta mpasa imeHi Jleonina FO3pkoBa,
2021. - 125 c.

Tema 4.

1. Catrin E. Morris. Flash on English for Tourism. - ELI, ESP Series, 2016. — 49 p.

2. Jenny Dooley, Virginia Evans. Grammarway 3 (with answers). / Dooley J., Evans V.
— Newbury, Express Publishing, 2007. — 269 p.

3. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

4. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

5. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

6. Michael Vince. English Grammar and VVocabulary. 4th Edition. Macmillan. — 312 p.

7. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

8. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

9. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

10. Robin Walker, Keith Harding. Tourism. Volume Il. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

11. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

12. Konuak JI.B., Yopaa M.M. Professional Conversations for Tourism and Hospitality
Industry. JIast cTyqeHTIBTPEThOTro Kypey J1eHHOi (hopMu HaBYaHHS creriaabHocTe «Typusm» i
«"oTenpHO-pecTOpanHa cripaBay. — [IBano-®pankiBebk, 2014, — 61 c.

13. Pem6au O.0O. Reader for Tourism. ITpakTukym ais camMoCTiiiHOi poOOTH CTYJEHTIB
crerianbHOCTI «Typusm» 3 guctumiinu "[Ho3emMHa MoBa 3a mpodeciiHuM crpsMyBaHHSM' /
ykiag. 0.0. Pem6ay — XMenbHUIBbKHA: XMEIbHUIIBKUI YHIBEPCUTET YIIPaBIIiHHS Ta IpaBa iMeHi
Jleoniga FO3pK0Ba, 2021. — 78 c.

14. Pem6au 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYaJIbHOI
nucuuriiag "THo3eMHa MoBa 3a podeciiHuM crpsMyBaHHSAM" 17151 3100yBadiB MEPIIOTO PiBHS
BUIIOI OCBiTH 3a cremianbHicTIO 242 Typusm (anra. moBow) / ykmaa. O.0. Pembau —
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XMenbHUIBKUI: XMEIbHUIIBKUI YHIBEPCUTET YIpaBiiHHS Ta mpasa imeHi Jleonina FO3pkoBa,

2021. - 125 c.

Tema 5.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and VVocabulary. 4th Edition. Macmillan. — 312 p.

5. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

6. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

7. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

8. Robin Walker, Keith Harding. Tourism. Volume Il. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

9. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

10. Konuak JI.B., Yopna M.M. Professional Conversations for Tourism and Hospitality
Industry. /Iy cTyneHTiB TpeThOro Kypcy NeHHOI popMu HaBuaHHS crenianbHocTed «Typusmy» i
«["oTenpHO-pecTOopanHa cripaBay. — IBano-®pankiBebk, 2014, — 61 c.

11. Pem6au O.O. Reader for Tourism. [IpakTukym st caMOCTiIHHOT poOOTH CTYJEHTIB
cneuianbHOCcTl «Typusm» 3 mucuuiutind "[Ho3eMHa MoBa 3a HpodeciiHuM cHpsMyBaHHAM" /
yknan. 0.0. Pem6au — XmenbHULIbKHM: XMENbHUIBKUNA YHIBEPCUTET YIPABIIHHS Ta IpaBa IMEHI
Jleoninma FO3wkoBa, 2021. — 78 c.

12. Pembau 0O.0. TOURISM: yesterday and today. Ilpaktukym 3 HaBYaIbHOI
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Tema 6.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4th Edition. Macmillan. — 312 p.

5. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

6. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

7. Robin Walker, Keith Harding. Tourism. Volume 1. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

8. Robin Walker, Keith Harding. Tourism. VVolume II. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

9. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.
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10. Komyak JI.B., Yopaa M.M. Professional Conversations for Tourism and Hospitality
Industry. Jlyis cTyneHTIB TpEeThOTO KypCy JIeHHOI (OopMH HaBYaHHs crienianbHocTed «Typusm» i
«["oTenpHO-pecTopanHa cupaBay. — [Bano-Dpankisebk, 2014. — 61 c.

11. Pem6au O.0O. Reader for Tourism. IIpakTukym mjisi caMOCTiiiHOT poOOTH CTY/IEHTIB
cnerianbHOCTI «Typusm» 3 nuctururian "lHo3emHa MoBa 3a mpodeciiHuM crpsiMyBaHHAM' /
ykaaza. O.0. Pembau — XMenpbHUIIbKUI: XMETbHUIIBKUN YHIBEPCUTET YIIPABIIIHHS Ta MpaBa IMEHi
Jleonina FO3pkoBa], 2021. — 78 c.

12. Pem6au 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYaJIbHOI
mucuuiutiag "IHo3eMHa MoBa 3a npodeciiiHiuM crpsMyBaHHSAM" 1715 3100yBaviB MEPIIOTO PiBHA
BHIIOI OCBITH 3a cremianbHicTIO 242 Typusm (anria. moBow) / ykiman. O.0. Pembau —
XMeNnbHUIBKUI: XMEIbHUIIBKUI YHIBEPCUTET YIpaBiiHHS Ta mpasa imeHi Jleonina FO3pkoBa,
2021. - 125 c.

Tema 7.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4th Edition. Macmillan. — 312 p.

5. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

6. Robin Walker, Keith Harding. Tourism. Volume Il. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

7. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

8. Komuak JI.B., Hopua M.M. Professional Conversations for Tourism and Hospitality
Industry. Jlyis cTyneHTiB TpeThOTro Kypcey JeHHOI (OopMH HaBUaHHs crienianbHocTed «Typusm» 1
«["oTenbHO-pecTopanHa cpaBay. — [BaHo-DpankiBebk, 2014. — 61 c.

Tema 8.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4th Edition. Macmillan. — 312 p.

5. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

6. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

7. Robin Walker, Keith Harding. Tourism. Volume 1. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

8. Robin Walker, Keith Harding. Tourism. Volume II. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

9. Robin Walker, Keith Harding. Tourism. VVolume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

10. Komyak JI.B., Uopna M.M. Professional Conversations for Tourism and Hospitality
Industry. Jlyis cTyneHTIB TpeThOTO KypCy eHHOI (OopMH HaBYaHHs crienianbHocTed «Typusm» 1
«["oTenpHO-pecTopanHa cupaBay. — [Bano-Opankisebk, 2014. — 61 c.
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11. Pem6au O.0O. Reader for Tourism. IIpakTukym ansi camoCTiiiHOi poOOTH CTYIEHTIB
crenianbHOCTI «Typusm» 3 muctuiuiiny "[Ho3emMHa MoBa 3a mMpodeciiHUM CrpsMyBaHHAM" /
ykiag. 0.0. Pem6ay — XMenbHUIBbKHA: XMEIbHUIIBKUI YHIBEPCUTET YIPaBIIiHHS Ta IpaBa iMeHi
Jleonina FO3pkoBa], 2021. — 78 c.

12. Pembau 0O.0. TOURISM: yesterday and today. Ilpaktukym 3 HaBYalIbHOI
nucuuiiiing "THo3eMHa MoBa 3a mpodeciiHuM crpsaMyBaHHSAM" 1711 3100yBadiB MEPIIOTO PiBHS
BUIIOI OCBiTH 3a cremianbHicTIO 242 Typusm (anria. MoBow) / ykmaa. O.0. Pembau —

XMeNnbHUIbKUNA: XMEJIbHUIIbKANA YHIBEPCUTET YIpaBiiHHS Ta npaBa imeHi Jleonima KO3bkoBa,
2021. - 125 c.

Tema 9.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4th Edition. Macmillan. — 312 p.

5. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

6. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

7. Robin Walker, Keith Harding. Tourism. Volume II. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

8. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

9. Komuak JI.B., Hopaa M.M. Professional Conversations for Tourism and Hospitality
Industry. /Iy cTyeHTIB TpeThOro Kypcy JIeHHOi popMu HaBuaHHs creniadbHocTed «Typusm» i
«["orenbHO-pecTopanHa cipaBay». — IBaHo-PpaHkiBCchk, 2014. — 61 c.

10. Pem6au O.0O. Reader for Tourism. ITpakTukym ans camMocCTiiiHOi poOOTH CTYJEHTIB
cremianbHOoCcTi «Typusm» 3 gucturuiinu "[Ho3zemMHa MoBa 3a mpodeciiHUM crpsiMyBaHHSM' /
ykiag. O.0. Pem6ay — XMenbHUIBbKHA: XMEIbHUIIBKUI YHIBEPCUTET YIIPaBIIiHHS Ta IpaBa iMeH1
Jleonina IO3pK0Ba, 2021. — 78 c.

11. Pem6au 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYalIbHOI
muciumiing "[Ho3emMHa MoBa 3a npodeciiHUM crpsaMyBaHHAM" 11 3100yBayiB MEPIIOTO PiBHA
BUIIOT OCBITH 3a cremiaibHicTiIO 242 Typusm (anri. moBorw) / ykiax. O.0. Pembau —
XMenbHUIBKUN: XMeNbHULIBKUM YHIBEpCUTET YIpaBiliHHS Ta mnpaBa imeHi Jleonina HO3bkoBa,
2021. - 125 c.

Tema 10.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4th Edition. Macmillan. — 312 p.

5. Prodromou Luke. Grammar and Vocabulary for Cambridge First (2nd Edition). -
Longman (Pearson Education), 2016 — 320 p.

6. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.
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7. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

8. Robin Walker, Keith Harding. Tourism. Volume II. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

9. Robin Walker, Keith Harding. Tourism. Volume IIl. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

10. Komyak JI.B., Yopana M.M. Professional Conversations for Tourism and Hospitality
Industry. Jlyis cTyneHTIB TpeThOTO KypCy AeHHOI (OopMH HaBYaHHs crienianbHocTed «Typusm» i
«["oTenpHO-pecTopanHa cupaBay. — [Bano-Dpankisebk, 2014. — 61 c.

11. Pem6au O.0O. Reader for Tourism. [IpakTukym st camocCTiitHOT POOOTH CTYIEHTIB
cnemianbHOCTI «Typusm» 3 nucnumurian "lHo3emHa MoBa 3a mpodeciiHuM crpsiMyBaHHAM' /
ykaaza. O.0. Pem6au — XMenpbHUIIbKUI: XMETbHUIIBKUN YHIBEPCUTET YIIPABIIIHHS Ta MpaBa IMEHi
Jleonina FO3pk0Ba, 2021. — 78 c.

12. Pem6au 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYaibHOI
mucuurutiag "lHo3eMHa MoBa 3a npodeciiiHuM crpsiMyBaHHSAM" 115 3100yBaviB MEPIIOTO PiBHA
BUIIOi OCBiTH 3a creuianpHicTIO 242 Typusm (anrn. moBow) / ykiaa. O.0. Pembau —
XMeNnbHUIBKUI: XMEIbHUIBKUI YHIBEPCUTET YIpaBIiHHA Ta npaBa imeHi Jleonina FO3pkoBa,
2021. - 125 c.

Tema 11.

1. Catrin E. Morris. Flash on English for Tourism. - ELI, ESP Series, 2016. — 49 p.

2. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

3. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

4. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

5. Michael Vince. English Grammar and VVocabulary. 4th Edition. Macmillan. — 312 p.

6. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

7. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

8. Robin Walker, Keith Harding. Tourism. Volume 1. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

9. Robin Walker, Keith Harding. Tourism. Volume Il. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

10. Robin Walker, Keith Harding. Tourism. VVolume IlI. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

11. Kommuak JI.B., Hopua M.M. Professional Conversations for Tourism and Hospitality
Industry. /Iy cTyeHTIB TpeThOro Kypcy JeHHOi popMu HaBuaHHs creniaabHocTed «Typusm» i
«"oTenpHO-pecTOpanHa cripaBay. — [Bano-®pankiBebk, 2014, — 61 c.

12. Pem6au O.0O. Reader for Tourism. ITpakTukym aisi camMoCTiiiHOi poOOTH CTYJEHTIB
crerianbHOCTI «Typusm» 3 muctumiinu "[Ho3emMHa MoBa 3a mpodeciiHuM crpsMyBaHHM' /
ykiag. 0.0. Pem6ay — XMenbHUIBbKHM: XMEIbHUIIBKUI YHIBEPCUTET YIIPaBIIiHHS Ta IpaBa iMeHi
Jleonina FO3pk0Ba, 2021. — 78 c.

13. Pem6au 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYaJIbHOI
muciumiiag "[Ho3zeMHa MoBa 3a npodeciiHUM crpsaMyBaHHAM" i 3100yBayiB MEPIIOTO PiBHA
BUIIOI OCBiTH 3a cremianpHicTIO 242 Typusm (anrn. moBow) / ykmaa. O.0. Pembau —
XMenbHUIbKAN: XMEJTbHUIIPKANA YHIBEPCUTET YINpaBiiHHS Ta npaBa imeHi Jleonima KO3pkoBa,
2021. - 125 c.
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Tema 12.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4th Edition. Macmillan. — 312 p.

5. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

6. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

7. Robin Walker, Keith Harding. Tourism. VVolume II. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

8. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

9. Komyak JI.B., Yopra M.M. Professional Conversations for Tourism and Hospitality
Industry. [l cTyneHTIiB TpEThOro Kypey AeHHOI ¢popMu HaBuaHHs creniaabHocTel «Typusm» 1
«["oTenpHO-pecTopanHa cupaBay. — [Bano-Dpankiseek, 2014. — 61 c.

10. Pem6au O.0O. Reader for Tourism. [IpakTukym st caMOCTiHHOT poOOTH CTYJIEHTIB
cnemianbHOCTI «Typusm» 3 muctumoiiag "[HozemHa MoBa 3a mpodeciiHuM crpsiMyBaHHSM' /
ykinan. O.0. Pem6au — XmenbHULIbKHM: XMENbHUIBKUN YHIBEPCUTET YIPABIIHHS Ta IIpaBa iMEHi
Jleonina IO3pk0Ba, 2021. — 78 c.

11. Pem6au 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYaibHOI
muciumiing "[Ho3emMHa MoBa 3a npodeciiHUM cpsaMyBaHHAM" 11 3100yBayiB MEPIIOTO PiBHA
BUIIOT OCBITH 3a cremiaibHicTI0O 242 Typusm (anri. moBorw) / ykiax. O.0. Pembau —
XMenbHUIBKUN: XMeNbHULIBKUM YHIBEpCUTET YIpaBliHHs Ta npaBa imMeHi Jleonina FHO3bkoBa,
2021. - 125 c.

Tema 13.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

5. Komuak JI.B., Hopaa M.M. Professional Conversations for Tourism and Hospitality
Industry. /Iy cTyeHTIB TpeThOro Kypcy JIeHHOi popMu HaBuaHHs creniaabHocTed «Typusm» i
«"oTenpHO-pecTOpanHa cripaBay. — [Bano-®pankiBebk, 2014, — 61 c.

6. PemOau O.0. Reader for Tourism. [IpakTukym /s caMocTiiHOT pOOOTH CTYAEHTIB
crerianbHOCTI «Typusm» 3 guctumiinu "[Ho3emMHa MoBa 3a mpodeciiHuM crpsMyBaHHSM' /
ykiag. 0.0. Pem6ay — XMenbHUIBbKHM: XMEIbHUIIBKUI YHIBEPCUTET YIIPaBIIiHHS Ta IpaBa iMeHi
Jleonina FO3pk0Ba, 2021. — 78 c.

7. Pembau 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYaJIbHOI
muciumiiag "[HozeMHa MoBa 3a npodeciiHuM cpsaMyBaHHAM" 11 3100yBayiB MEPIIOTO PiBHA
BUIIOI OCBiTH 3a cremianpHicTIO 242 Typusm (anrn. moBow) / ykmaa. O.0. Pembau —
XMenbHUIbKAN: XMEJTbHUIIPKANA YHIBEPCUTET YINpaBiiHHS Ta npaBa imeHi Jleonima KO3pkoBa,
2021. - 125 c.
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Tema 14.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Robin Walker, Keith Harding. Tourism. Volume IlI. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

4. Pemb6au O.0. Reader for Tourism. [IpakTukym 11 caMOCTIHHOI POOOTH CTYACHTIB
cnernianbHOCTI «Typusm» 3 nuctururian "lHo3emHa MoBa 3a mpodeciiHUM crpsiMyBaHHSM' /
ykaaza. O.0. Pem6au — XMenpbHUIIbKUI: XMETbHUIIBKUN YHIBEPCUTET YIIPABIIIHHS Ta MpaBa IMEHi
Jleonina FO3pk0Ba, 2021. — 78 c.

5. Pembau O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBuYajabHOI
mucuuiutiag "[Ho3eMHa MoBa 3a npodeciiiHiuM crpsiMyBaHHSAM" 1715 3100yBayiB MEPIIOTO PiBHA
BUIIOI OCBiTH 3a creuianpHicTIO 242 Typusm (anrn. moBow) / ykiaa. O.0. Pembau —
XMeNnbHUIBbKUI: XMEIbHUIIBKUI YHIBEPCUTET YIpaBIiHHA Ta mpaBa imeHi Jleonina FO3pkoBa,
2021. - 125 c.

Tema 15.

1. Catrin E. Morris. FlashonEnglishforTourism. - ELI, ESP Series, 2016. — 49 p.

2. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

3. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

4. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

5. Michael Vince. English Grammar and VVocabulary. 4th Edition. Macmillan. — 312 p.

6. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

7. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

8. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

Tema 16.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4th Edition. Macmillan. — 312 p.

5. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

6. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

7. Robin Walker, Keith Harding. Tourism. Volume I1ll. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

8. Komuak JI.B., Hopua M.M. Professional Conversations for Tourism and Hospitality
Industry. Jlyis cTyneHTIB TpeThOTO KypCy eHHOI (OpMH HaBYaHHs crienianbHocTel «Typusm» 1
«["oTenpHO-pecTopanHa cupaBay. — [Bano-Opankisebk, 2014. — 61 c.

9. Pemb6au O.0. Reader for Tourism. [Ipaktukym st caMOCTIHHOI POOOTH CTYICHTIB
cnenianbHOCTI «Typusm» 3 mucumiutinu "[Ho3eMHa MoBa 3a HpodeciiHuM crpsMyBaHHSAM" /
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ykiaz. 0.0. Pem6ay — XMenbHUIBbKHI: XMEIbHUIIBKUI YHIBEPCUTET YIPaBIIiHHS Ta IpaBa iMeHi
Jleonima IO3pk0Ba, 2021. — 78 c.

10. Pem6au 0O.0. TOURISM: yesterday and today. IlpakTukym 3 HaBYaJIbHOI
nucuuriiing "THo3eMHa MoBa 3a mpodeciiHuM crpsaMyBaHHSAM" 1711 3100yBadiB MEPIIOTO PiBHS
BUIIOI OCBiTH 3a cremianbHicTIO 242 Typusm (anria. MoBow) / ykmaa. O.0. Pembau —
XMeNnbHUIbKANA: XMEJIbHUIIbKANA YHIBEPCUTET YIpaBiiHHS Ta npaBa imeHi Jleonima KO3pkoBa,
2021. - 125 c.

Tema 17.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and Vocabulary. 4th Edition. Macmillan. — 312 p.

5. Redman Stuart. English Vocabulary in Use. Vocabulary reference and practice.
Fourth edition, 2017. — Cambridge University Press. — 263 p.

6. Redman Stuart. English Vocabulary in Use. Pre-intermediate and intermediate.
Vocabulary reference and practice. Fourth edition, 2017. — Cambridge University Press. — 264 p.

7. Robin Walker, Keith Harding. Tourism. Volume I. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 144 p.

8. Robin Walker, Keith Harding. Tourism. Volume II. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

9. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

Tema 18.

1. Jenny Dooley, Virginia Evans. Grammarway 4 / Dooley J., Evans V. — Newbury,
Express Publishing, 2010 — 278 p.

2. H.Q. Mitchell, Marileni Malkogianni. Grammar and Vocabulary B2. — MM
Publications. — 170 p.

3. Michael McCarthy, Felicity O’Dell. English Vocabulary in Use. Upper-intermediate.
— Cambridge University Press, 2008. — 307 p.

4. Michael Vince. English Grammar and VVocabulary. 4th Edition. Macmillan. — 312 p.

5. Robin Walker, Keith Harding. Tourism. Volume Ill. English for careers / Walker
Robin, Harding Keith. — Oxford University Press, 2010. — 145 p.

6. Komuak JI.B., Hopaa M.M. Professional Conversations for Tourism and Hospitality
Industry. [Iyig cTyaeHTIB TpEThOro Kypcy AEHHOI (GopMU HaBuaHHs creniagbHocTel «Typuszm» 1
«["oTenpHO-pecTopanHa cpaBay. — [BaHo-Dpankisebk, 2014. — 61 c.

4. Ingpopmauinni pecypcu ¢ Inmepnemi

1. Firstimpressionscountfor a lot [Enextponnuit pecypc]. — Pexum nocrymy
http://www.willcocks.co.uk/Introductions.htm.
2. WhatlanguagedoyouspeakinBritain? [Enextponnuii pecypc]. — Pexxum nocrymy:

http://woodlandsjunior.kent.sch.uk/customs/questions/ language.html.

3. BritishCulture, BritishCustomsandBritishTraditions [ Enextponnwuii pecypc]. — Pexum
noctymy: http://www.learnenglish.de/culture/ educationculture.htm.

4. Oxbridgeunitesfornoconfidencemotionagainstgovernment [Enextponnuit pecypc]. —
Pexxum  moctymy @ http://www.politics.co.uk/news/2011/06/02/  oxbridge-unites-for-no-
confidence-motion-agai.
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5.

UNWTO sustainable tourism definitions

www.world.tourism.org/frameset/framesustainable.html.

6.
7.
8.
9.

10.
11.
12.
13.
14.
15.
16.

World Hotel Link — www.whl.travel/sustainabletourism.

Association of Events Organization — www.aeo.org.uk.

Events Industry Alliance — www.eventsindustryalliance.com.

International Congress and Convention Association —www.iccaworld.com.
International Festival and Events Association — www.ifea.com.
http://www.bbc.co.uk/.

http://www.wikipedia.org.

http://www.britishcouncil.org.

http://wwwa3.turistica.si/sarolta.

www.PearsonELT.com/tourism.

www.collins.co.uk/Collins www.teacherjoe.us/ www.1000conversations.ca.
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